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were the first lithographic inks 
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treated with sodium tungstate 
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These 4 FREE useful tools will help you... 





RE-DESIGNING OUR FORMS 
WON'T BE SUCH A 
TOUGH JOB—OUR 
PRINTER WILL HELP US 













BE PREPARED to give your customers the advice and help they 
need in designing efficient printed forms. They’ll appreciate 
your help—now—while ‘‘reconverting”’ their office procedure. 
Send for these Hammermill form-designing aids. They are free. 


> Remember—when you order or suggest paper for printed forms—that Hammermill’s laboratory- 
controlled process insures fewer feeding troubles, faster press runs and steadier profits. 
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Hammermill Papert Company, : 
Please send me free 

“How to Design 4 

he 


Name-— aes 


1613 East Lake Ro 
the Hammermil 


Business Form, 


it Fuse — 
(Please attach to, 


build up your 
form printing 
business 


Send for them—they will 
save trouble for your customers and 
production headaches for you 


OUR CUSTOMERS are overhauling their office 
machinery, adjusting it to peacetime condi- 
tions. In many cases this means complete revision 
of their printed forms. That’s where you can come 
in with expert professional help—with the aid of 
4 tools Hammermill will be glad to send you free: 


] HAMMERMILL FORM DESIGNING 

KIT. Contains 26-point check- 
list for checking efficiency of forms 
new or old; accurate printing Speci- 
fication Sheets, to insure mistake- 
proof printing instructions; and 
Layout Sheets (either pica or elite- 
spaced) for designing forms to exact 
size and shape required. 


IDEA-BOOK, ‘‘How to Design a 

Business Form.” Tells how to 
analyze forms, improve and control 
buying, select economical sizes, use 
colors to speed and save work. 


3 HAMMERMILL FORM LAYOUT 

RULE, with all requisite scales. 
Handy, pocket-size, in durable 
plastic. 


4 MANUAL OF PAPER INFORMA- 

TION. Tells what papers you can 
get. Lists all Hammermill papers 
available now. 





Finish the job 
. . with Victory Bonds 


ad, Erie, Pa. 
1 Form Designing Kit, 


Manual, and Form Layout Rule. 
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A look thru the miscroscope introduces a Bingham Brothers Company maintain uni- 
new world to you. Important “little things’’ form quality in Litho Rollers because they 
which are too small to see with the naked eye have this laboratory control. In Bingham 
are seen clearly thru this instrument. Great Rollers nothing is left to chance. The best 
medical discoveries were thus made. is a must on Bingham raw material purchases 


; , and the laboratory checks every raw material. 
Manufacturing industries too, depend on ; ; 


| the microscope to determine quality in raw Take advantage of this important service 
| materials. This care helps maintain uni- by using “Quality Controlled Rollers by 
formity and quality in the finished product. Bingham. 
Remember: “‘Gcood Rollers Create Good Impressions” 
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Main Office: 406 Pearl Street, New York 7, N.Y. 





BALTIMORE, MD PHILADELPHIA, PA ROCHESTER, N. Y GARWOOD, N. J. 
131 Colvin St 521 Cherry St. 980 Hudson Ave. South Ave. 
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as 
The task of producing profitable sales at a 
specified time and place would tax even Alad- 
din’s Lamp. It is only “P.O.P.” advertising that 
“comes through” when put to the test on such 
a task. The test depicted here was conducted 
gauge the value of window display for 






iamediiole returns. 
35% GAIN IN ONE WEEK 


Sales of a nationally advertised line of light 
bulbs were checked for 2 weeks in 8 stores in 
the same city during a period when summer 
lamp buying was at its lowest ebb: first week 
without displays, second week with identical 
displays. During this period no other consumer 
advertising was used. Note the results. . . . 


Total Bulbs 

Sold in 8 Stores 
First Week, without Display........................ 344 
Second Week, with Displays...................... . 465 
Gain for Display Week...................... idikiaton 121 


Data from Fact Report published by 
Point of Purchase Advertising Institute, Inc. 


ARVEY 


CHICAGO DETROIT 


CAME FHROUGH/ 





























INSIST ON ARVEY QUALITY 


Is Your Name on Our Mailing List? Write Today for New Booklet on Point-of-Purchase Advertising. 
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WITH DISPLAYS 


SALES UP 
35.2% 


HIGHEST GAIN IN ANY ONE 
STORE: 375% 





CORPORATION 


JERSEY CITY 
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TRADITIONALLY PREFERRED FOR PRECISION PRINTING PRODUCTION 





Let us heed the lesson of wartime paper shortages. Let us remember and protect our 
heritage. Lend your support to forest protection because fire can quickly destroy one 
of nature’s most valuable crops—a crop it has taken years to create. For all of us, sen- 
sible conservation remains a patriotic duty. We, of the paper industry, are embarked on 
a cooperative program to prevent timber losses and waste, also an equally vital program 
of scientific tree harvesting and reforestation. These things constitute a national ob- 
ligation because we all share the benefits of Paper, invaluable servant of civilization. 


VICTORY Wer Cualily PAPERS 


>t As 
—“# 
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THE NORTHWEST PAPER COMPANY ¢ CLOQUET, MINNESOTA 
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Pages of Home Sweet Home 











He is a veteran on his way—home. 


America. Every page, every picture is 
home sweet home to him. And when 
| he does get back, books will be of 
| great help in refitting him for a con- 
‘structive new life. 
This is one reason why books are so 
| vital. 
| Yes, the war has given us new, height- 
ened realization of how vitally im- 
portant books can be in the civilian 
economy —in education, in advancing 


ideas, in pointing up specialized in- 








struction. and to turn otherwise 
empty hours into full, fruitful ones. 


For the production of postwar books. 
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The book he reads is a breath of 


Oxford will have quality book papers 
that fit the purpose admirably. Papers 
that invite reading and make it easy 
on the eyes. Papers that print sharp, 
clear type and catch all the sparkle of 
good illustrations. Papers that bring 
out all the beauty of color. Papers 


just right for the book itself, as well 


as for appealing colorful book 
jackets. 

As always, you can call on Oxford’s 
seasoned counsel. Behind this coun- 
sel is continuous research in getting 
the best out of cellulose fibre — plus 
the experience gained in making over 
a thousand miles of quality paper 
daily for many years. 


red 
rot 


Included in Oxford’s line of quality printing and label papers are: Enamel-coated— Polar 
Superfine, Mainefold, White Seal, Rumford Enamel and Rumford Litho C1S; Uncoated- 
Eugravatone. Carfax, Aquaset Offset, Duplex Label and Oxford Super, E. F.. and Antique. 










OXFORD 
PAPER 


COMPANY 


230 Park Avenue 
New York 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton. Ohio 


WESTERN SALES OFFICE 


tS Fast Wacker Drive 


Chicago 1, It 
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Lithographic Plate-Making Equipment 


made and sold by Monotype to facilitate production and 


improve the quality of Lithography and Offset Printing 





M-H Overhead 
Motor-Focusing 
Camera 


A specially designed 





all-metal camera,em- 
bodying many new 
and exclusive features. Specic! features and at- 
tachments include overhead method of suspension; 
motor-movement of lensboard and copyboard for 
focusing; micrometer adjustments; darkroom oper- 
ation and control; special sliding screen carriage 
and housing; vacuum back; diffuser; oscillating, tilt- 
ing or vacuum copyboards, etc. Made in four sizes. 
Used by lithographers all over the world. 


M-H Vertical 
Plate-Coating 
Machine 


For distributing and drying 
coating solution on plates 





intended for use on offset 
and gravure presses. Standard Model in five sizes; 
Junior Model in one size. More than 500 in use. 





Photo-lmposing Vacuum Frame 


obtained without the use of a photo-composing machine 
in making offset printing plates. Made in two sizes. 


M-H Vertical 
Photo-Composing 
Machine 


WithHi-Speed Non-Embossing 
Negative Holder and Univer- 





sal Register Device — designed 

for the special purpose of securing close precision in 
registering negatives for single and multi-color proc- 
ess work in lithographic offset and gravure plate- 
making. Combines accuracy and speed in positioning 
images for step-and-repeat work. Simple in design 


and operation. Made in four sizes for general work. 


M-H Universal 
Process Machine 


This is a small photo-composing 
machine for making multiple- 


image negatives and positives 





(singly or in combination) and 
bromide prints, either direct or by contact; for 
applying step-and-repeat to making multiple- 
image photo-engravings, and for scribing lines on 
glass or film negatives. Made in two useful sizes. 


M-H Photo-Imposing System 


A practical method by which line color register can be 





ORDERS ACCEPTED FOR FUTURE DELIVERY 


Photo-Imposing Layout Table 


LANSTON MONOTYPE MACHINE COMPANY, 24th at Locust, PHILADELPHIA 3, PA. 
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ANNOUNCEMENT 


The Amalgamated Lithographers of America has withdrawn 
its affiliation from the American Federation of Labor. 


LHIS AC LION, tollowing its afhliation since 1906, 
was voted by the unanimous approval of the entir 
international membership of the Amalgamated Lith 


ographers of America in a series of special meetings 


HE ISSUE is simple. It involves a_ so-called 
jurisdictional dispute of 30 years’ duration within the 
American Federation of Labor between the Amalga 
mated Lithographers of America, which is the repre 
sentative of all offset lithographic workers, and th« 
International Printing Pressmen’s and_ Assistants’ 
Union and the International Photo-Engravers’ Union 
(he Printing Pressmen’s Union claims that the offset 
press is not a lithographic press but a printing press, 
that a type pressman can be trained in five weeks to 
become a competent offset pressman. The Photo 
Engravers’ Union claims that photo-engraving is vir- 
tually similar to lithographic platemaking. Their 
chief witness in the now celebrated Foote & Davies 
case of Atlanta, Georgia, testified that a photo-engrav 


ing has more sensitive surface than an offset press plate. 


“We have good friends in the American Federation of Labor and we expect to keep those friends. 


ON LHE basis of these absurd claims, in the face 
of the repeated decisions by the National Labor 
Relations Board that lithographic workers properly 
bargain as one group as distinguished from the craft 
bargaining of printing craftsmen, and in the light of 
the complete organization of the industry by the 
\malgamated and the lack of organization by the 
Printing Pressmen’s Union and the Photo-Engravers’ 
Union of offset workers, facts certified by the United 
States Department of Labor, nevertheless the American 
Federation of Labor has demanded that the Amalga- 
mated split up its membership by giving up all offset 
pressmen to the Printing Pressmen’s Union and all 


offset platemakers to the Photo-Engravers’ Union. 


THE OFFSET workers themselves throughout the 
United States and Canada have risen in their wrath 
and refused to abide by this ultimatum. They have 
voted unanimously to take their trade union out of the 
\merican Federation of Labor. Our letter of resigna 


1\ion to the American Federation of Labor states: 


We have 


worked side by side in many Locals with members of the Printing Unions who have ignored the instructions 


of their Internationals to ‘get’ the Amalgamated. We expect to continue to work side by side with them. 


We are the fastest growing part of the graphic arts. 
We will remain an autonomous trade union and will fight with all other trade unions for the 


to grow. 


Our industry will continue to grow. We will continue 


preservation of the rights of free collective bargaining in organizations of the free choice of workers.” 


THE AMALGAMATED has been the only adequate source for competent offset 
workers. We will continue to train and supply them for this growing industry. 


AMALGAMATED LITHOGRAPHERS OF AMERICA 


150 Seventh Avenue, New York 1, N. Y. 


1737 Howard Street, Chicago 26, Illinois 
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stability 


For 75 years F&L has manu- 
factured stabilized inks and 
supplies to meet all require- 
ments and improvements 
in the lithographic industry. 















FOR CAMERA ROOMS 
FOR PLATE ROOMS 


INCREASES PRODUCTION - SAVES CHEMIC 








LITHOGRAPHIC 
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SCM « IMPROVES HALFTON: 








Graining Keeps new plates bright and clean. On regrains, dirt and old work come 


off quickly and completely. 
Develops more square inches of film per gallon. 


Developer Speeds up action. 


Speeds up clearing action. Keeps hypo in solution — reduces washing time. 


Hypo 


Opaque Opaque takes on any surface immediately, and lays extremely smooth. 


Dot Etching Etches act evenly on any film or plate regardless of age or hardness. 
Counter-Etch Acids work quicker and better — 1% to % less acid required— 
plates thoroughly cleaned. 


Sensitizers Flow evenly over entire plate without airbells—covers top and bottom 
of grain uniformly. Develops easier. Dots much more uniform with less ragged edges, 
provided grain is not too coarse. 


Etching action extremely uniform — full strength etches not necessary. 


Etches 


Gum __ Rubs down more smoothly without danger of “gum streaks”. 

Damper or Uniformly desensitizes entire plate — eliminates scum—reduces 
Water Fountain water more than one-half — halftones and fine reverse type 
run clean and free from filling in — permits use of fine grain plates — more clean sheets 
per hour— stronger color because of reduced water— better register — dampers run 
longer without changing — plates last longer on press. 


THE FUCHS & LANG MFG. COMPANY! 


(ESTABLISHED 1870) » » DIVISION » GENERAL PRINTING INK CORPORATION 





100 SIXTH AVENUE, NEW YORK, N. fF. 
BOSTON CHICAGO CINCINNATI == CLEVELAND) = PHILADELPHIA —ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES = TORONTO, CANADA 
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At one time, catalogs and booklets concerned them- 
selves exclusively with the businesses and products 
of their publishers, and opened, invariably, with 
pompous portraits of the founders. Then some auda- 
cious pioneer no more than a sensible craftsman, 
obviously -discovered that the readers of such 
media were far more interested in themselves than 
in the self-plaudits of the advertisers. Today, there- 
fore, effective printed-selling concerns itself, first, 
with the needs of the reader and, second, with the 


promotion of the products, 


But there’s a third responsibility that, despite the 
end of the war, no advertiser can ignore. ESTABI 
It's the need of printed-selling to con- 


tinue to help Uncle Sam sell. 


THE MEAD CORPORATION 


portrait of the founder 








In short. we must continue to help Uncle Sam sell! 


Among Mead Papers. including the Mead, Dill & 
Collins, and Wheelwright lines. is an increasing sup- 
ply of the paper or combination of papers you need 
for any medium of printed-selling .. . and across 
the nation is a network of informed Mead merchants 


who want nothing more than to help fill your needs. 





& & & Mead offers a completely diversified line of papers 
in colors, substances, and surfaces for every printed use, 
including such famous grades as Mead Bond: Moistrite 
846 Bond and Offset; Process Plate: Wheelwright 
Bristols and Indexes; D & C Black, & White; 
Printflex ; Canterbury Text; and De & Se Tints. 
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ap 2’ S$ | “PAPER MAKERS T0 AMERICA” 





Bonds of the U.S. A.—Still the Best Buy in Paper Today! 
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THE MEAD SALES COMPANY, 230 PARK AVENUE, NEW YORK 17- SALES OFFICES: MEAD, DILL & COLLINS, AND WHEELWRIGHT PAPERS - PHILADELPHIA - BOSTON - CHICAGO - DAYTON 
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“PW \\. AGSCO ABRASIVES ASSURE BEST RESULTS 





LITHO PLATE GRAINING SUPPLIES 





AGSCO GRAINING GRIT SILICON CARBIDE 
WAUSAU FLINT QUARTZ ALUMINUM OXIDE 
SILICA GRAINING SAND STEEL GRAINING MARBLES 
TS P CLEANER GLASS GRAINING MARBLES 
GRAINING ORE PUMICE 

AND 








AGSCO-TUFF-STUFF GRAINING MACHINE LINING 








AMERICAN GRADED SAND CO. 


2512-18 GREENVIEW AVENUE 
CHICAGO 14, ILLINOIS 
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URVEYS indicate that frozen food sales may 
S boom to half a billion dollars annually 
with the introduction of numerous new prod- 
ucts by established companies and scores of 
additional enterprises. Allowing for letterpress 
jobs, this still means many millions of food 
cartons to be lithographed to the tune of many 
thousands of dollars worth of offset. And this is 
but one of numerous commercial activities 
which will produce a large aggregate of such 
business — with most of it going to those lithog- 
raphers best able to handle it. 

The ability to handle it — and handle it 
profitably — depends chiefly on equipment ca- 
pable of large volume production with speed. 








fine quality results and safe, economical opera- 
tion. And that briefly describes the performance 
of the Hoe Multi-Color Offset Sheet Feed Press 
which lithographs four colors on one side of a 
sheet as large as 50” by 72” in a single opera- 
tion. Also available for web feed. Combining 
the advantages of non-stop sheet registration, 
pre-registered plates, automatic register con- 
trol, unequalled ink and water distribution and 
other advanced features, Hoe Offset Presses are 
the last word in mechanical preparedness for a 
large and profitable offset business. 

Get ready for the post-war boom in lithog- 
raphy. Make a memo right now to talk over 


ways and means with a Hoe representative. 


“HOE 
§ (9., Ine. 


910 EAST 138th STREET (at East River) NEW YORK 54, N. Y. 


Branches: BOSTON e 
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Dayco Rollers come to you with resiliency engi- 
neered to last—for years! This means a big sav- 
ing in time because they need less attention. 
Set ‘em and they stay put! Thousands of printers 
depend on them year in and year out. 

Daycos protect your Quality Reputation, too! 
They take solids, halftones, ial inks and 
type forms of all descriptions — in their stride. 

And, Dayco Rollers replace as many as eight 
old-style rollers to give you remarkable long 
range economies. Here’s why: J. You can use 
a Dayco Roller both summer and winter—and 
thus it replaces a pair of ordinary summer-grade 
and winter-grade rollers. 2. Each Dayco Roller 
in your plant will outlast four or more rollers of 
each . 3. Therefore—each Dayco Roller in 
your ber will outlast eight ordinary rollers in 


DAYCO 
ROLLERS 


by 
HAE Oia 


THE MARK OF TECHNICAL J N sy Cc ER 


HERES 
ROLLER RESILIENCY 
. ENGINEERED 

TO LAST! 


And here’s another tremendous advantage. 
After years of service, you can have them re- 
Daycoed—to make them as good as new—for a 
fraction of the original cost. 

So why put up with outmoded rollers? Equip 
your presses with modern Dayco Rollers—and 
enjoy these remarkable advantages. Available 
for either letterpress or offset presses. Dayco 
Rollers are proved in thousands of shops all over 
the country. 

Demonstrations on your presses can be 
arranged. Write today for information. 


THE DAYTON RUBBER MANUFACTURING COMPANY 
DAYTON 1, ONIO 


Latin American Representatives’ National Paper and Type Company, 120 Wall Si., New York, ¥. Y. 
Canadian Representatives Manatee Brothers, Ltd, Teronte + Winnipeg - Montreal + Vancouver 


Sult of 40 
S Synthetic nate ©xXPerience with 


Tals—un 
Ter, 20wn to aay 


Countles 


Other roller ™anufacty 
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OW YOUR BUSINESS CAN PROFIT 
ROM OUR WARTIME EXPERIENCE 









- @ WE DO NOT 
OWN PRESSES 














Easy to handle! These days of rushed work and labor 
shortages, no wonder so many smart lithographers save 
money, time and headaches with Ansco Reprolith Films! See 
why: 

extra-tough emulsion prevents scratches from mis- 
handling. That lets you work faster, without danger of 
costly “repeats.” 

all Reprolith films have anti-halation backing that 
disappears quickly in processing, leaves no stain even 
if fixing-time is cut. 


wide latitude in development, and reasonably wide 





















latitude (for a high-contrast film) in exposure, make it 
unnecessary to “shoot over’? because of minor errors 
in exposure, development temperature, or partial ex- 


haustion of developer. 
they dry quickly. And they dry FLAT! 


Hard to beat! Negatives made on Ansco Reprolith Films 
have extremely high contrast and resolving-power, crisp half- 





tone-dot quality. They make the very finest plates with the 
very minimum of retouching. Try them—to make your next 
job easier! Ansco, Binghamton, New York. A Division 
of General Aniline & Film Corporation. 


ANSCO REPROLITH FILMS 
EASY TO HANDLE ...HARD TO BEAT 


MODERN LITHOGRAPHY 














PERMANIZED PAPER DISTRIBUTORS EN . siege 


Atlanta....S. P. Richards Paper Company Sn ce . : Scar 
Augusta, Me...C. M. Rice Paper Company eae y ; See 
Baltimore. ...Baxter Paper Company, Inc. 

Birmingham. ... . Jefferson Paper Company 

Boise.........Zellerbach Paper Company 

Boston.,........Rutter & McNaught, Inc. P 

Boston. ..Van Olker-Snell Paper Company 

OS + Dillard Paper Company 

Buffalo. ..............ke0lland Paper Co. ‘A (Ab) 4, 
Charlotte.........Dillard Paper Company 

Chicago. ..... .Chicago Paper Company a 

One eee ....Import Paper Co. 

GON. oc éacae Midland Paper Company 

CTT Ce Moser Paper Company ~ - 

Cincinnati......Johnston Paper Company ’ ’ 

Cleveland. ..... Union Paper & Twine Co. p Ay a Al Ll} 1é 

Dallas...........E. C. Palmer & Co. Led. ‘ / 

SI. 66:00:00.0 ....Clampitt Paper Co. 

Des Moines. ... Newhouse Paper Company 

Des Moines. ... Western Newspaper Union 


Detroit...Union Paper & Twine Company 


>) 
- “ C i 
Detroit........Whitaker Paper Company ; 
Dubuque..... Newhouse Paper Company A 
Duluth....Duluth Paper & Specialties Co. 


Eugene, Ore...Zellerbach Paper Company 
Fargo........ Western Newspaper Union 


Fort Wayne.....Millcraft Paper Company - 
Fresno.......Zellerbach Paper Company ve aaa 
Grand Rapids Grand Rapids Paper Co. 
Great Falls, Mont.. .John Leslie Paper Co. 
Greensboro, N. C..Dillard Paper Company Vs EX Z 
Greenville, S. C...Dillard Paper Company 

Harrisburg, Pa.. .Johnston, Keffer & Trout 


Hartford, Conn. .. Batt Paper Co. 
Houston...... ....Clampite Paper Co. 


-_ - - 
Houston........E. C. Palmer & Co. Ltd. 
Indianapolis.......MacCollum Paper Co. ’ 
Kansas City...Midwestern Paper Company ‘ff "Hy LOW OF VOL lWHi 
Knoxville............Louisville Paper Co. é 
Lancaster, Pa., Garrett-Buchanan Company 

Lincoln. .. Western Newspaper Union 


Little Rock Western Newspaper Union 
Los Angeles ..General Paper Company 


~~ 
Los Angeles Zellerbach Paper Company l 
Louisville. .....Louisville Paper Company Vi - ys Yj ih 
Memphis......Louisville Paper Company 4 
: — 


Menasha, Wis.. Yankee Paper & Spec. Co. 
Milwaukee, Allman-Christiansen Paper Co. 
Milwaukee, Yankee Paper & Specialty Co. 
Minneapolis. .John Leslie Paper Company 


- -_ = = 
Minneapolis. ... Newhouse Paper Company 
Minneapolis. . Wilcox-Mosher-Leffholm Co. , 
a eis OOM ~ 1S A PMALY Pequisitt 
ST IN 


Montgomery. ...S. P: Richards Paper Co. 

Nashville -Clements Paper Company 

Newark, Forest Paper Corporation of N. J. 

Newark .Lathrop Paper Company, Inc. 

New Orleans E. C. Palmer & Co., Ltd. 

New York The Alling & Cory Co. 

New York...........Berman Paper Corp. 

New York.....H. P. Andrews Paper Co. 

New York... M. M. Elish & Co., Inc. 

N York ; F. A. Flinn, Inc. p 

New York 11 T Forest Paper Compene © 25% Rag: Permantzed Plover Bond — Permanized Plover Bond 

New York Franc-Graham Paper Co. s 

New York.... Lathrop Paper Co. Opaque — Permanized Plover Letter — Permanized Plover Ledger 

New York..... Majestic Paper Corp. } 

New York......Merriam Paper Company — Permanized Plover Onion Skin. — Permanized Plove 

New York... Reinhold-Gould, Inc. aren ed Plover Manuscript 

New York ..Ris Paper € any, Inc. 1: t , 

a York ~ : "Royal "hear Can. Cover @ 50% Rag: Permanized Artesian Bond — Permanized 

Oakland.....Zellerbach Paper Company . ; 

Oklahoma City, Western Newspaper Union Artesian Bond Opaque — Permanized Artesian Ledger. ¢ 75% Rag: 

ar .Western Paper Company . ; 

Pawtucket, Industrial Paper & Cordage Co. ermanized Cold Springs Bond — Permanized Cold Springs Ledger — 

Philadelphia, Hooper Paper & Twine Co. ’ : 

Philadelphia. .. .Schuylkill Paper Company Permanized Cold Spring nion Ski a ry P , ; 

Philadelphia ... Wilcox-Walter-Furlong ; = sy gs Onion Skin. ¢ 100 Rag: Permantzed bi 
Paper Company > : ) = . ~p: i 

Phoenix......Zellerbach Paper Company Parchment — Permanized Onion Skin oS 


Portland, Me..C. M. Rice Paper Company 
Portland, Me....C. H. Robinson Company 


Portland, Ore.. .Zellerbach Paper Company ‘ 

Reading, Pa....Van Reed Paper Company * ri ex. 
Reno.........Zellerbach Paper Company 

Richmond. .B. W. Wilson Paper Company 4 
Roanoke, Va......Dillard Paper Company ; 
Sacramento. ..Zellerbach Paper Company ; 
Saint Louis.......Acme Paper Company 

Saint a ..... Tobey Fine Papers, Inc. ‘ 
Saint Paul....John Leslie Paper Company 

Saint Paul.... Newhouse Paper Comens RAG-CONTENT 

Salt Lake City. . Western Newspaper Union P 


Sale Lake City. .Zellerbach Paper Company 
San Antonio. .Natho-Ross Paper Company 
San Francisco. .Zellerbach Paper Company 


San Jose.....Zellerbach Paper Company 

San Diego... .Zellerbach Paper Company 

 ecmaee «+See bien tien Make it a practice to consult your Permanized Paper 
Shreveport......E. C. Palmer & Co., Ltd. Distributor, expert on printing papers of all kinds. 
Sioux City. .... Western Newspaper Union 

Spokane. ..... Zellerbach Paper Company - 

Stockton. ..,..Zellerbach Paper Company - - ( 

Facoma.......Standard Paper Company 

Tampa. ......+-.E. C. Palmer & Co., Led. 

Toledo.......Commerce Paper Company Z TH, siea? “aul "Vf lie OF hl 
SOGGRE. ccves Midwestern Paper Company 

Irenton......,...Lathrop Paper Company 

i andebakaces Tulsa Paper Company STEVENS POINT, WISCONSIN 


Walla Walla. .Zellerbach Paper Company 

Washington, D.C., R.P. Andrews Paper Co. 

Washington, D.C., Frank Parsons Paper Co 

Wichita ... Western Newspaper Union 

Yakima .Zellerbach Paper Company 3 
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HAMMER 
DRY PLATES 


NOW AVAILABLE 


* 


Regular Offset A.H. 
Special Ortho Offset A.H. 
Special Super Process A.H. 


Commercial 
Panchromatic A.H. 


Process Panchromatic A.H. 


OTHER BRANDS SOON 


* 


USE HAMMER 
LINE O TONE FILM 


FOR LINE OR HALFTONE 
NEGATIVES OR POSITIVES 


* 





HAM MERDRVIPLATERFIIMICO) 


St. Louis 18, Mo. 














Ohio Ave. and Miami Sf. 


























LATE? 


Does your “routed” copy of 
MODERN LITHOGRAPHY 
reach your desk a week or more 
late? A personal subscription will 
eliminate this annoyance. You 
will get your copy promptly. It 


will be yours. Start this month. 


Annual Subscription: 
$3.00 Domestic 
$4.00 Foreign 


Modern Lithography 


254 W. 3lst St. New York, N. Y. 
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Don't Miss The 
First Demonstration 


Of The New 


SPEED-JACKET 


the machine that will solve your 
dampening roller problems, and save 
you time, money, and headaches. 


See it in Achion at our Exhibit 





NAPL CONVENTION 


Bellevue-Stratford Hotel, Philadelphia 
November 1, 2, and 3 


If you cannot attend the convention, write for 


complete information on the new Speed-Jacket 


ROBERTS & PORTER, Inc. 


CHICAGO: 402 South Market Street ° NEW YORK: 100 Lafayette Street 
DETROIT: 477 Selden Avenue 
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.» » He added the “Butterfly” 





/ c Collectors of the drawings and etchings of James McNeill Whistler 
especially prize those which bear his famous “Butterfly” signature. 


The Whistler “Butter- ors. ‘ <2 i 
fly” used by the Master This mark authenticates his more mature and sensitive works. For 
to identify his finest the same reason we mark . . 


works. 
EAGLE-A AGAWAM BOND 
100% Cotton Content 





with a watermark that has won the confidence and respect of buyers 


of paper for business and legal use. 


New cotton fibre — used in making Eagle-A Agawam Bond — gives 
it the crisp, impeccable look of the top-flight salesman — gives it the 
quality, texture and durability to permanently record vital messages. 


AA 


This group of 100°. cotton content papers — Eagle-A Agawam 
Bond, Eagle-A Agawam Onion Skin and Eagle-A Agawam Wedding 
Bristol — is adaptable to many specialized needs. Ask your Eagle-A 


peso ap gael Ren Paper Merchant to show you the complete line. 


has the respect of 
veteran judges of fine . , , . 
commercial writing ) ) ) ) 
papers. j ‘ ~ i 
j i. ae j , 
AMERICAN WRITING PAPER CORPORATION #« HOLYOKE MASSACHUSETTS 
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NORWIL PRODUCTS 


Embrace Every Known Photographic Need 


Because of a really sincere desire to faithfully serve all branches of photography, and particuiarly 
that branch identified with the Graphic Arts, Norman-Willets has become recognized as the leading 
distributor of photographic materials, equipment and supplies to the trade. A special emphasis is 
placed on the completeness of our service on negative material, equipment and supplies used in 
Photo-Engraving, Photo-Lithography, Rotogravure, and other Graphic Arts. Whatever items you require 
for your business—no matter how quickly they have to be supplied to you—Norwil Products and 


“Service” will insure you the utmost in satisfaction at all times. 


ACCESSORIES FILM 
Ansco Reprolith 
CAMERAS 
Levy Defender Litho 
Robertson du Pont Photolith 
Valette Hammer Offset 
Ilford Litho-Neg 
CHEMICALS 
LENSES 
CHEMICAL PREPARATIONS All Makes 
Ace Laboratories LIGHTS 
Ansco Atlas 
Eastman Kodak Co. Gelb 
Hammer Dry Plate & Film Co. MacBeth 
Harris-Seybold-Potter Co. Pease 


Litho Chemical Co. 


Mallinckrodt Chemical Co. ren Aaoce.-Behelinn ond oethece 
Merck Chemical Co. F Defender—Negative and Litho Transparent 
NORWIL Photo Chemicals Eastman—Ad Type and others 
Nutran Products Haloid—Lithaloid Negative and others 
and others Hammer—Negative 

DRYERS NORWIL—Silver Print 
ume PLATES 
Simplex IIFORD Litho-Neg and Panchromatic 
Weaco Hammer Offset and others 

EQUIPMENT Defender Litho Process 
Alfa SCREENS, HALFTONE 
Douthitt Levy 
Marshall 
Norwill SUNDRIES 
Robertson TISSUES 
Taylor NORWIL Silk Screen T669 
Valette NORWIL GRAVURE T648 

PROMPT SERVICE COMPLETE STOCKS 





DRY PLATES « FILMS « CAMERAS « EQUIPMENT « SUNDRIES « CHEMICALS 


NORMAN-WILLETS 


GRAPHIC SUPPLY CO. 


Eastern Depot Midwest Depot 

27 PEARL STREET 316 WEST WASHINGTON STREET 
NEW YORK CITY CHICAGO 6, ILL. 
BOwling Green 9-2330 RANDOLPH 8300 
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HAS WHAT IT TAKES! 


There’s no reason to wonder at the growing 
popularity of TUFHIDE...! Its toughness and 
flexibility — its unsurpassed working qualities 
— its remarkable resistance to processing and 
corrosion — its wide range of brilliant colors — 
make it a “must” with successful metal dec 


orators everywhere. 


Always in the front rank of Metal Decorating 


Inks, TUFHIDE is going today — and going 


strong! Buy it — try it — and you'll always 
use TUFHIDE. 


.. AND KEEP ON BUYING VICTORY BOND® 





Sinclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, New York City 


Cleveland Detroit Kansas Cits Nashville Philadelphia 
Dallas Havana Los Angeles New Haven San Franciseoe 
Daston Jacksonvilk Miami New Orleans seattle 
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You cant lose a letterhead sale to 


owithing Betton More Lupresoine 
Wiel yOu 






offer Anniversary Bond by 


THE FINEST IN - 
LETTERHEAD PAPERS 


. . « like Fox River Anniversary 
Bond, an impressive all-rag con- 
tent paper ... sells itself to smart 
executives as a mark of distinc- 
tion. That means repeat sales, in- 


creased volume, greater profits. 


Yo] (-tmael iC Melale Me [a-14 Mmulell B 


Bad 
700% R 


* CRisp 


= PR any, 
MPRESS Hy 


——. 


gar Once you have sold a discriminating pros- 
pect Anniversary Bond, an all-rag letterhead 
paper .. . you've sold him for good. You need 
not be concerned about a switch to “something 
better — more impressive’. For there is nothing 
finer available . nothing more impressive 
than Fox River's Anniversary Bond. A letter- 
head so crisp, so outstanding, that the discern- 
ing buyer will gaick/y recognize its superiority. 


You'll find, too, that when you have won a 
satisfied customer by offering him prestige- 
building Anniversary Bond, it will be easier to 
sell him rag-content papers for other business 


FOX RIVER PAPER CORPORATION, 406 -) SOUTH APPLETON AVENUE 
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USE THESE 3 SALES AIDS 








it easy for a busy executive to 
make his selection. You can use 
this as an effective piece for 








Pox River 
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PROOF OF THIS A “COMPLETE” 
SUPERIOR QUALITY 


@ Our “See for Yourself” dem- 
onstration kit clearly shows the 


LINE OF 
RAG-CONTENT PAPER 


. . . like the following Fox River 
papers that help meet every busi- 





difference in paper . . . makes ness need: 


Anniversary Bond, 

Ledger and Onion Skin - 100% Rag 
Old Badger Bond and Ledger 75% Rag 
English Bond and Ledger 50° Rag 
Dictation Bond, 

Ledger and Onion Skin - 25% Rag 






Ok 
(ol even! et 
usines> “ 






needs. Show him the complete line of Fox River 


papers — other bonds for office forms, onion 
skin, ledger, etc. You'll profit by selling the en- 
tire line. But be sure to pave the way with 
Anniversary Bond for your prospect's letter- 
head. Write today for our “See for Yourself” 
kit. It's an added sales aid . . . and it’s free. 


(P & we 
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APPLETON, WIS., U.S.A. 








The answer will determine the jobs, the incomes, the futures of Amer- 
ican families. Some businessmen simply ask the question and wait. Others are working 
out the answer, long ago having chosen their postwar products, studied their markets, 
and planned the advertising essential to their success. Upon these keen, public-spirited 
businessmen and their use of advertising, rests the future of the American system. No 
wonder their plans call for plenty of printed matter on Champion paper. These men 


are deciding who will spend how much for what... and how big a share will be theirs! 


; — 

’ . “i, Tr 7 'f r ry 

THE Chuue LOFT Viifoct AND FIBRE COMPANY... HAMILTON, OHIO 
. Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 

bonds, envelope papers, tablet writing and papeteries . . . 2,000,000 pounds a day 

MILLS AT HAMILTON, OHIO... CANTON, N. C.... HOUSTON, TEXAS 

NEW YORK + CHICAGO + PHILADELPHIA + CLEVELAND + BOSTON + ST. LOUIS + CINCINNATI « ATLANTA 





District Sales Offices 















= decision of the Amalgamated 
Lithographers of America to pull out of the 
American Federation of Labor is the most deci- 
sive action in the 30 years of jurisdictional dis- 
pute between this union on the one hand and 
the printing and engravers’ union on the other. 
The effect it will have on the future course of 
lithographic operations throughout the entire 
industry may be very great. If the ALA affiliates 
with CIO then it will presumably have the back- 
ing of a powerful organization in the dispute, 
backing which it has never had from _ the 
AF of L. 


The effects may well be far reaching as far as 
both lithographic employers and employees are 
concerned. So important is this action, and the 
two dispute cases from which it stems, that a 
special section of this magazine is devoted this 
month to presenting in rather complete form, 
two facets of the complex problem. Part of this 
presentation is the complete text of the ALA 
letter of resignation to the AF of L, which states 
the causes for the action. Another article reviews 
the action with considerable background infor- 
mation and a detailed discussion of the possible 
effect on lithographic management. This material 
was prepared by the Lithographers National Asso- 
ciation, which, with the National Association of 
Photo-Lithographers, is intervening in the two 
pending cases on behalf of management. 


We believe that the action of the ALA in with- 
drawing from the AF of L is in the best interest 
of the lithographic industry,—and a course which 
they were virtually compelled to adopt in view 
of the AF of L tactics. To have lithographic 
workers split up into two groups, pressmen and 
platemakers, and then to be swallowed up by the 
two letterpress unions having jurisdiction over 
printing pressmen and photo engravers, could 
nut possibly be in the best interests of our indus- 
try. The action of the Amalgamated emphasizes 
again that the lithographic industry is distinct 
from the letterpress industry, that the process 
1S different, and that workers in the two fields 
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are not interchangeable. The ALA is to be com- 
mended on its bold action. 


Waar will become of all the litho- 
graphic equipment and supplies now in the hands 
of the government, the army and navy now that 
their lithographing activities are being sharply 
curtailed? That problem seems as knotty as ever. 


Persistent reports of military orders for fan- 
tastic amounts of equipment and_ supplies 
reached us right up to the end of the war. It is 
generally agreed that much of this equipment is 
overseas and will never be brought back, while 
much more of it has had such hard use that it is 
of little value. However, there is probably much, 
and nobody knows how much, which is in good 
condition, some even uncrated, which could be 
used advantageously by the commercial industry 
to help produce the volume of work to be done. 


First of all the government should recover as 
much as possible of the investment in this equip- 
ment, as it represents hard-earned cash from 
taxpayers’ pockets. It should not be allowed to 
get into the hands of speculators who would reap 
a fortune in today’s seller’s market. It should 
not be dumped on the market at cheap prices by 
the government as this would demoralize the 
supply trades and would flood the industry with 
a lot of worn-out equipment, along with the 
good, which should be rebuilt by competent 
firms. But at the same time it should get to the 
lithographers who need it, to help meet the crying 
needs of an equipment-hungry industry. Let’s 
hope that the proposal for a one-man head of 
surplus property disposal will have the effect of 
slashing away the red tape involved and getting 
this equipment where it is needed without up- 
setting the economy of the industry. 

A good suggestion for utilizing some of this 
equipment comes from the Lithographic Tech- 
nical Foundation, which asks that it be made 
available to properly organized lithographic 
schools to help train the men who are needed by 
the industry even more than it needs equipment. 
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NAPL CONVENTION 


Thursday, Friday, Saturday 


NOVEMBER 1, 2,43 


Hk lithographic industry's 


first postwar convention, Phil- 
adelphia’s first Lithography 
Week, and probably the first meet- 
ing of the National Association of 
Litho Clubs. are combining to focus 
the attention of the entire industry 
on Philadelphia the last three days 
of October and the first three days 
of November. With hotel rooms at 
the Bellevue-Stratford, where the 
events are to be held, a sellout a full 
month before the opening event. 
and convention exhibit space also 
sold out, the attendance at these 
events bids fair to break all existing 


records. 


Of first importance nationally is 
the annual convention and exhibit 
of the National 
Photo-Lithographers which will be 


Association of 


held Thursday. Friday and Saturday. 
November 1, 2. 3. The program for 
the three days is published on these 
pages, Everyone. regardless of mem- 
bership in any association, is wel- 
come to attend, Walter E. Soderstrom. 


executive secretary. emphasized. 


An exhibit of equipment and sup- 
plies, which is expected to include 
newest developments in the litho- 
graphic field, will be open throughout 
the NAPL convention. Exhibitors will 
include Macbeth Are 
Ralph C. Coxhead Corp., Godfrey 
Roller Co., Mallinckrodt Chemical 
Works, Norman Willets Graphic Sup- 
ply Co.. S. D. Warren Co., Ruther- 
ford Machinery Co.. Sinclair & Valen- 
tine Co., Fuchs & Lang Mfg. Co., Har- 
ris-Seybold-Potter Co.. The Dayton 
Rubber Mfg. Co.. International Print- 


Lamp Co.. 
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Rex G. Howard, NAPL vice president, will 


discuss labor saving devices 


Philadelphia Primed for 


Walter E. Soderstrom, NAPL executive secre- 
tary, directs the convention 





ing Ink, Lanston Monotype Machine 
Co.. Ansco, Transparent Printing 
Corp.. Merck & Co.. Harold M. Pit- 
man Co., The Photo Litho Plate Co.. 
Eastman Kodak Co., American Type 
Founders, Phillips & Jacobs, Inc.. 
Ideal Roller & Mfg. Co.. Bingham 
Bros. Co., Hammer Dry Plate & Film 
Co.. Philip A. Hunt Co.. Russell 
Earnest Baum, Associated Electron- 
ics Co.. John Farnsworth, Roberts & 
Porter. Inc., Lithographic Technical 
Foundation. and Kohl & Madden 
Printing Ink Co. 

NAPL registration begins at 9 a.m. 
on Thursday. The fee for the three 
days, including the annual banquet 
and dance on Saturday evening, is 
$10. Registration for Saturday only. 
including the banquet. is $5. 

Litho Club Day 

Following a plan inaugurated last 
year by the NAPL in its meeting at 
Hotel New Yorker. New York, the 
entire Saturday session will be 
devoted to the nation’s litho clubs. 
The Litho Club of Philadelphia is 
host for this day. and William J. 
Stevens of Edward Stern & Co.. presi- 
dent of that club, is chairman of ar- 
Fred W. C. 


charter member and first secretary 


rangements. French. 
of the Washington club and charter 
member and former secretary of the 
Philadelphia club. will be master 


of ceremonies for the day. All lithe 
clubs have been invited to participate, 
Mr. Stevens said. and two or three 
men from each club represented are 
to be on the panel to deal with tech- 
nical questions. Clubs invited to at- 
tend and participate include New 
York. Connecticut Valley. Baltimore. 
Washington, Chicago. Cincinnati. 
Milwaukee, and St. Louis. 

The Philadelphia club will be host 
at a party for all litho club members 
Friday evening November 2 at the 
Bellevue-Stratford. 

Leaders in the organization of the 
new National Association of Litho 
Clubs think it probable that the firs! 
meeting of this group will be held 


as part of the Saturday session, with 





Litho Week on the Air 

Several members of the Litho 
Club of Philadelphia are to 
participate in a radio broad- 
cast at 3 p.m. Sunday October | 
28 promoting Lithography 
Week. They will be heard ove: 
station WFIL. Philadelphia. In 
addition, spot news broadcasts 
will carry announcements of the 
Lithography Week exhibit 
throughout the week over sta- 


tions KYW and W PEN. 
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W. D. Molitor will give a timely illustrated 
report on advertising promotion 


Litho Week, 






Joseph Machell, Stecher-Traung Litho Co. will 


speak on offset pressroom problems 


Convention 





possibly an election of national of- 
ficers. Local clubs are now in the 
process of ratifying the constitution 
and by-laws, and the organization 
is expected actually to be in existence 
by November 3. 
Litho Week 
Under the leadership of the Litho 
Club of Philadelphia, that city is to 
have its first Lithography Week dur- 
ing the convention and the three days 
preceding it. City wide publicity is 
already appearing. and is to include 
newspaper stories, car cards, and 
radio announcements. The week will 
center around an extensive exhibit 
of lithography produced in Philadel- 
phia which will be open to the pub- 
lic. The exhibit will be on the top 
floor of the Bellevue-Stratford. ad- 
joining the convention exhibits, and 
by early in October some 35 litho- 
graphic houses had made plans to 
show a panel of their work. Others 
were expected to be added. The ex- 
hibit will be open daily from 11 a.m. 


to 9 p.m. 


The week will officially open with 
a luncheon Monday, October 29 at 
which Mayor Bernard Samuel of 
Philadelphia is expected to be the 
guest of honor. At this luncheon a 
proclamation by the mayor will pro- 


claim Lithography Week. 
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HE following is the convention 
program as announced early in 


October. Last minute changes, i! 
any. will be announced later on. 


Thursday Morning 


“OUR SOLUTION OF PLANT 
LAYOUT AND MOVING 
PROBLEMS IN OUR NEW 
PLANT” 


Allen H. Frost, Pres.. Copifyer Lithograph 
Corporation. 


“SHOULD THE LETTERPRESS 


PRINTER INSTALL  LI- 
THOGRAPHIC EQUIP- 
MENT?” 


Harry E. Brinkman, President NAPL. 


Thursday Afternoon 
“SURVEY REPORT ON BETTER 


PRESENTATION THROUGH 
ADVERTISING PROMO- 
TION” 


W. D. Molitor, Director of Sales, Edward 
Stern & Company, Inc. 


“BUILDING A LITHOGRAPHIC 
SALES FORCE” 


A. J. Fay, Sales Manager, National Process 
Company 


“HOURLY COSTS ON LITHO- 
GRAPHIC EQUIPMENT” 


Richard Grant, Jr., Reynolds & 
Reynolds Company 


Pres., 








LITHOGRAPHY WEEK 
Monday through Friday 
OCT. 29-NOV. 3 








Friday Morning 
“LITHOGRAPHY’S FUTURE — 
AS AN AGENCY MAN SEES 

iT” 


Lawrence G. Malone, Account Executive, 
G. M. Basford Company 


“LABOR SAVING DEVICES IN 
LITHOGRAPHY” 

Rex G. Howard, Pres., Howard Company 
“PAPER FOR THE LITHOGRA- 
PHER AS WE SEE IT” 
Ronald Drake, Champion Paper & Fibre 

Company 
“IN-PLANT TRAINING CLASS 
DEMONSTRATION” 


Charles W. Latham, Supervisor of Training 
Materials 
Lithographic Technical Foundation 


Friday Afternoon 


“LABOR RELATIONS IN THE 
LITHOGRAPHIC IN DU S- 
TRY” 


Benjamin M. Robinson, Counsel, Amalga 
mated Lithographers of America 


“THE EQUIPMENT AND SUP- 
PLY OUTLOOK — DELIV- 
ERY — PRICES — TERMS,” 
ETC. 

Forum by Manufacturers and Dealers 

“PRESSROOM PROBLEMS” 


Joseph Machell, Supt., 
Lithograph Corporation 


Friday Evening 
THE LITHO CLUB OF PHILA 
DELPHIA 


Is providing a Cocktail Party for visiting 
Litho Club members. 


Stecher-Traung 


Saturday 


ALL DAY LITHO PRODUCTION 
CLINICS 
Litho Clubs of America 
Saturday Evening 
ANNUAL DINNER-DANCE AND 
ENTERTAINMENT * * 
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WHAT DO YOU 








From Fuchs & Lang Cotleetion 


KNOW ABOUT SENEFELDER? 


HF. impression is widespread 

that Senefelder invented lithog- 

raphy by sheer accident. In a 
narrow sense, this impression is cor- 
rect: lithography grew out of a whole 
series of accidents. But to consider 
Senefelder’s invention accidental is 
to overlook an important fact: these 
accidents were themselves the prod- 
uct of intensive research, It was 
only Senefelder’s tireless experimen 
tation with new printing techniques 
that brought about the particular 
combinations of circumstances which 
produced the accidents: and it was 
mly the grasp of theory and_ prae- 
tice which Senefelder had acquired 
from his experimentation that  en- 
abled him to perceive the significance 
of the accidents. and to exploit them. 
Actually. the element of chance 
bulks 


Becquerel’s discovery of radioactiy 


large in most discoveries. 
itv in 1896 was accidental in the 
same sense that Senefelder’s inven- 
tion of lithography was accidental. 
So was Woehler’s svnthesis of urea 


in 1S26——a svnthesis that overturned 


2S 


By EDGAR H. BOHLE 


Lithographic Technical Foundation 


the vitalistic theory which held that 
only living organisms were capable 
of producing organic compounds, and 
opened the door for the development 
of modern synthetic chemistry. And 
<0 Was Goodyear s discovery of the 
vulcanization of rubber in 1839 
(,oodyear s accident occurred one 
winter evening when he inadvertently 
dropped a plastic mixture ef indi: 
rubber and sulfur on a hot stove. 
Snatching it off, he noticed that the 
rubber. instead of melting. had be- 
come resilient. and he found that it 
retained its elasticity even after a 
nights exposure to the winter cold. 
Out of that simple accident came vul- 
canization. but before the accident oc- 
curred Goodyear had spent years 
searching for a process which would 
enable rubber to withstand extremes 
of heat and cold. He had treated 
crude rubber with all sorts of re 
agents. only to meet with failure 
after discouraging failure. He had 
even tried mixing sulfur and rubber. 
Only the method of processing the 


mixture to produce the result he de- 


sired had eluded him. If in the end 
his dropping the mixture on the stove 
was an accident. it was also the re- 
ward of patient and purposeful re- 
search. Such accidents seldom occur 
except to those who are diligently 


looking for them. 


Experimented Widely 


Senefelder’s case is remarkably 
similar. His experiments in printing 
hegan at his home in Munich in 
1793*. Having had some slight suc- 
cess as a dramatist, he decided to 
print and publish his plays himself, 
hut he lacked the money to buy the 
necessary type and equipment. He 
had had some training in chemistry 
and mechanics. and he determined to 
prepare copper plates and to have 
them printed commercially. His plan 
was to write the letters by hand, in 


reverse, on a copper plate covered 





This date and those which appear later 
s article are taken from Senefelder’s aut 
OK vention of Lithography as trans 
ited Muller (The Fuchs and Lang 
Manutacturing Company, New York, 1911) 
ral p the autobiography 
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with an etching surface and to etch 
them into the plate in the ordinary 
way. 

He ran into trouble at once. He 
knew nothing about the technique of 
copper-plate engraving. and with the 
tools at his disposal he encountered 
serious difficulty in correcting the 
numerous errors he made in his re- 
verse writing on the plates. He con- 
cluded that he needed (1) a suitable 
acid-resistant coating with which he 
could paint out errors and through 
which he could make corrections (he 
had never heard of the engravers’ 
cover-varnish), and (2) far more 
practice in writing out the characters 
in reverse, 

After a good deal of experiment- 
ing, he developed a satisfactory acid- 
resistant coating by mixing wax. 
soap, and lampblack. Much later, this 
mixture became the basis of his 
lithographic ink. 

In practicing his reverse writing. 
however. he found that after he had 
written upon and etched one of his 
copper plates, it took hours of labor- 
ious grinding to polish the plate 
smooth again. After some unsatisfy- 
ing experiments with zine he turned 
to Kellheimer limestone. At first he 
used the stone only for practice 
writing, intending to return to copper 
for actual printing. but after a time 
the idea of printing directly from the 
stone occurred to him. He began ex- 
periments immediately. He was able 
to secure stones of suitable thickness. 
but they would not take as high a 
polish as copper plates and the im- 


pressions he obtained from them with 


ordinary inks were unsatisfactory. 
He began expermenting with new 
inks. but an accident suddenly di- 
rected his work into a wholly new 
channel. 
The Laundry List 
Senefelder's mother burst in upon 
him one day and asked him to write 
out a laundry list. Having neither 
writing ink nor paper available, Sene- 
felder wrote the list on one of his 
stones with his mixture of wax, soap, 
and lampblack. Later, just as he 
was about to clean the stone, it 
occurred to him that since the waxy 
mixture was acid resistant he might 
be able, by etching with acid, to 
bring the writing into relief. He 
treated the stone with nitric acid, and 
in sharpness of detail and freedom 
from undercutting the result exceed- 
ed his expectations. The only dif- 
ficulty was that the etching did not 
produce a high degree of relief, and 
in inking the stone he had trouble 
in keeping the ink out of the non- 
image areas of the surface. However. 
he proceeded eagerly with further ex- 
periments in etching and inking his 
stones: he succeeded in developing 
a satisfactory ink dauber, and in a 
comparatively short time he was ob- 
taining throughly satisfactory impres- 


sions from the stones. 


Published Music 


Senefelder still lacked the re- 
sources to set up his own printery, 
and he entered into partnership with 
the Munich court musician, named 
Gleissner. To the partnership Sene- 


felder contributed his knowledge and 


As the industry looks toward the 
150th Anniversary of its beginning 
the factual account of Senefelder’s 
work should be a more familiar story 
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a very cheap, roughly-made press; 
Gleissner furnished funds for a small 
stock of stones, paper, and other im- 
plements. Gleissner composed twelve 
songs; Senefelder wrote them, in re- 
verse, on stones, and made a short 
run of one hundred twenty impres- 
sions. The two sold a hundred copies 
of the songs at what seemed to them 
a stupendous profit. They had equal 
success with another piece of music 
which Gleissner composed. and they 
began to entertain rosy dreams of 
their future. 

However, this process, which Sene- 
felder invented in 1796, was not 
lithography. It was a form of stone- 
printing, but it was a relief process 

mechanical and not chemical. 
Lithography came two years later, in 
1798. 

The partners’ initial success was 
short lived. They secured a contract 
from a Bavarian countess to print a 
cantata commemorating the death of 
Mozart. and, flushed with their early 
profits, they expanded their estab- 
lishment by having an elaborate new 
press built. They promptly destroyed 
the old one and then, with dismay, 
they found that the process by which 
they had produced such beautiful 
impressions on the old press would 
not work at all on the new one. 
Senefelder had managed to use the 
old press in spite of a badly split 
cylinder; the split was in a position 
which automatically insured proper 
feed of paper into the press; but 
Senefelder had not realized that the 
damaged cylinder was a blessing in 
disguise. The new press, with perfect 
evlinders, mangled the paper badly, 
and Senefelder spent time and money 
feverishly in attempting to diagnose 
and correct the trouble. All his efforts 
were unsuccessful, however. and 
finally the countess took the work 
away from the two partners. They 
found themselves with their capital 
reputation 


dissipated and __ their 


ruined, 
More Research 


But even this fiasco did not stop 
Senefelder. He was still able to se- 
cure occasional jobs of printing. and 
he treated each of them as a problem 


(Continued on Page 89) 











ARD on the heels of the end 
of the war was a mass ex- 
odus from Washington of 
business men from the lithographic 
industry who had been serving in 
various wartime capacities. With the 
lifting of war restrictions on paper 
and other commodities, the work of 
most of these men was completed. 
and just as most of them took up 
their duties in the Capital without 
fanfare, so they left. 
The War 


course, had more direct jurisdiction 


Production Board, of 
in the wartime affairs of the litho- 
graphic industry, and thus it had 
more direct contact with the industry 
than any of the other war agencies. 
Many persons in the industry, as 
they struggled with the many limita. 
tion orders issued by the Board. may 
have forgotten that the Printing and 
Publishing Division of WPB was com. 
posed of business men taken directly 
from the many companies in these 
industries. The Commercial Print- 
ing Section of this division was staffed 
by men from many parts of the coun- 
litho- 


graphing and gravure companies of 


try, drawn from printing, 
various sizes and with various types 
of operation. 

The chief of this section was a man 
from a large plant comprising all 
three reproduction processes Rob- 
ert D. Ross of R. R. Donnelley & 
Sons Co., Chicago. Mr. Ross came to 
Washington early in 1943 as a con- 
sultant and assistant to Philip S. 
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Robert D. Ross 








When the latter entered 
the Marine Corps Mr. Ross became 
In this office 


Schneider. 


chief of the section. 
he was administrator of the orders 
controlling commercial printing, 
greeting cards and illustrated post 
cards, wall paper, and displays. be- 
sides his capacity as chief of the 
Printing Section, Mr. 
Ross was also an assistant director of 


Commercial 


the larger Printing and Publishing 
Division. He administered more or- 
ders than any of the other assistant 
directors. During September he left 
Washington for a vacation trip be- 
fore returning to private industry. 
Just before joining WPB he was about 
to join Hopper Paper Co., but he 
made no announcement as to his 
present plans on leaving WPB. 
William D. Roberson, who served 
as Mr. Ross’ “right hand man” at 
WPB, assisted in the administration 
of the orders, and handled much of 
the huge volume of detail work. He 
assisted lithographers in meeting 
many of the problems connected with 
the complex orders and often found 
himself in the unpopular position of 


Rober- 


son was one of the staff members 


handling complaints. Mr. 
who was with the federal government 
prior to the war. 

Serving on the commercial print- 
ing staff were a number of consul- 
tants, including several from com- 
panies which operate lithographic 
equipment exclusively, and _ others 
which produce lithography in con- 





junction with other processes. 

John M. (Jack) Wolff, Jr., presi- 
dent of Wolff Printing Co., St. Louis. 
was one of the old timers at WPB. 
having served as Chief, Planographic 
Section of OPM. forerunner of the 
WPB organization. He is widely 
known in the lithographic industry 
as a director of the Lithographic 
Technical Foundation, the Lithogra 
phers National Association, and as 
head of the Associated Printers & 
Lithographers of St. Louis. In spite 
of a “resignation” from WPB in 
1943, Mr. Wolff continued to spend 
a great deal of time in Washington 
as a consultant. and did not give it 
up to devote full time to his company 
until the latter part of 1944. 

Charles T. Brose, Western Print- 
ing & Lithographing Co., Pough- 
keepsie, N. Y., another consultant. 
devoted considerable time to admin- 
connected with the 
He served in 


istrative work 
greeting card order. 
Washington for about one and one- 
half years. coming to WPB early in 
1943 and leaving last year. 

Harley Potter of Fleming-Potte: 
Co., Peoria. Ill.. was another man 
who took up emergency duties in the 
capital early in the war. He served 
as Production Unit Chief in the Plan- 
ographic (lithographic) Section, one 
of the units in the early organization 
of the Printing and Publishing Di- 
vision. Mr. Potter found it necessary 
to return to his business early in 


1943. 
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. rank A. Myers, treasurer of Copi 
fyer Lithograph Corp., Cleveland, a 
consultant, came to WPB in October. 
1944 and served until the end of the 
war. He returned to his company on 
a full time basis during September. 

William A. Krueger, president of 
W. A. Krueger Co., Milwaukee lith- 
ographers, answered an urgent call 
from WPB for more consultants from 
the ranks of commercial lithogra- 
phers during the past summer. He 
took his duties as a consultant at the 
end of July and served until the re- 
vocation of the paper orders. Mr. 
Krueger was also a director of the 
National Association of Photo-Lith- 
ographers. 

In addition to the staff of 
consultants, there was a 
Commercial Printing  In- 
dustry Advisory Committee 
composed of lithographers 
and printers selected for 
the purpose of advising and 
making recommendations 
to the WPB on the prob- 
lems and programs affect- 
ing this industry in the war 
effort. The WPB seldom 
made a move without the 
counsel of this group. It 
was formed the middle of 
1944, and included the fol- 


lowing men of which the 


These certificates were sent out recently to the men who served on 
the Lithographic Industry, and other industry Advisory Committees 
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majority represent lithographing or 
combination firms: 

A. J. Baird, president, Baird Ward 
Printing Co., Nashville 2, Tenn. 

c. Be 
Press, Inc., Detroit 26. 

Peter Becker, Jr.. Standard Press, 
Washington, D. C. 

Rollie W. 


Bradford-Robinson Printing Co., Den- 


Baring. president, Baring 


Bradford, president, 
ver. 

Hugo Dalsheimer, vice-president. 
lord Baltimore Press. Baltimore 2. 

Allen 
Lithograph Corp., Cleveland 15. 

J. C. Hall, president, Hall Brothers, 
Inc., Kansas City. 


Frost, president, Copifyer 


Wl lL Whales ¥ Ymenrva 
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Leslie Jackson, president, Stecher- 
Traung Lithograph Corp., Rochester 
and San Francisco. 


John J. 


Maher Printing Co., Chicago. 


Maher. president, John 


Roswell C. Mower, vice-president, 
Manz Corporation, Chicago 90. 

James F. Newcomb, president, 
James F. Newcomb Co., New York. 


Carl I. Rynearson, president, Good- 


hearts Printing Co., Washington, 
D. C. 
Thomas B. Sheridan, president, 


American Bank Stationery Co., Bal- 
timore 18. 
Elmer Voight, vice-president, West- 
ern Printing & Lithographing Co., 
Racine, Wis. 

Hamilton B. Wood, presi- 
dent, Commonwealth Press, 
Worcester, Mass. 

Membership on a previ- 
ous Commercial Printing 

and Lithographing Com- 
mittee at WPB during 1943, 
included the following: 

Everett Bierman, Char- 
lotte Engraving Company, 
Charlotte, N. C. 

A. H. Brewood, A. H. 
Brewood, Inc., Washington. 
D.C. 

, T. E. Donnelley. R. R. 
Donnelley & Sons Co., Inc.. 


ct ‘hicago. 


(Continued on Page 87) 











William A. Krueger 











ANY printers have come to 
me and said that they are 
planning to install litho- 

yraphic equipment so as to be able 

to compete with established lithogra- 

However 


phers in their areas. very 


few of them have any real idea of 
what they will produce in this field. 
they say that they want to set up to 
play the field—to produce everything 
of which a litho press is capable. 
Then I make the point that specialties 
labels—to cite 


such as posters ol 


only a couple —-will require large 
multi-color equipment and the very 
tops in craftsmen who are not always 
After a little 
boil intentions 


down to just supposing that they will 


available. very ques- 


tioning they their 
produce general commercial adver- 
lising material. 

Now anyone who plans on coming 
into the lithographic industry should 
be absolutely sure of his reasons. He 
should know why he wants to install 
what kind of work 
he will produce whether there is a 


market for this work 


litho equipment 


what compe- 


tition already exists -what capital 


investment is necessary and how 
much working capital he should have 


should know 


thing about the availability of skilled 


available—he some- 


craftsmen——whether they are = avail- 


able at se ale ol premium Wwaces 


whether or not he can train litho help 


within a short time. He should have 


costs 


i definite knowledge of hourly 
and production standards in the in 


dustry- what volume must be pro 


duced during the first vear in order 


to cover costs and 1 could go on 


with other questions but 


sSCOTeCS OO] 


these are far too numerous to mention 


here 


“9 


Should the Letterpress Printer | 


Here Are Facts and Figures on this Question 
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But above all else a printer may 
well ask himself if he plans to install 
litho equipment because he is losing 
business to litho competition or 
simply because the fields look green. 
\s 1 said betore he should be very 
sure of what competition now exists 
in his sales area—the number and 
size of presses and the products sold. 
He must survey both his present let- 
terpress plant and the proposed ad- 
ditions to it in the light of his clients’ 
manufac- 


requirements. Equipment 


turers are not at all interested in 
selling to anyone who does not have 
sound reasoning behind his purchase. 
They are more anxious to sell equip- 
ment to operators who will be satis- 
tied—-who will grow strong and buy 


Inore equipment. 


sure to under- 


tell a letter- 


So at the outset be 
stand that no one can 
press printer that he should or should 
not install litho equipment —unless 


such recommendation is based on a 


thorough and intelligent survey of 
the newcomers experience, men, mar- 


ket and finances. 


\s soon as equipment is available 
many printers, letter shop owners, 
returned service men and others will 
take the jump into lithography. Most 
of these will jump because they 
with no little interest 


work 


lithographers during the recent wat 


have watched 


the huge volume. of done by 


years. It is true that this huge volume 
was produced and produced with no 
increase in plant and a considerable 
decrease in available skilled help. 
During this period wages, supplies. 
materials and overhead’ increased 
sharply. Naturally the lithographers 


made heavy upward adjustments in 


An 





iddress before the meeting of the Printing 


the cost of doing business and I 
might add that this increased cost 
and then some will be with him for a 
long. long time to come. Wages are 
higher and working conditions are 
more stringent with the addition of 
items such as paid vacations and six 


paid holidays added. 


In taking on this heavy production 
the lithographer could absorb these 
additional costs in his wartime vol- 
ume. In my opinion it is doubtful if 
lithographers can maintain their war- 
time productivity in the years ahead. 
During the war business was placed 
in plants with no sales expense-—in 
normal times this situation will be 
entirely reversed. Does anyone really 
anticipate that lithographers will con- 
volume in 


tinue to secure sufhcient 


order to operate two shifts a day? 
Will help continue to work such long 
hours in peacetime? Do lithogra- 
phers expect to maintain the volume 
of work which they did during the 
war years? Some do; but if it is 
carried far alone this will be done 


hy way of sharpened pencils. 


Profits made by the lithographer 


during the war period have resulted 
clock. 


Lithogra- 


from working around — the 


month in and month out. 
phers have operated during the war 
in what may be comparable to the 
1929 boom times in the financial 
world. Today they are loaded with 
taken at 


\ word of caution is in orde1 


business. much of it high 
prices, 
Boom periods do come to an end. Such 
a condition is not normal in peace 
time and if the lithographer believes 
that he can continue his present high 
productivity, the only way he can do 


it is by taking customers away from 
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Industry 


his competitors. But remember every- 
one can play at that game and they 
will. No lithographer is going to see 
his volume disappear under the pen- 


cil sharpening procedure. 


Price Advantage? 
This question is often asked by 
both buyers and the initiate. There is 
no general answer. Lithography has 
certain advantages over letterpress 
on certain kinds of work and _ the 
reverse is also true. No one can say 
that one graphic arts process is less 
expensive than the other. The answer 
to the question can be obtained. only 
hy considering a certain kind of work 
or a specific job with the application 
of lithographic hourly cost. and pro- 
duction standards and_ letterpress 
hourly cost and production standards 
on identical specifications. The cost 
of lithographic equipment is much 
higher than letterpress equipment of 
the same size. Lithographic presses. 
iowever, run faster than most print- 
ing presses. There are so many vari- 
able factors in considering the price 
advantage question that no one can 
inswer either wav unless one actual- 
ly estimates en specific work by both 
processes, 
If the industry work was divided 
three 


eenerally into eroups. one 


would find: 
(a) A group of houses producing 
specialties. 
(bh) A group producing high grade 
color and tailor-made black 
and white work. 
(c) A large group of houses pro- 
ducing an occasional color jo!) 
black and white 


termed 


and nuch 
work. 
photo 


some of il 


lithography. combina 
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of America, Pittsburch. } Ocitcber 


tion work produced for many 
customers on an inexpensive 
sulphite bond. 

The letterpress printer ought to 
determine in advance of the purchase 
of any equipment. what kind of work 
he intends to produce. If he is to be 
in competition on such items as labels 
he ought to have multi-color presses 
Hl] in. x 54 in. If he is to produce 
hooks. the presses ought to be 41 in. 
x 54 in. in single or multi-color de- 
pending on the kind of hooks which 
ire to be produced. If he is to pro- 
duce displays and posters he ought 
to have single or better. multi-color 
presses 4] in. x 64 in. in size. If he 
is going to produce. say. maps or 
ereeting cards he ought to consider 
the 46 in. x 68 in. multi-color press. 
Furthermore. if he is to produce 
black and white work in combination 
on a standard sulphite bond sheet. 
he ought to have a press which will 
take multiples of 81. x 11] size. sav. 
the 22 x 34 or 34x 44. If he is going 
to produce a general line of broad- 
sides. folders and general commer- 
cial work in black and white or color. 
he can consider the desirable size of 


press in the light of a survev of the 


letterpress work he turned out for a 
vear or two past. 
What to Do 
Any letterpress printer who plans 
to install litho equipment should get 
out his job tickets for the past year 
or two and survey—first-the size of 
sheets run, second—the kind of paper 
used. third—the colors run. and final- 
ly whether these jobs were typical 
letterpress or typical litho. Set up 
a simple survey something like the 
table below. 
Measure past performances from 


likes and dislikes. 


Certainly litthe can be lost in asking 


your customers 


their guidance but don’t phrase your 
questions so that the only answer can 
he an affirmative one. It is better to 
explore your customers minds before 
than after point out that you will 
have to make a heavy investment and 
ask them as friends for their counsel. 
If vou want to go farther into this; 
compare the price which you actually 
vot for letterpress jobs with what 
vou might have gotten if they had 
heen lithographed. 

The letterpress printer must of 
course consider what capital invest- 


ment is necessary for the plant he 





SURVEY ON WORK PRODUCED IN OUR PLANT 


f 


cr 17x2 Over 
1,23 1,000 
1,249 15,000 
1,311 2 500 
1.410 12,000 61,000 
1,421 6,500 
1,461] 7.000 
1,480 1,600 
1,491 3.800 
1,506 1,000 
1,521 9,000 
24,900 80,000 18,500 


FROM JANUARY TO DECEMBER 1944 


f 


Stow Rua , 
20# Bond 1 All line 
T0# Ctd. 3 36 HT’s 
602 Offset 2 All line 
504 Offset 1 Line & H1 
16% Bond l Line 
50# Offset 2 HT & Solids 
20# Bond 2 Type 
504 Offset 2 Line & Revers¢ 
60# Ctd. ] Line 
6024 Ctd. > HT 














plans to install. Right here I should 
say, do not make the mistake of set- 
ting up a capital investment budget 
which leaves out shipping cost on 
equipment, installation, plumbing, 
wiring, foundation under the presses 
cork foundation, 


including beams, 


oil pans, etc. The principal item of 
cost in most lithographic plants is 
camera and press equipment. 
More money has been lost and more 
reputations for poor work built as a 
result of purchasing second-hand ob- 
solete re-built monstrosities than for 
any other cause. When a press is so 
obsolete that an existing lithographer 
dumps it, you can be sure it has very 


little value, yet many such presses 
have been reconditioned, given a nice 
coat of black paint, so as to look 


like new. An old press should 
be thoroughly rebuilt before it is 
put into a new plant. If you do buy 
a used press check with the former 
owner of the press or the press manu- 
facturer to secure the age of the press, 
why it was sold and other such perti- 
nent information. There will be much 
second hand equipment on the market 
soon since many presses have been 
burned up during the war period. 
Second-hand equipment never is fully 
satisfactory, it usually adds just so 
many dollars to the capital investment 
you will ultimately make. 





PRE-WAR COSTS OF LITHO EQUIPMENT 


Camera, lens, screen, 


lamps, etc., sink, 

plumbing and elec- Darkroom 
tricity Equipment 
Dryer, utenails | 


Stripping and Opaque Tables 


Whirler, Vacuum Frame and sinks, table, 


etc. 

36x30 $1,000 
36x44 1,500 
41x54 2,000 

Photo Composing Machines 
22x34 $5,500 
30x42 6,500 
41x54 10,000 


From $2,200 up to five figures. 


$250 and up, dependent on size of plant. 


$500 and up, dependent on size of plant. 


$5,500 and up dependent on size desired. 





INVESTMENT NECESSARY TO SET UP MODEST LITHOGRAPHIC PLANT 





















Floor Investment 
Equipment Space Vew (Pre-War) 
Camera, including lens, screen arc lamps, dark 
room sinks, dryer, whirler, vacuum frame, 
ete, 800 sq. ft. 3 3,200.00 
Glass tables for stripping, opaquing, etc. 400 sq. ft. 500.00 
Press 17x22 with washup equipment 300 sq. ft. 5,000.00 
Press 22x34 500 sq. ft. 12,250.00 
Plumbing, electricity, etc. 400 sq. ft. 2,050.00 
2400 sq. ft. $23,000.00 
LITHOGRAPHIC PRESS (PRE-WAR COSTS) 
SINGLE COLOR 
Washup Cork s 
Press Equipment Delwery Pans, Ete 
14x20 Webendorfer $2,627 $50 ? ? 
17x22 Webendorfer 3,721 60 ? ? 
22x28 Webendorfer 6,143 75 ? ? 
17x22 Harris 4,450 75 FOB ? 
21x28 Harris 7,000 100 FOB ? 
22x34 Harris 11,500 140 FOB ? 
26x40 Harris 16,250 150 FOB ? 
34x44 Harris 18,000 165 FOB ? 
42x58 Harris 21,000 175 FOB ? 
50x69 Harris 26,500 180 FOB ? 
42x58 Miehle 18,750 175 FOB ? 
30x42 Hoe 16,500 165 FOB ? 
TWO COLORS 
26x40 Harris 26,000 300 FOB ? 
35x45 Harris 29,000 330 FOB ? 
42x58 Harris 34,000 350 FOB ? 
50x69 Harris 42,000 360 FOB ? 
FOUR COLORS 
42x58 Harris 65,000 700 FOB ? 
50x69 Harris 78,000 720 FOB ? 
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Let us look at the cost of new lith- 
ographic equipment at pre-war prices 
as shown in the table on this page. 


First Years Are Hardest 


The most trying times in any lith- 
ographer’s experience are his first 
year or two. Much of this occurs be- 
cause full consideration was not orig- 
inally given to the cost of setting up 
a plant. Of course, any equipment 
manufacturer will tell you what it 
costs to buy his equipment. He will 
tell you too, whether this price is 
f.o.b. factory; whether it includes the 
cost of installation; a certain number 
of days instruction to the personnel 
operating the equipment; whether the 
price includes motor generators, con- 
trols, sinks, plumbing, electricity and 
other capital investments which must 
be made. It is far better to over es- 
timate the capital necessary to set 
up a plant, than it is to figure too 
close or possibly under. 

Let’s set up a modest litho plant 
with say one 17 x 22 Harris press and 
one 22 x 34 Harris press and see what 
capital investment is necessary. (left) 

Now in my opinion the printer who 
owns a small, one or two press plant 
completely equipped with camera, 
platemaking and press equipment 
must anticipate selling a yearly vol- 
ume of about four times his capital 
investment. The cost of setting up any 
litho plant must, of course, be predi- 
cated on possible sales, and litho 
equipment is not cheap. For ex- 
ample here are the pre-war prices on 


some equipment (at left) and in 
reading them remember that the 


manufacturers are looking for OPA 
approval of higher prices because of 
today’s higher costs. 


Skilled Help 


Now let’s consider the availability 
of skilled help. In 1942 the Depart- 
ment of Labor estimated that 85 per 
cent of the craft employees in the 
lithographic industry were members 
of the Amalgamated Lithographers 
of America. An even higher degree 
of organization is probable in the 
The 


major litho centers. Amalga- 


(Continued on Page 41) 
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Kodak Supplies for the Graphic Arts 


Contributing to top-quality photomechanical 


reproduction are many Kodak materials and supplies. 


Selected from the long list are: — 


Kodak Opaque—For blocking out and spotting. Equally ef- 
fective on film, plate, or paper. Red or black, in one-ounce 
and eight-ounce jars. 


Kodaflat Solution—Liquid adhesive to apply to metal or glass 
to provide a tacky surface to hold film or paper flat in the 
camera. Matte or clear; one pint, one quart, one gallon. 


Kodak Staging Paint—For protection of areas of a film or plate 
from dot-etching action. One-half pint bottle. 


Kodak Solvent for Staging Paint—To maintain consistency 
and to remove Kodak Staging Paint. One-quart bottle. 


Kodak Staging Ink for Ruling—For adding circles, lines, bor- 
ders, and similar details. Two-ounce bottle. 


Kodalith Stripping Film Cement—To keep the thin skin flat on 
glass, particularly when the film is used base side down. 
Four ounces, one pint, one quart. 

Kodak Dodging Dye—To be applied to negatives or positives 


to keep certain areas from printing too heavily. One- 
ounce bottle. 


Order from your Kodak Graphic Arts dealer 


Eastman Engravers’ Proofing Paper—Smooth, non-glaring, 
pure-white stock. Takes ink readily. Standard size, 20x 24 
inches. One-half gross, gross, and 500-sheet packages. 


Eastman Color Separation Guides—‘‘Process’’ color patches, 
gray scales, and register marks to be photographed with 
“reflection’’ copy in making color separations. Large and 
small sizes. 


Kodak Photographic Step Tablets—Gray scales on film to assist 
in making balanced color separations from transpar- 
encies. No. 2 includes 21 steps in an area 1 x 414 inches. 
Density range 0 to approximately 3.0. 


Kodak Process Thermometer—Exceptional accuracy, rugged 
construction. Scaled from 55° F. to 90° F. with a special 
mark at 68° F. Over-all height 12° inches. 


Eastman Hydrometer—Registers specific gravity in the range 
from 1.00 to 1.40. 


Kodak Methy! Violet (Purple Violet) —For staining the metal 
sensitizer to make the image sufficiently visible. One- 
ounce bottle, four-ounce bottle, one-pound bottle. 








GRAPHIC ARTS SALES DIVISION 


Eastman Kodak Company, Rochester 4,N.Y. 
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WHY COATING 
MAKES A BETTER PLATE 






































































































































































































































































































































































































































































































































1. Because Champion Coating gives a more durable and sharper image; 


2. Because it is faster in exposure, thus saving platemaking time; 


3. Because it develops freely. 


These reasons, plus the fact that CHAMPION Coating is concentrated, lower your plate costs. One gallon of 
CHAMPION makes four gallons of coating at 20° specific gravity. It’s pure and cannot deteriorate. 
For long life plates — get CHAMPION — today! 


Gallon . . . . . $6.00 
Ygallon ... . 3.25 
Quert ..... USS 


F.O.B. New York or Dealer 


LITHO CHEMICAL | 


R SUPPLY C0., Inc.pircion’y 













Distributed nationally by: 


The FUCHS & LANG MFG. CO., Division 
General Printing Ink Corp. 


CALIFORNIA INK CO., INC. 
CANADA PRINTING INK CO., Ltd. 


(Prices slightly higher in Canada for Imperial measure) 












Have you seen the new catalog of 

















LITH-KEM-KO products? Your copy is | Lote orLd 
ready. Send for it now. ORK 7 sD AROUND THEW! 
5 PARK BOW NEW YORK 7 SES 
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BDesicnen particularly for those numerous 
jobs every lithographer has that can be run 
with efficiency of labor. space. and materials 
only on a small-size press. The ATE Little Chiet 
is a real offset press. precision-made, capable 
of meeting every demand of this class of work. 
the Chief 


handling sheet sizes from 
x 10 to 1714 x 22! 


the Bey Chief 
andling sheet sizes from 
llx17to 23x29 


o 
o 


N 


1 now, for help in speeding reconversion and providing maximum employment 
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ure cooperating with the Committee for Economic Development. There are 
E.D. local committees in 2800 counties and communities. Consult the nearest 


yi - ass — 


VW | 
be) | = 


a ae 


Cd 


Like the two Chief offset presses of larger SIZe. 


the Litthe Chief is also built and backed by 


Any of these presses can be reserved now 


ATE. 


for postwar delivery. Ask the man who rep- 


ATE about the ATE Civilian Priority 


resents 


Delivers Plan. or write to us direct. 


She Killle € href j 
handling sheet sizes from 
8x10 to 14x20 


AMERICAN TYPE FOUNDERS 
200 Elmora Avenue. Elizabeth B, New Jersey 


led 


od 











THE RIGHT CHEMICALS... 


Your chemicals must be right. They play an important part in trouble-free runs, 
quality jobs, and profits. 


Make sure that your chemicals are right by insisting on MERCK CHEMICALS 
FOR THE GRAPHIC ARTS. 











Exacting laboratory control ensures their purity, uniformity, and reliability. You 
can depend on them for the same good results, from the same procedures, every time. 
Write for catalog. 











) BUY and HOLD ; - 
Sten MERCK & CO., Inc. ev Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, Ill., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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Hey, FALULAH! Get going! 
is that YOU holding up traffic 















down in the pressroom? 


We didn’t do it, Officer! The War did. The Army, the Navy, the Marines, the Coast 


Guard and all the War time agencies have had first priority on Falpaco Coated Blanks. 


Now that the war is over the Government needs will be less. We are working at top 
speed to furnish again lithographers with more and better Falpaco Coated Blanks 


to help you meet your customer’s requirements more promptly. 


Distributed by /uthorized Paper Merchants from Coast to Coast 


PRADO DANE! paren companr 


NEW YORK OFFICE—SOO FIFTH AVE. N.Y., 18:'MILLS—FITCHBURG, MASS. 
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ooking Ahead...Not Back 
























AND HERE’S WHY’! Fifty years ago this fall, Bryant Paper Company 
was established. We're proud of this, very proud—but 
we're not looking and lingering over the past — rather going 


ahead, planning for a more successful 50 years to come. 


¢ This is being accomplished by a definite policy of bringing 
to our customers quality book paper distributed through 


the regular trade channels. 


¢ By planning and carrying out a progressive merchandising 
program which will see that the Bryant name is “tops” 


in the field. 


¢ By enlarging our research in the realm of paper— 


paper uses and improvements. 
¢ By extensive modernization and expansion of our facilities. 


¢ So in the days to come, look ahead with us— 


you can be sure of Bryant. 


COATED, UNCOATED AND SPECIALTY BOOK 
PAPERS FOR LETTERPRESS, OFFSET, ROTOGRAVURE 
PAPER COMPANY 


KALAMAZOO 
CHICAGO NEW YORK 
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mated has a regular apprentice train- 
ing period of four years and a ratio 
of one apprentice to four journeymen 
The total 


industr\ 


is generally applicable. 

craft employment in the 
might reach about 25,000 with prob- 
ably 
salesmen, estimators. bookkeepers and 
litho 


another 25,000 employed as 


other oflice help. Competent 
craftsmen always have been hard to 
before the skilled 
branches of the in- 
This 


ticularly true regarding dot etchers. 


get even war 
workers in all 
Was 


dustry were scarce, par- 


cameramen, strippers, platemakers 
and pressmen. For many years prior 
to the war there was virtually no un- 
employment in the industry and this 
has been aggravated largely because 
lithographers have had neither the 
time nor the inclination to train new 
men. Some men have been trained 
but this has been done in a few plants 
which have from sheer necessity car- 
ried the entire load of training. If 
this condition persists it is difhcult to 
is to obtain 


say where a newcomer 


help. 


Most of the craftsmen in the litho- 
graphic industry got their training 
the hard way knocking about from 
one shop to another till they had ac- 
quired the rudiments of their trade. 
This wasteful method has had some 
very damaging effects many men 
are listed as journeymen when actu- 
ally they never have properly mas- 


tered the trade. 


The best kind of training a man 
can have in this industry is composed 
of part school and part shop work. 
The question naturally arises — well. 
why not then establish lithographic 
schools in strategic centers with the 
aim of training lithographic help? 
Right here a warning should be sound- 
ed that to secure the necessary equip- 
ment and housing quarters for a 
projected school entails considerable 
is difficult to 


lithographers in any area that they 


expense. It convince 


should send their men to such a 


school. To secure competent litho- 
graphic instructors is another formi- 
dable task. 
vill be 


period. 


No doubt some schools 
established in the postwar 


These should be considered 


n the light of need. cost and support 


OCTOBER, 1945 





by the industry. If lithographers in 
a certain area decide to establish a 
school, it should be, organized on the 
basis that it will be supported and 
eiven a fair chance for existence for 
at least a five year period, Furthe 
more. all this represents a coordinated 
project which is not selved once the 
and function- 


school is established 


ing. Provision must be made for il 
to be carried along for many years. 
Many schools have been started in 


Un- 


fortunately. they have had to be aban- 


various parts of the country. 
doned because they were not fully 
considered in the beginning and not 
adequately supported after they were 
set up. The Lithographic Technical 
Foundation is doing an outstanding 
job in writing training material on all 
phases of the lithographic process. 
The 


actually conduct schools as this is 


foundation, however. does not 
held to be the business of local areas. 
This question of competent help i- 
of the utmost importance to any new- 
comer in the litho business. 
Wages to Be Paid 
The question of competent help is 
of utmost importance to a newcomer 
in the lithographic field. A competent 
letterpress pressman spends years in 
learning his trade. Makeready. regis- 
ter, ink distribution these are some 
of the elements of presswork which a 
good relief pressman must know tho- 
roughly. The offset pressman, in ad- 
dition to knowing these factors, must 
know something about the chemically 
treated plate he is to run as well a: 


how the water fountain and dampen- 


work- 


ing equipment not common to the ty pe 


ine device should funetion 
printer. A lithographic plate chemi- 
treated is vastly different from 


When an 


electrotype or a halftone goes bad. the 


cally 


an electroty pe or halftone. 


press can be stopped and the form 
patched up. Tf anything happens to 
one small portion of a lithographic 
plate. it usually means an entirely 
new plate must be made, 

Regardless of the equipment you 
itself 


The greatest 


install. equipment of cannot 
produce quality work. 
expense in many lithographic plants 
is that of ineflicient help. Quality flies 
out the window, equipment is abused 
and costs are exorbitant when a plant 
employs ineflicient help. When a plant 
employs poor help, a picture of poor 
management and plant conditions is 
sent customers and prospects in the 
form of high estimates. inferior work 
and quarrels to obtain from the cus- 
tomer extra costs which should not 
The lithogra- 
They 


shape his destiny almost as much as 


appear in the picture. 


pher lives with his fellows. 


he himself does. though in a different 
He accomplishes little without 
He cannot think 


way. 
their friendly aid. 
through many problems without theit 
help. He grows strong on the meat 
of the experience of others, hence he 
must understand human nature and all 
If there is 
one point a letterpress printer needs 


this: to 


the arts of managing it. 
to consider. it is success- 
fully operate he must employ com- 
petent help at proper wages. The help 


necessary for a_ lithographic plant 





LITHOGRAPHIC HOURLY WAGE IN NEW YORK CITY 


Dot Etchers 

Color Separators 

Cameraman HT 

Strippers Color 
Strippers—B&W 

Opaquer 

Platemakers 

Tuschers—Color 

Photo Comp. Machine 
Pressman, one color, up to 25” 
Pressman, one color, 26” to 30” 
Pressman, one color, 31” to 64” 
Pressman, one color, over 64” 
Pressman, two color, up to 25” 
Pressman, two color, 26” to 64” 
Pressman, two color, over 64” 
Press Assistants up to 30” 
Press Assistants 31” to 48” 
Press Assistants two color 


Ho aa Premiun 
Scalk Ven Toda 
$1.90 $2.25 
2.09 2.25 
1.69 1.75 
1.61 1.75 
1.50 1.60 
1.25 1.40 
1.50 1.60 
1.50 1.60 
1.69 1.75 
1.31 1.60 
1.42 1.65 
1.64 1.80 
1.74 1.90 
1.47 1.70 
1.96 2.25 
2.06 
93 1.10 
1.07 1.25 
1.20 1.45 














For a New Experience in Plate-Making 













Try HARRIS 


( , COATING 
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This newest Harris deep etch coating is ex- every angle, Higravity Coating saves valuable 





tremely versatile. Higravity covers a wide range production time. 





ot conditions and usage. It coats easily and 
spreads uniformly. With it, cracking and stick- 





If it’s production you want, it’s production 







° — . . 7 iy re 1 ‘ ; ™ " avi ? vs) ‘s > 
ing are minimized, due to the use of a special you'll get, with Harris-Higravity Deep Etch 







plasticizing agent. For the same reason, Higrav- Sensitive Coating. Available in one-gallon bottles 


ity provides an unusually tough coating. From from the following dealers: 










W. E. BOOTH CO. HARRIS-SEYBOLD-POTTER CO. NORMAN-WILLETS CO. 
Toronto - Montreal Atlanta - Dallas Chicago 








CALIFORNIA INK CO. \. E. HEINSOHN PHOTOTECHNICAL 
San Francisco - Los Angeles Denver LABORATORY 
Portland - Seattle - Salt Lake City Washington, D. C. 






McKINLEY LITHO SUPPLY CO. 





ALLAN B. CROKE CO. Cincinnati ROBERTS & PORTER, INC. 
Boston New York City - Chicago 
G. C. DOM SUPPLY CO MEDO PHOTO SUPPLY CO. Detroit 
. . New York City 













Cincinnati DOMINION PRINTING INK 
SINCLAIR & VALENTINE CO. METZGER PHOTO SUPPLY CO. & COLOR CO., LTD. 
Baltimore Akron Vancouver 





HARRIS-SEYBOLD-POTTER COMPANY 


CLEVELAND 5, OHIO 
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and the wages to be paid will give us 
further light on our picture. 

Now let’s look at the litho wages in 
one city — I have chosen New York 
because I know about what’s doing 
there. Of course each printer must 
size up the wage story in his own area. 
This is how it stands in New York 
City showing not only scale but ac- 
tual going wages today. Skilled help 
is so scarce today that a reasonably 
good man can just about name his own 
price. (See table, page 41.) 
Operating Costs 


Every printer certainly must know 
the cost of doing business and any 
survey of failures in the graphic arts 
will disclose three basic reasons for 
such failure. First, of course, is poor 
management — then there is the lack 
of knowledge of costs, and finally— 
inadequate working capital. No 
printer can knew what litho costs 
will be until he is actually operating, 
but he should set up budgeted hour 
rates based on man hours and the 
equipment which he considers in- 
stalling. Such a study will be of in- 
estimable value to him in making fur- 
ther surveys of the question. Here 
are examples of how litho budget 
rates are set up — they are only ex- 
amples but will help fill out our pic- 
ture. (Note that the first is at scale 
wages while the second is set up on 
premium wages as paid today.. 

After a printer has decided to go 
ahead with his litho shop the first 
job is to secure some sort of help so 
he can get rolling. Actually most 
printers know little or nothing about 
the lithographic process, and must 
rely on key litho men who have had 
experience to guide them thru their 
early days. May I stress the fact that 
the best insurance a newcomer can 
take out to cover his first experience 
days, is that of securing at any price 
the top litho help available. 

You may be sure that on the first 
try plates will go bad, certain stock 
will not run, colors will not register 
properly there will be plenty of 
trouble. These troubles constitute the 
price to be paid in getting your ex- 
perience when entering a new, highly- 
skilled industry. You will come to 
the point at times during your first 
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OPERATING COST WITH SCALE WORKMEN 
OPERATING ACTIVITY 75% OF 2080 HOURS 


Center Investment Bake fates 
Rate Depreciation 

Floor Space 

Power 

Depreciation 

Insurance 

Taxes ; es 

Social Security at 1% 

Rent (Rate $.50 sq. ft.). 

Direct Supplies 

Repairs and Maintenance 

Power 

Payroll (N. Y. City Scale Wage) 


Sub Total 
General Factory Overhead 15% 
Departmental Gen. Overhead 8% 


Total bud. mfg. cost 1560 Hours 

Total bud. mfg. cost 1 hour 

Markup to cover adm. & selling 
exp. 50% 


* @ $52.30 








Press Press Press 

17 x 22 22 x 34 34 x 44 
$5000.00 $12250.00 $18000.00 
742% 742% 7% % 
250 sq. ft. 400 sq. ft. 600 sq. ft. 
3h. p. 4h. p. 7% h. p. 
$375.00 $918.75 $1350.00 
7.08 17.35 25.49 
14.16 34.69 50.98 
27.17 51.68 51.68 
125.00 200.00 300.00 
372.00 558.00 744.00 
125.00 250.00 375.00 
112.00 150.00 280.00 
*2716.60 +5167.76 $5167.76 
3874.01 7348.23 8344.91 
576.00 1102.23 1251.74 
307.52 587.85 667.59 
4758.13 9038.31 10264.24 
3.05 5.79 6.58 
$4.58 $8.69 $9.87 


+1 @ $56.75 +t 1 @ $56.75 
1 @ $42.63 1 @ $42.63 


OPERATING COSTS WITH PREMIUM WORKMEN 


Center Investment 
Rate Depreciation 
Floor Space 

Power 

Depreciation 
Insurance 

Taxes 

Social Security at 1% . 
Rent (Rate $.50 per sq. ft) 

Direct Supplies 

Repairs and Maintenance 

Power 

Payroll (N. Y. City Premium Rates) 


Sub Total 
Gen. Factory 15% 
Department Overhead 8% 


Total budgeted cost 1560 hours 
Total budgeted cost 1 hour 
Markup to cover Adm. & Selling 


* @ $65. 


Press Press Press 











17 x 22 22 x 34 34 x 44 
$5000.00 $12250.00 $18000.00 
712% 742% 7% % 
250 sq. ft. 400 sq. ft. 600 sq. ft. 
3h. p. 4h. p. 742 h. p. 
$375.00 $918.75 $1350.00 
7.08 17.35 25.49 
14.16 34.69 50.98 

33.80 59.80 

125.00 200.00 300.00 
372.00 558.00 744.00 
125.00 250.00 375.00 
112.00 150.00 260.00 
*3380.00 +5980.00 $6240.00 
4544.04 8168.59 9365.47 
681.60 1225.29 1404.82 
363.52 653.49 749.24 
$5589.16 $10047.37 $11519.53 
3.58 6.44 7.38 
$5.37 $9.66 $11.07 
+ 1 @ $65. t 1 @ $70. 
1 @ _ 50. 1@ 650. 





year when you will want to throw the 
whole work out. If you actually sit 
down and figure what it has cost you. 
or if your working capital is not suf- 
ficient you probably will throw the 
whole “mess” out. 

If you are planning to install |ith- 
ographic equipment and desire to in- 
sure yourself against loss, one way to 
accomplish this is to associate your- 
self with a lithographer already in the 
field. An association of this kind will 
give you experience in handling your 
customer's lithographic requirements. 
It will give you an education in sell- 
ing, estimating, producing and cost- 
ing lithography. Under this arrange- 
ment you can carefully measure 


whether vou are losing orders be- 


cause of the particular process that is 
being used or because of salesman- 
ship, unnecessarily high cost of stand- 
ing or obsolete equipment, or other 
factors. 

Possibly the easiest way to secure 
lithographic experience is to buy an 
existing lithographer’s plant. Take 
over all the personnel. The shop men 
know how to operate the equipment, 
the sales and office force know how 
to handle their particular work to 
advantage. If it is possible give the 
old owner an opportunity of running 
your new lithograph department. 

If you can take over an existing 
established lithographic plant or com- 
hine with one already established, it 


(Continued on Page 83) 
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REINHOLD-GOULD 


INCORPORATED 


535 Fifth Avenue ° New York 17 


Telephone VAnderbilt 6-2100 
Uptown Branch: 261 Walton Ave., New York 












Esso 1944 Annual Report 


Described as the largest printing — 
}2-page, 84x11 books—yet made 
on relatively new Ecusta fine flax bible 
paper. the 1944 Report to Shareholders 
of The Standard Oil Company of New 
Jersey, testifies to the pressworthiness of 
Kcusta fine flax bible paper under severe 
conditions in a New York 





— 
oUUU . 









commercial 


printing plant. 









The Esso book, predominantly 100 line 
screen halftones and bar charts, was com- 
pleted from press to bindery in 5 working 
days, a record, the producers report. 


A footnote on page 2 of the Annual 
Report for the Year 1944 of the Standard 
Oil Company of New Jersey (pictured 
above), carries the following statement— 
“In cooperation with the Government's 
wartime conservation program, wood-pulp 
paper has been saved by printing the text 
pages of this Report on paper made from 
non-critical flax.” 


Chase Bank’s Loan Guide 


New, 192-page Banker’s Guide to Veter- 
an’s Guaranteed Loans, published by the 
Chase National Bank of New York, is con- 
sidered important evidence of the increas- 
ing use of Ecusta fine flax bible paper 
for reference books. When extreme bulk, 
opacity and sturdiness are the deciding 
factors in the choice of lightweight papers 
for this use, it is believed by experts that 
Ecusta fine flax bible paper represents the 
utmost on all three counts. 


“Free Ride” Pieces 


\droit of Ecusta fine flax bible 
paper for envelope enclosures and illus- 
trated letters is credited to Swan-Finch Oil 
Corporation, New York. Specially devel- 
oped french fold pieces enjoy a “free ride” 
in every letter mailed by this progressive 
advertiser, staunch believer in making 
every envelope mailed carry its full load. 








































use 





























Pictured are two recent “free ride” cre 
ations by Swan- Finch Oil Corporation 
using Ecusta fine flax bible paper. 
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LITHOGRAPHIC sales force 

flying about the country in 

private planes calling on cus- 
tomers and vetting copy and proofs 
okayed would have seemed like a 
starry-eyed postwar dream a_ few 
vears ago. But today it is a reality. 
The use of private planes to contact 
out-of-town customers is saving The 
Howard Company. Peoria. III. lith- 
ographers. up to 70 per cent of the 
time it formerly took to call on these 
customers, besides the added prestige 
oceasioned by litho salesmen drop- 
ping in by company plane. 

Rex G. Howard. president of the 
company. who is a_ licensed com 
mercial pilot. has been using his own 
plane in his business for some time. 
and now has entered upon an ex- 
panded sales program which includes 
the training of salesmen as pilots. 

Mr. Howard took up flying mostly 
is a hobby in 1939. and soon dis- 
covered that it was a valuable asset 
to his lithographing business as he 
had many out-of-town customers to 
contact. In four and one-half vears 
of flying. Mr. Howard has amassed 
1200 solo flying hours. 


that in addition to the ereat savine 


He reports 


of time, the prestige connected with 
vying has been reflected in the size 
and type of new accounts which the 
company has been able to obtain. 

As an example of the use of the 
plane. Mr. Howard reports that he 
left Peoria in north central Illinois 
it noon one day recently. and flew 
135 miles to St. Louis where he picked 
up a set of five color process plates 
ind proofs. He then took this ma- 
terial on another hop to Champaign. 


in east central Illinois where his cus- 


tomer was located. The customer 


On Wings 


Top — Rex Howard 
left) president of 
The Howard Co., 
Peoria lithographers, 
and Sam Zinser of 
the company's sales 
department, prepare 
to take off in the 
company plane. Low 
er photo shcws the 
architect's drawing of 
the new Howard Avi- 
ation airport head 
quarters for business 
men pilots now being 
built by Mr. Howard. 














ikaved the proofs. and Mr. Howard 
returned the 90 miles to Peoria. ar- 
riving back at his plant at 5 p.m. thi 
same day. The same_ transaction 
would have taken about one and one 
half days using normal transporta- 
tion. Mr. Howard estimated. 

An important use of the plane by 
the Howard company is for quick 
trips to Chicago. some 130° miles 
away. where many of the company s 
customers are located. Vir. Howard. 
who is vice president of the National 
\ssociation of Phote-Lithographers. 
tlso uses his plane to reach directors’ 
meetings and conventions. 

After discovering the — practical 
value of the plane as a sales getting 
ind sales servicing medium, Vr. How 
ard realized that business had ne 
vlected a very important opportunity 
in the use of aircraft in sales and 
service. He tells how he decided to 
select. a personal postwar airplane 
that would be especially suited to 
this type of work, and secure the dis- 
tributorship for it. “With the thought 
in mind that the business man should 
be sold on the logical use of air trans- 


portation in the development of his 









husiness.” Mr. Howard relates. “1 


formed Howard Aviation. and now 
have the distribution rights in [linois 
and Indiana for the Johnson ROCK 
ET.” This high perfermance plane 
safe and easy to fly. carries three 
passengers and 90 pounds of haggage 
at 185 miles per hour with a cruising 
range of L000 miles. Operating cost 
ix one and one-half cents a mile. he 
says. 

That Mr. Howard is serious about 
Howard Aviation is indicated by the 
accompanying drawing of the new 
vlass enclosed showroom. pilots: 
lounge and service department which 
he is building at the Mount Hawley 
Airport. This project will provide 
every convenience for the business 
man flver. including a drive-it-your- 
self car for making local calis. and 
transportation to and from the city. 
“We invite anybody that flies an air- 
plane to stop at this airport. as we 
are catering definitely to the private 
flyer. and certainly will have every 
convenience for him.” Mr. Howard 
states. 

An indication of the way the idea 


(Continued on page 87) 
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NEW TAWSON 
PAPER CUTTER 


The return of industry to peacetime pursuits has resulted in 





great progress in the production of the Lawson paper cutting 


i 5 
machine. The availability of new metals and special steels has | ae are tiisaisoananiss Bhp tns 
given our engineering staff unlimited freedom of action, both ——— ie io 
for design and application. 


Lawson is building into this paper cutter all of the features 
normally expected of a modern cutting machine—PLUS many 
newer developments that will make the Lawson cutter a must 
in peacetime competition. While many of these features can- 
not be given in detail, the Lawson cutter will provide: 

(1) More production per man-hour. 

(2) Maximum safety for operator. 

(3) Hairline accuracy on every cut. 
Modern design provides a rugged and versatile cutter, easier 
to operate and safeguarded against breakdowns. 
Wait and see the Lawson cutting machine—the result of hard- 
headed thinking and planning by practical men with over 
forty-seven years’ experience in the paper cutting machine field. 
Yes, the Lawson paper cutter must be good to carry the Lawson 
trade mark. 


ELA] SO hee. 


PIONEERS IN PAPER CUTTING MACHINERY 


426 WEST THIRTY-THIRD STREET, NEW YORK 1, N. Y. 
170 Summer Street, Boston 10, Mass. Bourse Building, Philadelphia 6, Pa. 
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UCH has been said and writ- 
ten about the amazing map 
production records estab- 

lished at the Army Map Service. Some 
of you have probably wondered why 
we needed Topo Units in the field 
at all. It is true that the Army Map 
Service turned out maps by the mil- 
lions. But then our troops needed 
maps by the millions. It has been 
estimated that our Armed Forces in 
France required about 30 tons of 
maps a day. There are about 10 maps 
in a pound or about 600,000 maps in 
30 tons. Imagine, over half a million 
maps a day! In fact, in the first 
90 days of our operation in France. 
our troops used over six thousand 
tons or about 120 million maps. Our 
Topo Units had to step in and carry 
their share of the burden for us. As 
a matter of fact, our Topo Units in 
France, in the ten months between 
July 1944 and VE Day, turned out 
over 60 million maps. 

An outstanding example of the 
value and function of our Topo Units 
in the field was in Normandy. We 
didn’t 


lines or hedgerows on our large scale 


have time to put the fence 
maps. As you've all heard and read, 
the hedgerows proved to be of extreme 
tactical value. When this became ap- 
parent, our Topo Units in the field 
set to work immediately to compile 
ind overprint the hedgerows on our 
line maps so our doughboys could de- 


termine in advance the position of 
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The above U. S. Army Signal Corps photographs show scenes of the 654th Eng. Bn. operating in Eurcpe. 


Mobile Litho Units Have Proud War Record 


By 
CAPT. MICHAEL H. BRUNO”* 


Corps of Engineers 
Army 


Research Officer Map Service 


these strategic features, in addition to 
the position of roads, streams, hills. 
and other important terrain features. 

The situation was even worse in 


the Southwest Pacific. There our 
troops had to fight in some territories 
that had never been mapped. 

The job was there and our boys 
did it. Now let’s see what they had 
to do it with. Altogether we have 
four different kinds of Topo Units 
in the field, and several which have 
just reproduction. 

Our largest one in the field is the 
GHQ or Base Battalion. The next 
largest Topo Unit is the Army Bat- 
talion which is completely mobile 
and was organized to furnish an Ar- 
my with its immediate map needs. 
Each Air Force is supposed to have 
a map making unit known as the En- 
gineer Aviation Topo Company, 
which is very similar to the Corps 
Company. 

With regard to the reproduction 
equipment in all these units, most 
have overhead cameras and large 
Harris presses. One of these units 


has been operating British Crab- 


tree presses. Another built its own 


* Excerpts from a talk Bruno, 
September 20, before the New York Club of 
Printing House Craftsmen. 


given by Capt 





photomapping machine. Still another 


ran a large letterpress printing plant. 
We have nine different units of mo- 
torized lithographic equipment. 


(1) There is a Headquarters and 
Laboratory truck: This contains a 
desk, chemical storage and mixing 
cabinets, a refrigerator, and a tele- 
inter-truck 


phone switchboard for 


communication. 

(2) There are two types of camera 
vehicles: The Camera truck contains 
a 24” x 24” dark room Directoplate 
type camera complete with vacuum 
back, dark room, temperature con- 
trolled developing tanks and sink, 


The 


Camera van is similar except that the 


film storage cabinets, etc. 


camera is 24” x 30” and is mounted 
on a trailer instead of a truck. 

(3) The Photographic truck con- 
tains contact printing facilities, de- 
veloping trays and sinks, washers, 
dryers, etc. 

(4) The Lay-out truck consists of 
light tables and benches where lay- 
out and opaquing are done. 

(5) The Process truck contains 
the platemaking equipment, horizon- 
tal whirler, are light, sink and lay- 
out tables. 

(6) The grainer truck is equipped 
with a sink, trays, storage cabinets, 
and a 3414,” x 62” grainer, which will 
take two field size Webendorfer or 
Harris plates. 

(7) There are two types of press 
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STRATHMORE 
PAPERS 


Strathmore Papers for the Post-War market have been revised 
to assure their continued leadership in the field of fine printing. 
As soon as government restrictions are removed, the manufac- 
ture and shipment of the new weights and colors will be started— 
and as soon as all items of a line are completed, a sample book of 
that line will be mailed to you. 

We anticipate a continued heavy demand for our papers, and 
it is our belief that it will take six months or more to accomplish 
the re-making, re-stocking and re-sampling of our line. During 
that period, however, you will have an ever increasing variety of 
items to select from. 

The new “Strathmore Expressive Papers” will comprise a more 
compact and better-balanced line. Through the elimination of the 
less popular or overlapping items, and the judicious adding of new 
papers, the assortment will afford a more desirable choice of tex- 
tures, surfaces and colors than ever before—with even better com- 
petitive values, and eventually better service. 

We are proud of the new Strathmore Papers and we believe 
they will be of help to you in producing the kind of letterheads 
and printing that will add to your prestige and profit in the glori- 
ous days of peace ahead. STRATHMORE PAPER COMPANY, West Spring- 


field, Massachusetts. 

















PAPER IS PART OF THE PICTURE 
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trucks, or with the 20” x 22!.” Har- 
ris LTE press. which was designed 
especially for military field use, and 
the other with the regular commercial 
22” x 29” Webendorfer Big Chief. 
Offset on the Run 
ask, “Are these units 
If so, 


can’t operate in transit.” 


Some might 
why? They 
Well, in 


the Philippines, and it probably hap- 


really mobile? 


pened in Europe too, maps were 
printed while the press was actually 
in transit. The fountain was emptied 
and the water rollers were dampened 
with a sponge. The same Corps Com- 
pany landed on D-Day at Lengayen, 
moved 140 miles to Manila, and set 
up six times for operation in between. 
all in 18 days. One of our companies 
in Europe landed five days after 
D-Day, moved, set up, and operated 
17 times in three months, moved 
90 miles twice in six days, and three 
times was ahead of our own artillery. 
Another of our companies in the Pa- 
cific was pretty badly shot up going 
into Leyte when their LST was hit 
by a Jap bomb. Still another unit 


lost all its equipment when _ its 


hoat was sunk and the men had .o 
swim. The battalions in the Pacific 
were pretty static but not so in Europe. 
You can imagine the time one bat- 
talion had trying to keep up with 
Patton’s headquarters in France. I'd 
say our topo units are mobile and at 
field 


have found it absolutely necessary 


times our commanders in the 
to take full advantage of this mobili- 
ty. 

In spite of all their difficulties they 
have turned in an amazing and en- 
viable performance a performance 
which would be hard to tie even un- 
der ideal conditions. In the Pacific 
one of our Corps Companies turned 
out over 1.000.000) impressions on 
two presses in one month; the long- 
One of our Army 


1.000.000 im- 


est run was 6.000. 
Battalions turned out 
pressions of four color line maps 
on our four presses in 514 days, with 
the longest run 11.000. Several of 
our battalions in Europe averaged 
over 414 million map impressions a 
month on four presses. but their runs 


were usually longer. 
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Technical Sidelights 

Following are some technical side 
lights on mobile operations: 

The most common example of in- 
creased chemical activity is the oxi 
dation or corrosion of zine. Even 
vummed plates oxidized because the 
vum never dried. Speaking of in- 
creased chemical activity, practically 
every unit found it absolutely nec- 
essary to pre-etch their plates before 


coating. 





Inks 
Photographic de 


Graining gave some trouble. 
also gave trouble. 
velopers were oxidized even before 
they were mixed. You can imagine 
the effect of high temperature and 
humidity on film stretch and shrink 
age. On the other hand. ordinary 
film base gave them no end of trouble 

Commercial Ortho film, of course, 
was almost completely hopeless, not 
from the standpoint of stretch and 


(Continued on Page 83) 





Memo to: Mr. Joel R. Fisher 
Subject: Hemstitching Dept. 
We are lithographers. 

Before the war. we made dis- 
plays, mostly. Some of the best 
displays displayed anywhere. 
(Come up and see all our Annual 
Awards; also complimentary cor- 
respondence from contented cus- 
tomers. ) 

During the war, we made some 
of the damnedest things from 
substitute sextants to fake field ar- 
And now? Well. we don't 


Sometimes the versatility 


tillery. 
know. 
around here scares us! 

But we also intend to make dis- 
plays. 

At present we have problems, 
the worst of which is the shortage 
of skilled lithographic artists . 
But in our sample room recently 
Best 


the Hemstitching Dep't. 


was born one of our Very 
ideas 

Most of our customers are most- 
ly big time. They buy the best 
art. Plates come high. The prep- 
aration costs make small runs 
prohibitively expensive. 

There are thousands of fine firms 
we could not consider as prospects 
hecause their requirements are too 
limited And here are thou- 
sands of subjects. used only once. 
ready to print again! 
we found a shot 
The 


man’s shirt and hip boots she wore 


lor instance. 
of a gorgeous girl fishing. 
are not out of style. 

We found a painting of rainbow 
trout. painted by one of the finest 
rainbow trout artists in the world. 





Einson - Freeman‘s Hemstitching 
Dept; An Idea in Display Making 


We took negatives of gorgeous 
virl and gorgeous fish, and made a 
fishing tackle that 
The 
tackle manufacturer could not pos- 
sibly afford the job if he or we 


. You 


display for 
would knock your eye out. 


had to start from scratch .. 
vet the idea? 

We have on hand full-color shots 
of professional models that are 
some of Hollywood's haughtiest. 
And illustrations of hundreds of 
subjects, situations and products 

all well done. We get a release 
. and 


new displays become available to 


from the original owner 


new advertisers. 
Note particularly these sub- 
jects are ready to print! No more 
waiting for plate makers to catch 
. . We just 
run up something snappy in our 


up with themselves 


Hemstitching Dep't. 

One unexpected result is that 
many large advertisers have used 
save time 


this new service to 


and get displays fast. Negatives 
on hand mean early delivery in- 
stead of late promises! 

The Hemstitching Dep't. is one 
more reason why we will continue 
in the display business, and in- 
iluence more consumers than ever 
before. 

The 


have a quick solution to an urgent 


Hemstitching Dept. may 
problem, and can work fast. 

(The foregoing is from a recent 
advertisement of Einson-Freeman 
Co., Inec., Long Island City, N. Y., 
lithographers, appearing in Print- 
ers Ink.) 
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Amalgamated Quits A F of L; Full Text 
of AL A Statement; LNA Comments 


Litho union may join CIO; Maxwell gives broad 
background and possible effects on management 


(Following is the full text of the 
letter sent to William Green, presi- 
dent of the American Federation of 
Labor by the international office of 
the Amalgamated Lithographers of 
America. It was dated October 2, 


1945.) 


E HEREBY advise you that 
pursuant to a referendum 
vote of the membership, the 


Amalgamated Lithographers of Amer- 
ica herewith withdraws its afhliation 
from the American Federation of 
Labor. 

The Amalgamated 
of America has been afhliated with 
the American Federation of Labor. 
through its predecessor body. since 
1906. During all of this time, the 
Amalgamated Lithographers has been 
a faithful member in good standing. 

We regret that the actions of Presi- 
dent William Green and of the Amer- 
Labor have 


Lithographers 
grap 


ican Federation of 
brought to a head the dispute between 
our organization, the International 
Printing Pressmen’s Union and the 
International Photo- Engravers’ Un- 
ion. The American Federation of 
Labor has ordered the Amalgamated 
to divide up its membership, and 
thus cease to exist as a trade union. 
The American Federation of Labor 
has never supported our charter 
rights since the charter was issued in 
1906. Now you have aggressively 
intervened N.L.R.B. 
complaint case against the Foote & 
Davies Company of Atlanta, Ga. 


where our members were locked out 


in our recent 


by the company. 
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You supported the company which 
signed a contract with the I[nterna- 
tional Printing Pressmen’s Union 
covering lithographic pressmen while 
our contract with the company was 
in existence and while all of such 
workers were members of our organ- 
ization. We have had a contract with 
that company since 1939, which was 
the year when that company was first 
organized by any union. Since 1939 
we have been in contractual relations 
with the company while the respec- 
tive printing unions have likewise had 
contracts with this company covering 
their particular crafts. Our men have 
worked side by side with their men 
and all of us were able to point to 
a fully organized shop in _ the 
South. That situation was drastically 
changed when both the Printing 
Pressmen’s Union and your organiza- 
tion practically coerced and threat- 
ened the company into voiding our 
contract and locking out our mem- 
bers. 

Our membership throughout the 
United States and Canada has deter- 
mined that the time has come when 
the direct intervention of the Ameri- 
can Federation of Labor itself to 
protect an employer who has locked 
out our members is an action which 
neither our rights as free working 
men nor our self-respect can any 
longer permit. Our members will not 
consent to continue to pay per capita 
dues to a parent body which sends 
one of its own lawyers to Atlanta 
to uphold a company which has 
locked out our members. 


Now what about this so-called jur- 
isdictional dispute which has been on 
the books of the Federation since 
1913 when we protested against the 
Printing Pressmen’s Union training 
offset lithographic pressmen? It is 
true that there was an arbitration 
award in about 1915 or 1916 favor- 
ing the Printing Pressmen. At that 
time we were a union of some 4,000 
members against the much larger 
number of Printing Pressmen and 
other graphic arts workers. The Print- 
ing Pressmen claimed that the “off- 
set” press, which was just coming 
into our industry, was a printing 
press and not a lithographic press. 
Thirty years have passed since that 
question first arose on the floor of 
the convention, during which time 
we have tried again and again to 
convince the Federation and the 
Printing Unions of the error of their 
claims, and we have tried again and 
again to find some reasonable com- 
promise within the American Fed- 
eration of Labor. All of our efforts 
were in vain, being met always by the 
position of the Printing Pressmen’s 
Union “either to divide and give up 
our membership, or else.” 

This was not a typical jurisdic- 
tional dispute in which two unions 
were trying to place their respective 
members on particular jobs. This 
was a dispute which called for the 
dividing and giving up of virtually 
our total membership among two 
craft unions, the International Print- 
ing Pressmen’s Union and the Inter- 
national Photo-Engravers’ Union, and 
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leaving a few thousand without any 
union. We have been, since 1915, an 
industrial union within the litho- 
graphic process, organizing only lith 
ographic workers and have not at 
any time attempted to organize print- 
ing workers who properly belong to 
the jurisdictions of the Printing Press- 
men’s Union and the Photo-Engrav- 
ers’ Union. The other graphic arts 
unions are all craft unions. 

The validity of our claims and the 
falsity of the claims of the Printing 
Unions are instantly revealed by a 
study of the state of organization of 
this industry today and a study of the 
organization of this industry since 
1915. The following facts stand out 
beyond any argument at all and we 
think you and the members of your 
Executive Council should know those 
facts to understand what a grievous 
wrong you have done to us and to 
yourself in forcing this action on our 
part: wit 
1. More than 95 per cent of all or- 

ganized lithographic, also called 
“offset,” workers in the United 
States and Canada are members 
of the 
phers of America. 


Amalgamated Lithogra- 
The Depart- 
ment of Labor says so: manage- 
ment says so; our contracts prove 
it. 

The offset press and offset plate- 


nN 


making which both the Printing 
Pressmen and Photo - Engravers 
claim are not part of the litho- 
graphic process, constitute 99 per 
cent of all press work and all 
plate-making in the lithographic 
industry. In other words, the de- 
velopment of the industry since 
1915 has proved what we stated, 
namely that “offset” was simply 
a development within the litho- 
graphic process and would grow 
only within the lithographic in- 
dustry. 

3. Lithographic skills are completely 
different skills. 


Every authority says so; every 


from printing 
trade text book says so: the work- 
ers are never interchanged. 

|. The 


erates 


lithographic industry op- 


from the standpoint of 
management, completely separate 


and apart from the printing in- 
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dustry. The N.R.A. upheld this; 
the War Production Board upheld 
this; the facts of the industry 
prove it. 

5. The National Relations 
Board has considered many times 
and always upheld the position 
of the Amalgamated Lithogra- 

America that litho- 

graphic (also called “offset’”) 

workers belong in a different bar- 
gaining unit than printing work- 
ers, in every case which has come 
before it since 1942 despite all 
of the claims of the printing un- 
ions. These cases are matters of 


Labor 


phers of 


record. 

In Matter of George L. Banta 
Company, the Board said in No- 
vember, 1944: “Printing by the 
lithographic or offset process has 
long been recognized as a sep- 
arate branch of the printing in- 
dustry as distinguished from let- 
the other prin- 


terpress printing, 


branch; each requires 
special skills 
process. The offset pressmen and 


have been 


cipal 
peculiar to its 


the letterpressmen 
traditionally represented in sep- 
arate bargaining units, although 
their respective Internationals 
have engaged in an_ indecisive 
jurisdictional dispute within the 
American Federation of Labor for 


many years.” 


6. This identical jurisdictional dis- - 


pute confronted the printing un- 
ions in Australia until the Com- 
monwealth Board of Conciliation 
and Arbitration in the printing 
industry of Australia in 1942 
ruled that the lithographic indus- 
try included all offset workers 
and that the printing industry 
did not include such workers. 


The Amalgamated has always given 
fully the facts on its organization of 
lithographic (or offset) workers, as 
contrasted with the Printing Press- 
men’s general and false claims. In 
the Foote & Davies case, testimony 
was given city by city covering a 
large portion of the United States, 
stating the number of companies, the 
number of presses, the number of 
workers and the percentage of or- 


ganization by the Amalgamated. 


These percentages range from 100 
per cent in typical cities like Akron, 
Toledo, Racine and Nashville, 95 per 
cent or more in New York City, more 
than 90 per cent in Chicago, 97 per 
cent in Cleveland, 9714 per cent in 
Cincinnati, 92 per cent in Atlanta, 
97 per cent in Louisville, and so 
forth. In contrast with this, the Print- 
ing Pressmen and Photo-Engravers 
were unable to prove any representa- 
tion of substance among such work- 
ers. The Printing Pressmen claim 
2,000 contracts covering offset work- 
ers. But what they mean is that they 
have 2,000 contracts including scales 
for offset workers, whether or not 
the company which signs the con- 
tract has any offset workers at all. 


Finally, in his testimony, Mr. 
Robert Bruck, our Senior Vice-Presi- 
dent, cited as an example, some of 
the largest combination plants in the 
United States, that is plants which 
operate both printing departments 
and lithographic departments, and 
showed that in every one of these 
plants the lithographic offset depart- 
ment was under contract with the 
Amalgamated Lithographers, while 
the printing department was under 
contract with the respective Printing 
Unions. This is so throughout the 
United States and Canada. For ex- 
ample, note the following typical 
combination shops (referred to in 
the Foote & Davies case) which are 
the largest in the United States. In 
every one of them the Amalgamated 
is the sole bargaining agent of all off- 
set lithographic workers, while the 
Printing Unions speak for the print- 
ing workers. There is absolutely no 
trouble in these shops between the 


workers. 


Rand-MeNally Co., Chicago; R. R. 
Donnelley & Sons, Chicago; Manz 
Corporation, Chicago; Regensteiner 
Corporation, Chicago; Magill-Wein- 
sheimer, Chicago; I. S. Berlin Co., 
Chicago; Fort Wayne Printing Co., 
Ft. Wayne, Ind.; Western Printing & 
Lithograph Co., Racine; Reynolds & 
Reynolds, Dayton; E. F. Schmidt Co.., 
Milwaukee; Meisenheimer Printing 
Co., Milwaukee; W. B. Burford Co., 
Indianapolis; Evans - Winter - Hebb 
Co., Detroit; Smith & Sitron Printing 
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Co.. Cleveland; U. S. Playing Card 
Co., Cincinnati; Westerman Printing 
Co., Cincinnati; C. T. Dearing Print- 
ing Co., Louisville; Courier Journal 
Job Printing Co., Louisville; A. L. 
Garber Printing Co., Ashland; War- 
ner P. Simpson Co., Columbus, Ohio; 
S. C. Toof & Co., Memphis; Cullom 
& Ghertner Co., Nashville; The Stein 
Printing Co., Atlanta; Franklin 
Printing Co., Miami. 


The printing unions have tried to 
cover up their inordinate grab for 
our members by the claims that the 
growth of the lithographic industry 
is threatening the letterpress printing 
industry and their jobs. This is sheer 
nonsense. The lithographic industry 
has grown fast and will continue to 
grow, but at the same time the print 
ing industry has grown and will con 
tinue to grow. They are competitive 
in certain instances, but they are sup- 
plemental to each other in more in- 
stances. 

We appreciate the importance to 
a parent body of having its directives 
respected by the subordinate bodies. 
But lithographic workers. who have 
fought the organization attempts of 
the Printing Pressmen because they 
know the Printing Unions neither 
understand nor speak for their skills 
any more than Printing Unions speak 
for the skills of craftsmen in the 
building trades, have made the choice 
between dissolving their own organ- 
ization as directed by the American 
Federation of Labor, or maintaining 
their organization and leaving the 
American Federation of Labor. They 
have chosen the latter course as the 
only course open to honorable, free. 
\merican workers, 

We have good friends in the Amer- 
ican Federation of Labor and we 
expect to keep those friends. We 
have worked side by side in many 
locals with members of the Printing 
Unions who have ignored the instruc- 
tions of their Internationals to “get” 
the Amalgamated. We expect to con 
tinue to work side by side with them. 
We are the fastest growing part of 
the graphic arts. Our industry will 
continue to grow. We will continue 
to grow. We will remain an autono- 
mous trade union and will fight with 
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all other trade unions for the preser- 
vation of the rights of free collective 
bargaining in organizations of the 
free choice of workers. 


Very truly yours. 


AMALGAMATED LITHOGRA. 
PHERS OF AMERICA 


By: William J. Riehl, Intl. Pres. 
Robert Bruck, V. P.. Secy.-Treas. 


Approved by International Coun- 
cil: William J. Riehl, New York; 
Robert Bruck, Fred W. 


Rose, St. Louis; Arthur W. Brown, 


Chicago; 


Toronto, Canada; Francis P. Slater, 
San Francisco; John Blackburn, New 
York; George A. Canary, Chicago; 
John W. Davis, Kansas City; John J. 
3arker, Montreal. 


Background of Labor Dispute, 
Possible Effects of Union Action 


By W. FLOYD MAXWELL 


Executive Director, Lithographers National Association 


(Reprinted, with permission, 


\ a series of special Amalgamated 

member meetings in the 60 Lo- 

cals across the country and in 
Canada, the rank and file membership 
of the Amalgamated Lithographers 
of America has practically unani- 
mously backed its International Coun- 
cil in its unanimous recommendation 
that the approximately 40-year af- 
filiation with the American Federa- 
tion of Labor and the Trades and 
Labor Congress of Canada be forth- 
with terminated and that it be au- 
thorized to undertake the steps nec- 
essary to bring about a direct afili- 
ation with the Congress of Industrial 
()rganizations (CIO). 

It is our understanding that the 
resignations of the Amalgamated Lith- 
ographers of America from the 
American Federation of Labor and 
from the Trades and Labor Congress 
of Canada will be presented imme- 
diately so that the American Federa- 
tion of Labor will have that resigna- 
tion in hand well before the meeting 
of its Executive Council in Cincin- 
nati beginning on October 15. No 
word is available to this office at the 
moment as to just how soon steps 
may be taken toward afhliation with 
CIO, but the strong probability is 
that such steps will be taken in the 
near future. The possibility that the 
{malgamated might go along as an 
independent, not affiliated with any 
parent body, perhaps should not be 
overlooked, but we believe that such 


from an LNA bulletin. ) 


a course of action, beyond an interim 
period is unlikely. It is within the 
realm of possibility, we assume, that 
the AF of L would refuse to accept 
the Amalgamated’s resignation and 
at this late date take steps to protect 
its jurisdiction and support its label. 
Such action, however, is certainly not 
a probability and, in our opinion, 
only a very remote possibility. We 
doubt, however, that the Amalga- 
mated would take action looking to 
affiliation with the CIO until after the 
AF of L Executive Council meeting 
in Cincinnati. 
Litho Industry War 
Not all wars are fought with guns, 
tanks, and ships. The active military 
phases of World War II have only 
recently terminated and nice as it 
would be for lithographers to heave 
a long sigh of relief and sit back 
with a sense of peace and security, 
there is another war on their very 
doorsteps which has very serious im- 
plications for the entire industry. We 
refer, of course, to the long-standing 
jurisdictional dispute which has ex- 
isted for some thirty years between 
the Amalgamated Lithographers of 
America on the one hand and the 
Printing Pressmen’s Union and the 
Photo-Engravers’ Union on the other. 
If you are busy with problems of 
plant expansion, purchase of new 
equipment and development of post- 
war sales policies, you may at first 
be inclined to brush the whole sub- 


50C 



















ject aside on the basis that after all 
that is a scrap between unions and 
does not concern you. Any lithogra- 
pher, in our opinion, indulging him- 
self in any such thoughts would be 
proving himself entirely unrealistic. 
True, this is a dispute between unions, 
but the implications and _ practical 
phases of this dispute pose serious 
questions to lithographic manage- 
ment, 

It is a long and complicated story 
and even the most recent chapters are 
detailed and contradictory. Some of 
these most recent facts have appeared 
in the current trade press, in some in- 
stances in fairly full and reasonably 
accurate detail and in other cases only 
sketchy 
At the risk, therefore, of some repe- 


and extremely inadequate. 


tition we want to set forth some of the 
highlights and point out some of the 


conclusions which may be drawn. 


There are two pending National 
Labor Relations Board cases which 
bring this whole problem into sharp 
focus at the present time. One is the 
case of Adcraft, Inc. of Los Angeles, 
California, and the other is Foote & 
Davies of Atlanta, Georgia. The Ad- 
craft case is a so-called “representa- 
tion”’ case, i.e. a case before the Board 
requiring it to determine the appro- 
priate bargaining unit or units, and to 
designate such organization names as 
are to appear on the ballots for the 
purpose of holding elections for de- 
termination of bargaining representa- 
tives in the designated unit or units. 
The Foote & Davies case is a so-called 
“complaint” case, i.e. charges of un- 
fair labor practice have been lodged 
against the company (in this case 
by the Amalgamated) and when the 
Board issues the complaint charging 
unfair labor practice the case from 
that point on becomes a government 
case against the company and the 
government takes over active prose- 
cution of the case. In this particular 
instance, however, the Hearings Ex- 
aminer was extremely lenient in al- 
lowing anything and everything to 
be placed upon the record and the 
great majority of the 1300-odd pages 
of the Foote & Davies record, there- 


fore, has nothing to do with the Foote 


& Davies complaint case but concerns 


50D 












itself with the question of the jur- 
isdictional disagreement and the de- 
termination of an appropriate bar- 
gaining unit. These are not, of course, 
the first cases involving lithographers 
which have gone to the Board for de- 
cision, and some may wonder why 
these two particular cases suddenly 
become of such primary importance. 

Facts of the Case 

Simply stated, the facts are these: 
There have been a number of cases 
where the question involved was one 
of determination by the Board of an 
appropriate unit for collective bar- 
gaining in a printing plant which in 
addition to lithography also had 
either letterpress, gravure, steel-die 
engraving or some other printing 
process. The Amalgamated, in all of 
these cases, has been successful in, 
and Board decisions have followed, 
the argument that the appropriate 
bargaining unit is the entire litho- 
graphic department as such, and 
that the breaking away from the 
lithographic department as a_ unit, 
of any sub-department such as the 
offset pressroom or plate-making de- 
partment, to be treated as a separate 
unit for election purposes or for 
combination with a letterpress depart- 
ment or with a photo-engraving de- 
partment as a unit constitutes in- 
appropriate action. 

In some of these cases the Amal- 
gamated brought the action before 
the Board. In other cases the action 
was brought either by the Printing 
Pressmen’s Union or the Photo-En- 
gravers’ Union with the Amalgamated 
appearing as an intervenor but what- 
ever those facts may have been the 
Board has uniformly, as stated above, 
supported the Amalgamated conten- 
tion that collective bargaining history 
in this industry and the process itself 
indicated that the entire lithographic 
department should be designated as 
the appropriate unit. 

The importance of these two cur- 
rent cases lies simply in the fact that 
the Printing Pressmen’s Union has 
apparently selected these cases for a 
full-dress rehearsal of all of their 
claims to jurisdiction over the offset 
press with the very clear intent of 
persuading the Board this time that 








its past decisions have been in error 
and that it should at this time com- 
pletely reverse its thinking and hence 
change its designations of appropriate 
units for collective bargaining. 


Apparently one of the reasons why 
this case was chosen was the fact 
that Adcraft, Inc. along with its 
sheet-fed offset presses operates web- 
fed offset presses to which are at- 
tached a string of complicated deliv- 
ery mechanisms to do much the same 
kind of a delivery job as that required 
on magazine presses. The web-fed 
lithographic presses are operated by 
members of the Amalgamated but the 
feeding mechanism and the delivery 
mechanisms are tended by men who 
come over from the newspaper web- 
press department. 


In the Foote & Davies case, the 
company had had a closed shop con- 
tract with the Amalgamated continu- 
ously in effect since 1939. All of the 
skilled lithographic workers in the 
lithographic department were mem- 
bers of the Amalgamated and the 
contract covered, of course, all lith- 
ographic workers. Despite this fact 
the company had allowed the Print- 
ing Pressmen’s Union to include in 
its contract covering the letterpress 
department a “sleeper” clause, which 
clause asserted the Pressmen’s juris- 
diction over the offset presses. In this 
connection the testimony shows that 
the company had relied upon an al- 
leged verbal understanding with the 
Pressmen’s Union that they would 
not take any steps to enforce their 
jurisdictional claim over the offset 
presses, but that they would like to 
have that clause included in the con- 
tract. The company had come under 
new ownership toward the latter part 
of last year and at that time had be- 
come a partnership. Early this year 
it had important government con- 
tracts on which each of the individ- 
ual partners had been required to 
sign separate performance bonds, 
and just prior to the Printing Press- 
men’s written notification to the com- 
pany in February that it proposed 
to exercise its claimed jurisdiction 
over offset presses the managing part- 
ner had been taken to the hospital and 
because of the seriousness of his ill- 
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ness could not be contacted con- 
cerning this new turn of affairs. These 
and perhaps some other facts in that 
case may be responsible for its selec- 
tion as a test case. Be that as it may, 
Foote & Davies, under duress of a 
direct threat of work stoppage by a 
Printing Pressmen’s walkout and the 
consequent danger of a heavy finan- 
cial loss on performance bonds, on 
May 7 locked out the members of the 
Amalgamated through the posting of 
a notice on the time clock effective 
at noon that day and stating that 
after luncheon only members of 
the Printing Pressmen’s Union or 
those “who had applied for member- 
ship” in that Union would be per- 
mitted to operate the offset presses. 
The various actions on the part of the 
Pressmen’s Union and the company 
leading up to this final May 7 post- 
ing of the notice were all taken 
despite the fact that the Amalgamated 
contract covering the entire litho- 
graphic department was in force up 
to March 27 and under its provisions 
continued in force for the purpose 
of negotiating a new contract. 

The writer was not in attendance 
during the taking of the testimony 
in the Adcraft case, but he did sit 
through the full nine days of hear- 
ings in Atlanta in the Foote & Davies 
case and toward the end of the first 
week was called as a government wit- 
ness in the case. Following his di- 
rect examination and prior to his 
cross-examination he read into the 
record of the Foote & Davies case 
with the permission of the Hearings 
Examiner a brief statement on behalf 
of management in the lithographic 
industry, and more particularly on 
behalf of this 


members. 


Association and its 


Employers Intervene 


Immediately after the conclusion 
of the hearings in Atlanta the Execu- 
tive Committee of the Association met 
in New York with the officers and a 
number of the Association’s directors, 
to consider in concert with the ex- 
National 


ecutive Committee of the 


Association of Photo-lithographers 
what action, if any, should be taken 


on behalf of management and in pro- 
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tection of its rights. Out of two days’ 
conferences came the conclusion that 
legal counsel should be retained to 
consider the facts and advise the ac 
tion to be taken. After a full ex- 
amination of all of the facts counsel 
advised that we had no alternative 
than to enter a petition for interven- 
tion and ask for the privilege of fil 
ing written briefs and of participat 
ing in oral argument before the Na 
tional Labor Relations Board in 
Washington when these cases come 
up for argument. This action has been 
taken, briefs are in preparation now 
and we have been notified that in 
the Adcraft case our petition has 
been granted. 

With respect to the Foote & Davies 
ease the Board has withheld action 
on our application until such time as 
the Hearings Examiner has _trans- 
mitted the case to the Board in Wash- 
ington. We fully expect, however, 
that we shall have the Board’s approv- 
al for intervention in this case. 

With only mincr exceptions, and 
to the extent that the lithographic 
industry is organized as of today, the 
men in our shops belong to the 
Amalgamated and not to the Print- 
ing Pressmen’s Union and the Photo- 
Union. 


Engravers’ As a practical 


consideration, the Amalgamated is 
the only Union source to which the 
lithographic industry can turn today 
with any expectation of securing com- 
petent skilled men with adequate ex- 
perience. If the Printing Pressmen’s 
Union and the Photo - Engravers’ 
Union were to be granted the juris- 
claim and 


dictions they lithogra- 


phers across the country were to 
enter into contractual relations with 
them in accordance with their juris- 
dictional claims, neither union could 
by the wildest stretch of the imagin- 
ation supply competent skilled men 
to operate our equipment unless and 
until they had been successful in 
persuading present members of the 
Amalgamated to give up their present 
union affiliation and join either the 
Printing Pressmen’s Union or the 
Photo-Engravers’ Union. 

We are not pleading the cause of 
the Amalgamated, we are not express- 


ing any opinion as to whether any 


large number of its members would 
or would not take such action under 
the pressure of the loss of job op- 
portunity, but what we are pointing 
out is that, in an industry such as 
ours scattered across the country in 
various locations as it is, such a 
change in union afhliation could not 
take place overnight and could only 
take place as a result of many and 
very widespread work stoppages in 
our plants. We cannot believe that 
the National Labor Relations Board 
could easily reverse its decisions and 
support any such pattern of enforced 
realhliations as being in the pub- 


lic interest or for the public good. 


AF of Lvs. ALA 
In the Foote & Davies case the 
\ |: of F 


NLRB case involving this industry 


for the first time in any 


took a formal position as an active 
intervenor swinging its full support 
and full political power behind the 
Printing Pressmen’s Union, the Photo- 
Allied 


Printing Trades Council and against 


Engravers’ Union and the 
the Amalgamated despite the fact 
with the 
AF of L of the old Lithographers’ In- 


that since the afhiliation 
ternational Protective and Beneficial 
Association in 1906 that organization 
(and since 1915 its successor organi- 
zation, the Amalgamated Lithogra- 
phers of America) has continued to 
pay each month a per capita pay- 
ment to the AF of L, such per capita 
payment in turn representing and 
varying with the number of men in 
its membership. It is hardly sur- 
prising to note in recent issues of the 
Lithographers’ Journal (Union pub- 
lication) comments here and there in- 
dicating within the rank and file 
membership of the Amalgamated a 
growing resentment of the continu- 
ance of such payments only to have 
the parent body turn around and pub- 
licly demand the splitting asunder of 
their organization. Such resentment 
among rank and file members was 
openly expressed as far back as 1939, 
when the Amalgamated held its con- 
vention in Atlantic City. 

Coming back to the Foote & Davies 
case, not only did the AF of L active- 
ly support the Printing Pressmen’s 
Union, but it has since filed a written 
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petition for dismissal with the Na- 
tional Labor Relations Board. It is 
asking that the Board overlook or 
pass by its duty and obligation under 
the NLRA to make determinations 
of appropriate bargaining units and 
in this case leave it to the American 
Federation of Labor to settle as an in- 
ternal family squabble the whole 
question of jurisdiction. Such action 
by the NLRB in these cases would be 
entirely unsatisfactory from manage- 
ment’s point of view. We believe 
that the Board has a direct obligation 
both to the general public, and more 
particularly to the lithographic in- 
dustry, to make such determination 
itself under the law and not through 
abdication leave them to the whimsy 
of parent labor bodies. Just what 
the legal implications of the Amal- 
gamated’s move to withdraw from the 
AF of L may be with respect to the 
Foote & Davies case and the pend- 
ing AF of L petition for dismissal] is 
not clear at this time and certainly 
we would not want to undertake to 
suggest what action the NLRB may 
take. In our opinion it may have an 
extremely important bearing in de- 
termining Board action and we shall 
continue to be in very close touch 


with developments. 
Letterpress Worried 


In the hearings record in the Foote 
& Davies case, time and again the 
Pressmen’s Union either through its 
own witnesses or in cross examination 
of government witnesses drew atten- 
tion to the claimed serious inroads 
of lithography in the fields of com- 
peting processes. Many times the 
implication was strong that by some 
hocus-pocus lithography was advanc- 
ing by leaps and bounds entirely at 
the expense of competing processes 
and that unless something could be 
done about it they might face virtual 
extermination. It is, of course, true 
that in the period between the first 
World War and the second World 
War lithography has advanced con- 
tinuously, It is likewise true that a 
part of this advance has been in fields 
highly competitive with letterpress 
but what is so often overlooked com- 
particularly if one wants 
is the fact that 


pletely - 
to overlook it 
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much of the gain in lithographic 
volume has been in the development 
of new kinds of printing volume 
which never would have existed ex- 
cept for the versatility and the econ- 
omy of the lithographic process. Dur- 
ing these last two decades many ex- 
tremely important technological ad- 
vances have come in the lithographic 
industry, some in the process itself, 
some in machinery and equipment, 
some in paper, some in ink, some in 
other related factors. During this 
period the lithographic industry has 
been the only section of the graphic 
arts that has had its own separately- 
endowed research organization, the 
Lithographic Technical Foundation, 
committed to a program of basic re- 
search and education. The implica 
tion is very strong that these things 
are not as they should be from the 
Printing Pressmen’s point of view and 
that the time has come when some- 
thing should be done to control fur- 
ther growth. This raises one of the 
most important considerations for 
lithographers to ponder in connec- 
tion with these jurisdictional battles 
among the Unions. It need hardly be 
said that lithographers are not preda- 
tory animals. We aren’t out killing 
our prey at night, and we do not 
sneak up in the darkness and pounce 
to kill. 


be an industry in which there are 


We do, however, happen to 


men with vision, men willing to ven- 
ture and to back up that willingness 
to venture with the necessary capital 
and equipment. We happen to be an 
industry which believes in basic re- 
search and education, the possibility 
of learning more about the funda- 
mental factors of our process and, 
above all else, we dcsire freedom to 
continue our growth in the period 
ahead, not subject to domination and 
control by those whose primary inter- 


ests are in other competing fields. 


Many of our members, of course, 
operate important letterpress depart- 
We have always recognized 
both 


lithography and letterpress, and it 


ments, 
their duality of interest in 
has been a factor in the basic policy 
of this organization that it is not in- 
terested in provoking or participating 


in any contest over the relative im- 





portance of lithography versus let- 
terpress. We have stated our belief 
that there is a specific market for 
each of the processes. A primary aim 
in this organization is to find, and to 
help lithographers to find, the proper 
market for lithography, and then to 
develop that market. 


Labor Problems 


We are fully aware of the fact that 
many of our members will be faced 
in coming weeks with some very 
serious problems. Just what these 
may be, in what localities they will 
first appear and how differently the 
situations may develop as among the 
various lithographic centers we have 
no way of knowing. Some of the 
questions in your mind may well 
be — If I operate a mixed plant 
with contracts in my letterpress de- 
partment with the Printing Press- 
men’s Union or the Photo-Engravers’ 
Union, the Book-binders’ Union or, 
indeed, any other union affiliated with 
the Allied Printing Trades Associ- 
ation, will the men represented by 
these unions and working under their 
contracts refuse to work for me when 
and if the Amalgamated becomes a 
full-fledged CIO union?—What will 
happen to deliveries to and from my 
door which may be made by Dan 
Tobin’s AF of L Teamsters Union? 
You may even be wondering whether 
or not the current wave of CIO union 
demands for 30, 40 or 50 per cent 
wage increases in the automobile, oil 
and various other fields may likewise 
become current demand of the Amal- 
vamated as a CIO afhliate. You may 
be wondering whether the Amalga- 
mated will henceforth be interested in 
extending its jurisdiction to include 
all of your office help as well as your 
factory employees. We wish we had 
all the answers applicable to each 
lithographic center. Unfortunately. 
we cannot give them. Certain com- 
ments, however, may throw some light 
on the general situation. 

In the first place, the Teamsters’ 
Union has never in the past drawn a 
line of distinction between AF of L 
and CIO contracts on the basis of de- 
termining that they would serve plants 
organized in the AF of L and refuse 
to serve plants in the CIO. We see 
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no reason to suppose that there 
should be any particular difficulty 
on this score on other than might be 
purely local considerations in indi 
vidual cases. 

Coming now to the question of 
what may be the action or reaction of 
craft unions with respect to this mat- 
ter, we think it fair to assume that by 
and large the members of these 
unions in any given locality will in 
the first instance be more interested 
in continuing to work and earn their 
weekly pay check than they will be 
interested in supporting some “scrap” 
that their International may be en- 
gaged in. In any particular instance, 
if the heat from the top were turned 
on extremely hot, Locals might be 
forced to react to that pressure, but 
it does not seem probable that serious 
problems would arise in this manner 
in more than scattered instances. It 
would appear to be much more likely 
that when and as pressmen’s or photo- 
engravers’ contracts with individual 
plants may be up for renewal indi- 
vidual plant pressure may be ex- 
erted to include the respective juris- 
dictional claims over lithographers. 
One of the questions which has al- 
ready come to us from a number of 
sources has been with respect to the 
typographical union and whether or 
not union type-setters will continue to 
set type for lithographers who may 
have contracts with the Amalgamated 
when and if it becomes a CIO af.- 
filiate. Here again, it is our current 
opinion that in most instances there 
probably will not be serious difficulty. 
Here and there a local typographical 
union under local pressure of other 
Allied Printing Trades Council unions 
might take local action, but we believe 
that at the International level such 
local action might not be fully sup 
ported. 

From the above remarks we are 
not intending to stick our necks out 
and we are certainly not claiming 
to be able to look in the crystal ball 
and read the answers. We realize. 
as you do, that some extremely seri- 
ous problems are facing this industry 
and therefore facing the individual 
plants which make up the industry. 
We do not believe, however, that ev- 
erything is lost or that we are going 
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to have a 40 or 50 per cent increase 
in wages or, in fact, be confronted 
with any such silly proposals. This 
certainly is the time when individual 
lithographers should give extremely 
careful attention to their industrial 





relations problems, they should be 
fully aware of all of the current 
threats and happenings, but at the 
same time should guard very carefully 
against taking any ill-considered or 
hasty action of any kind. ** 


Adcraft Changes Name, Will Print Life on Coast 


DCRAFT, INC., Los Angeles 

combination plant which lith- 
ographs the west coast edition of 
Time magazine, announced October 
9 that within a few weeks it will print, 
by letterpress, a western edition of 
Life. At the same time, W. B. Clum, 
president of Adcraft, announced that 
the company’s name had been changed 
to Pacific Press, Inc. 

Mr. Clum said that new and en- 
larged facilities were being added to 
handle the Life printing, and that 
this will be the first time that mass 
circulation magazines, such as Time 
and Life, could be printed and mailed 
on the west coast. “We feel that the 
successful accomplishment of this 
new business in Los Angeles will tend 
to center here greatly increased facili- 


Conn. Club Meets Nov. 9 

The date of the November meet- 
ing of the Connecticut Valley Litho 
Club has been changed to Friday 
November 9, Frank Poll, Meriden 
Gravure Co., club secretary, an- 
nounced October 9. The meeting 
will be held at the City Club in Hart- 
ford, instead of the Bond Hotel. The 
speaker will be a representative of 
the Special Products Division of Gen- 
eral Electric Co., who will discuss 
electrical developments and elec- 
tronic devices which will be utilized 
by lithography. 

The board of governors recently 
approved the club’s participation in 
the National Association of Litho 
Clubs, and the approval of the club 
members will be sought at the Novem- 
ber 9 meeting. 

Albert J. Schulze; Worcester Lith- 
ograph Co., and Mr. Poll, will be the 
oficial representatives of the Con- 
necticut Club at the Litho Club Day 
program of the National Association 
of Photo-Lithographers convention 
in Philadel phia. 


ties for the entire printing and pub- 
lishing trade, with additional publi- 
cations now contemplating a move 
west, Mr. Clum asserted. 


In addition to the printing of mass 
circulation magazines and controlled 
circulation newspapers, Pacific Press 
also produces brochures, magazines 
and house organs, advertising circu 
lars, folders and broadsides of all 
kinds. The all-under-one-roof ser- 
vices include all forms of typesetting, 
photo-engraving, printing, lithogra- 
phy, and house-to-house distribution. 


Also included at Pacific Press is 
the nation’s only Photochrome press 
which produces display banners in 
endless streams, with six colors on 
one impression, and at high speed. 


More Civilian Paper 

The amount of paper which mills 
are required to reserve for govern- 
ment and military use was reduced 
October 4 to 20 per cent of the month- 
ly production, and at the same time 
inventory ceilings, except for news- 
print, were increased, the War Pro- 
Board 


reserves had been approximately 35 


duction announced. These 


per cent. As a result more of the 
paper being produced will be avail- 
able on the market, and mills will 
have their first opportunity for many 


months to build up inventories. 


Plan G.A. Day 

The third annual Graphic Arts Day 
is being planned in Philadelphia for 
Thursday, November 15. 


gram is to include several well-known 


The pro- 


speakers nationally representing va- 
rious branches of the graphic arts 
industry. The affair will be at the 
Bellevue-Stratford. 
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Savon face the greatest opportunities 
and the greatest responsibilities in their history. 

This convention program contemplates a frank, full 

discussion of these problems with questions and 

answers encouraged after each talk. These are only 

some of the questions which will be asked—all of them 

are vitally important to you and to your key men—to 

everyone in the industry. 

Where do we stand on labor's jurisdictional dispute? 

What does the Amalgamated look for in the future? 

What about vacations—holidays—working conditions? 

Are group labor contracts desirable? 

Whar are the advantages and disadvantages of group 
labor contracts? 

Where can we get additional craftsmen? 

Will apprentice ratios be eased? 

Should more lithographic schools be established? 

Where can we get good litho salesmen? 

How can we train litho salesmen? 

W hat does it cost—today—to operate litho equipment? 

How can we get new hourly rates which will cover 
all our equipment? 

What labor saving devices have been set up in the last 
year? 

Where can we get full information about these devices? 

Where can we get full information on moving and 
installing equipment in a new plant? 

How far can we trust information from our employees 
on this subject? 





This Convention 


is a Must 
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Shall the letterpress printer install lithographic equip- 
ment? ; 

What questions should be asked before starting in the 
business? 

What can be done to help new—sound competition in 
the industry? 

What will advertising agencies have for lithographers 
in the future? 


When will we get better paper? 
What weights—colors—bulk—opacity? 


How are the LTF courses, texts and manuals being 
received? 

How is this material being used in schools and for 
in-plant training? 

Where can we see a demonstration of in-plant training? 

How can we overcome common pressroom troubles? 


This program has been designed to give lithographers 
down to cases information on the problems which they 
face today. There will be information on all phases 
of selling—production—management. ‘Talks by men 
who know their subjects and who are willing to share 
their knowledge with the industry. Those questions 
asked above are only a sample of what may be asked 
and will be answered at this convention. The scope 
of inquiry will extend to the limit of your ability to 
ask questions. Your questions are wanted—will be 
asked for and encouraged. This convention is being 
held so that you can find out what’s going on today. 
It’s up to you to come and see what you can learn. 
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ee the Iittle copy cats. 
Images of mother. 
They are tigers. You know that. 


Stripes could mean none other. 


























GET MORE AND BRIGHTER COPIES 


Like animals, papers have their distinctive identifying 
marks. With Atlantic Bond you have the watermark... 
genuinely marked not on but in the paper. More important, 
you can always tell Atlantic Bond by its performance on a 
press. The uniform, tub-sized surface of bright, crisp 
Atlantic takes sharp, brilliant impressions as it flows 
through the press without trouble or stoppage. With 





evefy ream you use, you get more and brighter copies. 
You get uniformity in printing. You get satisfaction for 
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yourself and for your customers as well. 


















ATLANTIC BOND 
ATLANTIC LEDGER 
ATLANTIC DUPLICATOR 
ATLANTIC COVER 
ATLANTIC LETTERHEAD BOX 
ATLANTIC BOND ENVELOPES 
ATLANTIC BOND CABINET STATIONERY 
ATLANTIC BOXED TYPEWRITER PAPER 


A complete line of dependable, standardized business papers 


EASTERN MILL BRAND LINES 


ATLANTIC ANTIQUE LAID 
ATLANTIC MIMEO BOND 
ATLANTIC MANIFOLD 
ATLANTIC MANUSCRIPT COVER 
ATLANTIC DUROPAKE 





VOLUME BOND VOLUME BOND ENVELOPES 
An inexpensive, dependable watermarked 


Eastern Mill Brand Paper 


MANIFEST BOND MANIFEST MIMEO BOND 
MANIFEST LEDGER MANIFEST DUPLICATOR 
MANIFEST BOND ENVELOPES 
The leading Mill Brand Line in the Economy Group 


The above Brand names are registered trademarks 


EASTERN MILL BRAND MERCHANTS 


ARIGB sso vsccctosec The Millcraft Paper Co. 
pS eee T eT ee W. H. Smith Paper Corp. 
Alexandria, La......... Louisiana Paper Co. 
PRONG 606s cactccccsesenes Sloan Paper Co. 

prccrsereees Baltimore Paper Co. 
Baltimore< ........ Henry D. Mentzel & Co. 

{ ... The Mudge Paper Co. 


Baton Rouge. . ....Louisiana Paper Co. 
& 


PRR 6 i cennexeeedaar Sloan Paper Co. 
denkntuseseededbaaeweedonsaeda John Carter & Co. 
Boston) 1 TT ttt ttn nese ee eeeeees ( entury Paper Co. 
Dib ok wis pac dk ae ace Cook-V ivian Company 
ET eT ee Von Olker-Snell Paper Co. 
NE nc ckkicdseneeanecnednaenecenmen Lott-Merlin, Inc. 
DO Whi 6 ceacretkndnceedau camacenadio’ Dillard Paper Co. 
Dis natciesacdvddakentenenan Franklin-Cowan Paper Co. 
RN Mis Cicewsasenkebenceae connuuee Dillard Paper Co. 
Ce, BOMin és ccecsesacwned Bond-Sanders Paper Co. 
Bermingham & Prosser Co. 
GS akteéstecvesidvawsenenaee La Salle Paper Company 
Severe eee TT CT TC Reliable Paper Co. 
CN isc nbteesiNadstceneeanees The Johnston Paper Co. 
PRET TOCCTOR ETUC rr sa” 
Cs 6s 464 eae erlencedebehedeasaned Sterling Paper Co. 
AS WE A ak nbn aaa ae Olmsted-Kirk Company 
OS eeeeee eee TTT EC eT OT OT IT Dixon & Company 
I i os st niekeedenedeenmeemann Pratt Paper Company 
a eee eT ere rere rT eT Chope-Stevens Paper Co. 
ND cco hdcaddndoernesecnnss The Millcraft Paper Co. 
NS EES Per Te ere re Olmsted-Kirk Company 
NN, Oe in Wi cdeceieecdnsacaneuee Dillard Paper Co. 
CE Ce Sid cdenivnhsstekeentanedeake Dillard Paper Co. 
Bheceined i a Ee Te ee John Carter & Co. 
(Mtheii dekh means Henry Lindenmeyr & Sons 
SN 4c bp ectcvedenenesseunsansaudwacan L. S. Bosworth Co. 
Indianapolis { °****°***********3""" Indiana Paper Company 
errr ...»»-MacCollum Paper Company 
Se ee ree rr re ree Townsend Paper Co. 
PL BUR 6 db 6d cadens aeoasous Jacksonville Paper Co. 
PE CN 6 6 64betsneecensesecan Bermingham & Prosser Co. 
EGS ET EET Ce eT eT re Arkansas Paper Company 
Di POR n éccndicedesncndsenavenenen Carpenter Paper Co. 
DEED 6 cc ccdncaectusccsenssenena The Rowland Paper Co. 
PE Rita cacedctunseecsecoenneaed Macon Paper Company 
NN Di Biba. cccctcceecendseaseann C. H. Robinson Co. 
PRIOE cc ccccccccccosescccesosceos Everglade Paper Company 
DEG: cncccncnenecaan Wisconsin Paper & Products Co. 
on  EPOTE TTT OTT Tee Stilwell-Minneapolis Paper Co. 
PE, FUME 6 60 00 batcsneseessbenassneenanc Partin Paper Co. 
PEORTOS, LB... occcccccccccccesecces Louisiana Paper Company 


PID sob. ccncscececcccdecssdevekees Muskogee Paper Co. 








a Ee Bond-Sanders Paper Co. 

Pasta sonensennene Central Paper Co. 

New Haven... Whitney-Anderson Paper Co. 

New Orleans... .sccces Alco Paper Co., Inc. 

Corre Berman Paper Corp. 

errey Ty Forest Paper Company 

Pe SOO 2 csssscacn Majestic Paper Corp. 

errr erry TT rs Milton Paper Co. 

panes A. W. Pohlman Paper Co. 

Seb ci aki bee sataeenceemated Carpenter Paper Co. 
SE nr re rer rr rer mre ro Field Paper Co. 
SN, BER 6nd eeddctcnsnekcsoscarasadoud Central Paper Co. 
‘ 5 AGAR eee wew hen ehewiee Molten Paper Company 
Philadelphia j *""* "7" 77777777777") The J. L.N. Smythe Co. 
Pc dcsccccdsonsends General Paper and Cordage Co. 
OS Pr ere eer eee ree ee C. H. Robinson Co. 
ey errr eer e Carter, Rice & Co. of Oregon 
CE. Dinter ecceccuscendnu en Narragansett Paper Co. 
ca decedndecdoedesensenenaaked Virginia Paper Co. 
PM Rich ccbaenendccnseteeeneeenen Dillard Paper Co. 
IN 6 N60400nesessectnssnndes Genesee Valley Paper Co. 
SE BOWES cc cccvescsesves Shaughnessy-Kniep-Hawe Paper Co. 
Bi edb encerebesascceaveetonncens E. J. Stilwell Paper Co. 
SEM AMONG. 0.0 ccccccsccscsccsiccsces Shiner-Sien Paper Co. 
BO SPU cbr enccncicsdececscccsiccesws Carpenter Paper Co. 
DOW FEAMCINEO soc cc crccccccescescsccensed Carpenter Paper Co. 
BNE 6 cic ects ecccecénccsesncoees Atlantic Paper Company 
le a aida iad ace iu. a Bards Carter, Rice & Co. of Washington 
DING i 6 hbcdes ceerndesscccunnnasas Louisiana Paper Co. 
Gerameeele, Bass. ss oo cv ccccss Whitney-Anderson Paper Co. 
I, SI 5 6.5: <:0 0k 6040s c0eeneesnened Lott-Merlin, Inc. 
OTE TOOT TOC TOC TTT TCC CC TT. Capital Paper Co. 
Reh Keer ani sbcrccems nese eeeneda Tampa Paper Co. 
I, Hs 5 oka ssdeedennececaens Louisiana Paper Co. 
Rs doch ends casedsabesnenonees The Millcraft Paper Co. 
PG 5 40 denstcceeedaddendabetewnseaee Central Paper Co. 
PG Atdansiatdsrnscnbadeaeesaudamen Tulsa Paper Company 
Nd. 6d Act dee bee pasa mae Olmsted-Kirk Company 
Mr, TA. Cddccecsscecsscsss Virginia Paper Company 
PN + ks-casetibeciaensecnee awa ae Southwest Paper Co. 
i PTE CTE EEO ET Butler-Dearden Paper Service 
Citak endncenbdaiiewnes anaeesen The Mudge Paper Co. 
Monterrey, N. L., Mexico.........ecee Carpenter Paper Co. 


MANIFEST BOND ONLY is also sold in New York City by 
Henry Lindenmeyr & Sons, Merriam Paper Co. and George 
W. Millar & Co., Inc. 
























You Can Drink It—But is 
It Good for Lithography ? 


By NORMAN A. MACK | 


i 
I 


Technical Director, Roberts & Porter, Inc. 


ERHAPS the most mysterious of 

all lithographic problems is the 

reaction between water and the 
chemicals we use—and by water, we 
mean ordinary tap water available to 
the average litho company, and not 
the distilled types. We will also try 
to point out that pH readings and 
hardness-count are some indication 
of the water condition, but are not 
the whole answer. Where you find 
calcium carbonate (CaCO,) you will 
also find a percentage of free bicar- 
bonate and the amount of free bicar- 
bonate is a tremendous factor in your 
daily operations. 

The books say that water has very 
little ability to counteract the in- 
gredients that are put into it to make 
a formula, and in a great many cases 
this is true. However, many puzzling 
things have occurred that have proved 
that only water could be at fault, and 
the purpose here is to call these things 
to your attention. 

In the first place, a pH reading of 
acidity or alkalinity does not prove 
the case for or against the water 
supply. I was badly fooled by this in 
a midwestern city that had what I 
considered a perfect water supply. 
For more than eight years I had made 
periodic pH tests of this water and 
each time I would get a reading of 
pH 7.2 or only two tenths of a de- 
gree more alkaline than laboratory 
pure water. This is almost phenom- 
enal to have a water so free from 
icid or alkaline content. By contrast. 
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Chicago water averages a pH reading 
of 8.0 to 84 alkaline almost all 
year "round, 

Yet, and this is important, the 
plants in this town with the “perfect 
water” have had more strange antics 
occur in their platerooms and press- 
rooms than I had ever seen happen 
in any other city. Prepared coatings, 
regardless of make or brand, would 
suddenly develop scummy—no sharp 
reproductions—half blind—roll up 
solid, and so on into the night. Foun- 
tain solutions were strong one day 
and weak the next, even though the 
pressman was so cautious there could 
be no room for error on his part. 
Why? 

The biggest part of the reason was 
that this city had a water supply that 
averaged 435 parts per million of 
free bicarbonate. The hardness of this 


water was not too good. Normally, 
hardness-count governs the type of 
treatment the water must be given. 
This is especially true where big 
users, such as laundries and boiler 
rooms, or railroads, are concerned. In 
our daily personal use of water this 
is very much the case and many of us 
have water softener equipment in our 
homes. 

As pointed out above, pH readings 
and the hardness-count do not seem 
to tell the whole story to the investi- 
gator because they seem to have no 
direct relation to the ability of the 
water supply to deteriorate the litho 
chemicals we use. To illustrate this 
point refer to the table of water data 
that accompanies this article. With 
American 
chart 


acknowledgment to the 
Iron & Steel Institute, this 
shows representative cities and their 
water supply data. 

You will note that pH and hard- 
ness-count are shown and, from my 
experience, the percentage of free 
bicarbonate is higher as the hardness 
count is increased. 

My own reasons for blaming the 
free bicarbonate content has come 
from a process of elimination of the 
other factors that for years have been 
confusing. Indications are that the 
bicarbonate content of water over 
250-275 parts per million would be 
dangerous to good lithography. There 
is, as yet, no definite proof that the 
250-275 count is proper as a ceiling 
or starting point for danger, but 
practical knowledge seems to point 


(Continued on Page 81) 





WATER SUPPLY DATA OF PRINCIPLE CITIES 


Ave. 
Hardness 
Treated 
City ppm. 
San Francisco 87 
Denver 84 
Hartford 
Washington, D. C. 77 
Miami 270 
Atlanta 15 
Chicago 126 
Peoria 341 
Indianapolis 290 
Des Moines 303 
Jersey City 38 
New York City 
Philadelphia 95 
HARDNESS—61-120 ppm_ Soft 
121-180 ppm Hard 
Above-180 ppm Very Hard 


Ave. 
Hardness 
Untreated 
pH ppm. oH Source 
(My 87 7.7 Reservoir 
72 84 i River 
6.5 12 6.5 Reservoir 
7.8 85 8 f River 
7.3 87 9.1 Wells 
6.9 25 8.7 River 
8.1 126 8.1 Lake 
12 346 te Wells 
7.9 290 7.5 River 
6.9 303 6.9 Impounded 
6.7 38 6.9 River 
18 6.8 Reservoir 
7.2 95 12 River 
pH Values Below 7.0 Acid 
7.0 Neutral 


Above 7.0 Alkaline 


(Courtesy of the American Iron & Steel Institute) 




















VISIT US at our Booth during the 


Convention of the National Association 
of Photo-Lithographers — November 
1, 2 and 3, 1945, Bellevue-Stratford 


Hotel, Philadelphia, Pennsylvania. 


AND SEE the easy way to place - - - 
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so ALIEN 


on your rollers. 


WELCOME!!! 


(Dax 


GODFREY ROLLER COMPANY 


WILLIAM P. SQUIBB, President 


211-217 N. CAMAC ST. PHILADELPHIA 7, PA. 





ROLLER MAKERS FOR 80 YEARS Lithographic — Composition — Newspaper — 


Varnish — Lacquering — every kind of roller required for good printing and lithography. 
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Ww PB. one of the mad throbbing 
nerve centers of war activity. 
Its work 


volun- 


today is like a graveyard. 

is completed and its many 
teer workers are back at their own 
businesses again in Wheeling and 
Dubuque. We were 


Publishing 


Visiting the 
Printing and Division 
during September. and found only 
one or two men. a few scattered secre- 
taries and rows of empty desks. Those 
from the lithographing industry who 
served the Commercial Printing Sec 
tion receive a nod on page 0). 
ml 

Others in the Capital expected to be set 
ting their faces tcward home soon. Jack 
Kronenberg, now a major, has hopes of becom- 
ing a civilian again, as does Lt. Col. James 
Strobridge of Army Map Service. Fred French, 
who's been a civilian all the time, but on 
duty with the Army Engineers, rejoined Lan- 
ston Monotype on October | 

ml 

The annual report of the Litho 
Club of Philadelphia could well be 
the pride of many a big corporation. 
41 6 x QO” 


has a faney finish blue cover with 


spiral bound booklet. it 


an embossed emblem of the = club. 
The 10 inside pages are lithographed 
(Dont 


Featured 


on attractive heavy paper 
know where thev got it). 

ire a message from President Bill 
Stevens. titled “47 Seconds of Your 
Time” (we did it in 46): a prevue 
to highlights of the coming season; 
the annual financial report. a review 
of the past years programs; and a 


directory of litho clubs in the U.S. 


ml 
Tom Morgan, ML advertising mana- 
ger, has a number of golfing honors 


hehind him. The latest one was his 
recent winning, for the second time 
in four years, the championship of the 
Garden City (N. Y.) club. 
ml 
Hoist the new flag. Most companies 
have had service flags showing how 
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many of their men and women were im 
the armed ferces. The flag shown here 

















is now coming into use to display the 
number of returned service men and 
women which ave employe d by the com- 
pany. 
ml 
The late Col. Maxwell Howard, paper 
manufacturer, donated one of Stage 


hand's yearling sons to a Long Island war 
bond auction two years ago, and one of the 
local gentry picked him up tor buying a war 
bond. Astounded to find himself the owner 
of a thoroughbred race horse, and with no 
interest in preparing him for the races, he 
sold him to Mr. Howard for around $1,000 
Later he passed into the hands of Earle 
Sande, one of America’s all time great 
jockeys and trainer for the late Mr. Howard. 
He won for Sande, was put into a recent 
Belmont Park auction of horses-in-training 
and sold fcr $8,800. The moral of this 
tale is—never look a gift horse in the mouth. 
ml 
In Holvoke. Mass.. 


American Writing Pape: 


at the general 
ollices of 
Corporation. the reception room and 
lobby have recently been redecorated 
and present a comfortable and pleas- 
ing appearance to those who have oc- 
casion to drop in. The lighting fix- 
tures are modernistic neon, and the 
floor is red and black tile. Deep up- 
holstered furniture in red and beige. 
contrast with the soft green walls. A 
fireplace topped by a huge pendulum 


clock completes the scene. 


ml 
The Taj Mahal isn’t a hotel. It’s one 
(Continued on Page 87) 
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(No. 12 of a series on the manufacture of Du Pont Photolith Film) 





Wheels spin as coated rolls of Du Pont 
Photolith Film are cut into standard widths 
to meet all commercial needs. Later, the 
smaller rolls will be cut into various lengths 
and individual sheets of film. Safe-light 
enables operators to guide the high-speed 
cutting or slitting machines. 


The brown, non-halation backing of 
Photolith is seen on the large mandrel, 
while the take-up spools of cut film reveal 
the cream-colored emulsion side. 


Note the spotless, tiled walls of the 
room...typical of the hospital cleanliness 
maintained throughout all sections of the 
Du Pont film plant. 


E. I. du Pont de Nemours & Co. (Inc.), 
Photo Products Dept., Wilmington 98, Del. 


or roll film pre- 
vents waste, saves time and fa- 
cilitates handling. 


EXCLUSIVE “LITE-LOK” BOX simpli- 
fies handling cut film. Protects film 
at all times...prevents waste. 
























SIX REASONS YOU’Li’ 
LIKE PHOTOLITH! 


| @ High contrast @ Lies flat 
‘ @ Wide latitude 


®@ Quick-drying 


® Scribes easily 
@ Convenient packages nl 





Buy—and hold—Victory Bonds 


BETTER THINGS FOR BETTER LIVING REG 


DU PONT PHOTOLITH FILM (@jj[[JND _ 


-+» THROUGH CHEMISTRY 
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ABOUWW Wels WRADIE 


GPO Closes Warehouses in East, West, South 


The Government Printing Office’s San Fran- 
cisco Warehouse will close October 31, G.P.O. 
announced Oct ber 8. Julius Saxe has been 
in charge of G.P.O. activities in the San Fran- 
cisco area. In all cases, G.P.O. employees 
affected will return to the Washington ottice 
for assignment to new duties, and contracts 
made in the future in areas of the ware- 
houses scheduled for shutting down will be 
directed and supervised from the G.P.O. head- 
quarters. 


HE end of hostilities has reduced 

the huge quantities of printing 
which were being ordered for the 
armed forces and the Government 
Printing Office is beginning to draw 
in the lines it had opened into com- 
mercial areas. Effective October 31, 
according to an announcement by 
A. E. Giegengack, Public Printer, the 
warehouses at Dallas and Atlanta 
will be closed and the personnel will 
be returned to Washington. The Phila- 


delphia office was closed on Oct. 1. 

This action will leave the Govern- 
ment Printing Office with warehouses 
at New York, Chicago and San Fran- 
cisco and with a representative in 
St. Louis. At the present time no 
action is contemplated for either St. 
Louis or San Francisco, but the Pub- 
lic Printer states that the organiza- 
tion at Chicago will be slightly cut 
back and the large New York office 
reduced by nearly half its present 
personnel. 

Contracting with Texas and Georgia 
printers will not stop because of the 
discontinuance of the warehouses in 
those States, the Public Printer says. 
Work which is placed there in the 
future will be handled from Washing- 
ton as it was before the warehouses 
were established. 








Re-Name Steinwedel 


Edwin A. Steinwedel, Crown Cork 
& Seal Co., was scheduled to be re- 
elected as president of the Litho 
Club of Baltimore at the October 
meeting, following his nomination 
for that office at the September meet- 
ing held at Hotel Emerson September 
17. Other officers re-nominated at 
the September meeting were Otto 
Molz, American Bank Stationery Co., 
vice-president; Spencer W. Parker, 
Photo Litho Plate Graining Co., sec- 
retary; and Andrew F. 
Crown Cork & Seal Co., treasurer. 


Panuska, 


Three new directors were also nom- 
inated. They are George A. (Buck) 
Frank, formerly of Crown; Edwin 
Parker, Parker Metal Decorating Co.; 
and William Gildea, The Falconer 
Co. Another change in the board came 
about when William Banks, Lord Bal- 
timore Press, was appointed to fill 
the vacancy caused by the recent res- 
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To IXold “‘Books by 
Offset”’ 
The exhibition “Books by Off- 


set,” which was_ successfully 
staged in 1943, will be held 
again in 1946, under the spon- 
sorship of the Joint Lithogra- 
phic Advisory Council, it was 
announced in September. In 
1943 the exhibit consisted of 
books in various classifications 
produced by offset lithography, 
and several hundred entries 
were made by lithographers and 
publishers. After a showing in 
New York the exhibit toured the 
The 1946 exhibit will 


probably be held in Chicago. 


country. 











ignation of Fred W. Green, of the 
Crown company. 

Members of the nominating com- 
W. Lambdin. chair- 


mittee were S. 





man, J. T. Murnane, and Norman A. 
Heath. 

In the absence of the president 
and secretary at the September meet- 
ing, J. Albert Caldwell, past presi- 
dent, presided, and Ken Bitter acted 
as secretary. Feature of the evening 
were two films in sound and color 
showing Marine Corps movies taken 
during the battle of Okinawa. It 
was one of the first showings of these 
films outside of military circles. 

The club was planning to visit a 
paper mill during October and plans 
were to be announced locally. 

* 
Six More Navy Awards 

Six more firms, including several 
lithographers, have received the Navy 
Printing Commendation Award dur- 
ing the past month, the Navy Depart- 
ment Board of Awards announced. 
The companies are: Haynes Litho- 
graph Co., Silver Spring, Md.; Sauls 
Planograph Co., Washington; Amer- 
ican Lithofold Corp., Chicago; 
Forms, Inc.; Morris & Walsh Type- 
setting Co., New York; and Boro 
Offset Corporation, Brooklyn. 

At the Boro Offset ceremonies, 
held at the Brooklyn Club, Com- 
mander S. J. Singer presented the 
award to Eugene B. Martens, presi- 
dent of the company. Speakers in- 


cluded Edward Pietruszka, plant 
superintendent, and Lt. Commdr. 
Winthrop Biddle. 

* 


Label Mfrs. to Meet 

The annual meeting and election of 
officers of the Label Manufacturers 
National Association is planned for 
November 8, 9 and 10 at the Edge- 
water Beach Hotel, Chicago, Charles 
R. Cosby, secretary, has announced. 
The association’s headquarters are at 
1700 Eye St. N. W. Washington, 
om «, 
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Talking direct to your most profit- 
able prospects—the foremost busi- 
ness and industrial leaders of 
America—Nekoosa advertising in 
TIME and BUSINESS WEEK is 
the starting point of many a worth- 
while contact for you. 


Add to that the fact that Nekoosa 
continues to reach your best cus- 
tomers and potential customers 
through a vigorous direct-mail 
program—and you have a market 
that is increasingly “sold” on the 
logic of printer-planned printing! 
Someday this will mean money 
to you! 


PAPER COMPANY 


WISCONSIN 
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N. Y. Club Okays National Assn.; Hears Butler 


HE New York Litho Club voted 

unanimously October 3. to ae- 
cept the constitution and by-laws of 
the National Association of Litho 
Clubs in a meeting at which Robert 
J. Butler, Fuchs & Lang Mfg. Co. 
Div., General Printing Ink Corp. 
talked on lithographic inks in the 
reconversion period. The meeting 
was held at Hotel Wyndham after 
special arrangements had been made 
when the regular September meeting 
had to be cancelled a week earlier be- 
cause of the elevator strike. The vote 
comprised the only business of the 
evening and the membership’s ap- 
proval followed similar action by the 
board of governors at an earlier 
meeting. 

Mr. Butler, in his talk. pointed out 
that spectacular wartime develop- 
ments such as the atomic bomb, DDT 
and Radar, were the result of years 
of research, and were not pulled out 
of a hat by magic. Similarly. new 
developments in lithographic inks 
will also come only as the result of 
extensive research work. he said. 
Many of the new synthetic resins and 
other new materials have not been 
available to ink makers during the 
war, he pointed out, and therefore 
much research work stands where it 
was in 1941. He mentioned several 
new developments such as steam set 
and water set inks, but emphasized 
that they were not suitable for 
lithography because of the water fac- 
tor in the process. He emphasized 
that lithographic pressmen are in a 
sense chemists, and that in a chemi- 
cal process there are many ink prob- 
lems which do not exist in letterpress 
work. In the question period which 
followed. considerable interest was 
shown in the subject of heat set inks 
for lithography. 

At the next meeting. Wednesday. 
October 24, W. Herbert Roberts. 
vice president and general manager 
of Commercial Decals. Inc... Mount 
Vernon, N. Y., will be the speaker. 
They are designers and lithograph- 


ers of lithographic transfers for the 


OCTOBER, 1945 


ceramic industry. and he will speak 
on “Lithography and Dishes.” He is 
expected to illustrate his talk by 
showing samples of work done by the 
company. Mr. Roberts. who is a di- 
rector of the New York club. is a 
native of South Wales. and served 
a seven year apprenticeship there in 
lithography. He came to the U. S. 
following World War I. and was 
connected with several middlewestern 
lithographic firms before taking his 


present position in 1941. 





No Technical Briefs 

This month the regular feature Tech- 
nical Briefs, which ccntains abstracts 
of all technical articles and patents 
applying to lithography, has been 
omitted. The Research Department 
of the Lithographic Technical Foun- 
daticn, which prepares these briefs, 
has been moving from Cincinnati to 
Chicago, and was unable to prepare the 
material for this month. 











Approve Simpler Measure 


The production managers of lead- 
ing magazines have recommended 
unanimously the adoption of the 
“1000 square inch-—1000 sheet” basis 
as the standard for all paper, replac- 
ing the present seventeen different 
bases. The action was taken by the 
Association of Publication Production 
Managers of which Irving B. Simon 
of MacFadden Publications. Inc.. is 
president. The decision of the mag- 


azine production managers announced 


Surrender 
Postcard 


This postcard with 
“Japanese Formal 
Surrender’ postmark 
was mailed to this muck 
magazine from Tokyo ~ 
Bay by George J. 
Campbell, Cprtr. 
Earlier letters from 
Campbell had told of 
some of the litho 
reproduction problems 
cn board the big 
Missouri as it cruised 
from one end of the 
Pacific to the other 


RRENDER CACHE] 


during September. places the nation’s 
largest group of book paper con- 
-umers on record in support of a 
tandardization proposal which has 
heen hanging fire since World War I. 


Miehle Gets Sixth E 

When the sixth renewal of the “E” 
Award was recently received by 
Miehle Printing Press & Manufactur- 
ing Company it became one of eight 
companies in the entire country to be 
so honored. Miehle was first awarded 
the Naval Bureau of Ordnance “E” 
for efficiency in industrial production 
in July 1941. The major articles of 
war produced by the company were 
the complete mount and sight for the 
3 inch 50 caliber anti-aircraft gun, 
the breech housing assembly for the 
5 inch 38 caliber naval gun and 3,500 
complete milling machines. In addi- 
tion, the company’s Kimble Division 
produced more Ran 28,000 electric 


motors during the war period. 
° 


Name Martin ATF VP 

J. E. Martin has been named vice- 
president in charge of operation with 
direct responsibility for all matters 
relating to manufacturing and en- 
vineering, by American Type Found- 
ers Sales Corp. As Deputy Chief 
of the Artillery Division in the office 
of the Chief of Ordnance, Washing- 
ton. Mr. Martin’s work in co-ordinat- 
ing production of artillery manufac- 
ture won him the War Department's 
Veritorious Civilian Award. He was 
formerly general manager of the 
Link-Belt Ordnance Co. in charge 


of manufacturing. engineering and 


sales. 
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...And SINVALCO No. 16 is a Stabilized Gum Solution of unsur- 
passed quality! 
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SINVALCO 
Ready te Use 
STAN DAR DIZED 
CHEMICALS 


SINVALCO Solution No. 1 
Deep-Etch Coating Solution 
(Ready Mixed) 
SINVALCO Solution No. 1 
(A and B) 

Deep-Etch Coating Solution 


SINVALCO Solution No. 2 


Stopping-Out Shellac 
SINVALCO Solution No. 3 


Deep-Etch Developer 


SINVALCO Solution No. 4 


Deep Etching Solution for Zinc 


SINVALCO Solution No. 5 


Deep Etching Solution for 
Aluminum 


SINVALCO Solution No. 6 
Lithotine Concentrate 
SINVALCO Solution No. 7 
Deep-Etch Lacquer 


SINVALCO Solution No. 8 
Developing Ink 


SINVALCO Solution No. 9 


Asphaltum 


SINVALCO Solution No. 10 


Stabilized Albumin Solution 


SINVALCO Solution No. 11 


Litho-Kleen Concentrate 
SINVALCO Solution No. 12 
Plate Etch for Zinc 
SINVALCO Solution No. 13 


Plate Etch for Aluminum 


SINVALCO Solution No. 14 


Fountain Etch for Zinc 


SINVALCO Solution No. 15 


Fountain Etch for Aluminum 
SINVALCO Solution No. 16 
Stabilized Gum Solution 
Lithotine 











Johnson, Snyder & Black, Heads POP Institute 








L. to R.: Don Ozman, Chicago Cardboard Co., Royal Hoffman, Arvey Corp., 
Homer Johnson, Snyder & Black, Ralph Thomas, Forbes Lithograph Mfg Co. 


OMER JOHNSON, of Snyder & 

Black, Inc., New York lithog- 
raphers, was elected president of the 
Point of Purchase Advertising In- 
stitute at its annual meeting during 
September. Mr. Johnson, who was 
formerly secretary-treasurer of the 
Rose. 
Mounting & Finishing Co., Brooklyn. 
to the presidency. Other officers 
elected are Frederick L. Wertz, Win- 
dow Display Inc., first vice president; 
Edgar Routner, William Howe & 
Co., Cleveland, second vice president ; 
and Mr. Rose, 
Clifford E. Hodder remains as execu- 
tive secretary. 


Institute, succeeds George L. 


secretary-treasurer. 


Serving on the board of directors, 
besides Mr. Johnson, are the follow- 
ing lithographers: George C. Kin- 
dred, Kindred MacLean & Co., Long 
Island City, N. Y.; Ralph W. Thomas. 
Forbes Lithograph Mfg. Co., Chel- 
sea, Mass., and W. H. Walters, U. S. 
Printing & Lithograph Co., Brooklyn. 

The Institute announced that Jac- 
ques DunLany, for two years chief 
of the Graphics Bureau, Office of War 
Information, now special Graphics 
Consultant to the U. S. Treasury De- 
partment for the Victory Loan, will 
become affiliated with the Institute 
as consultant on evaluation and cir- 
culation problems of the medium. 

At the meeting it was voted to dis- 
solve the Point of Purchase Adver- 
tising Insitute as an Illinois Corpo- 
ration and incorporate in New York 


State. It was also voted to increase the 
number of the board from 9 to 19. 
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Serving as directors now are four lith- 
ographers, four mounters, three repre- 
sentatives of other phases of display 
production and eight advertisers, (ap- 
pointed by the Association of Na- 
tional Advertisers) instead of the four 
in the previous set-up. The addition 
of three directors representing mis- 
cellaneous fields of the display in- 
dustry is a further step in broaden- 
ing the scope of the Institute’s re- 
search work, By increasing the num- 
ber of directors appointed by the As- 
sociation of National Advertisers, the 
Institute is brought under closer 
guidance of the advertiser or the ac- 
tual user of the medium. 

The Institute was organized seven 
years ago by a group of mounters 
and finishers and lithographers, for 
research and study of point of sale 
advertising problems. Several months 
ago the Institute accepted an invita- 
tion to represent the display indus- 
try as a sponsor member of the War 
Advertising Council, in its education- 
al work to be done during the recon- 
struction era, The Institute is also 
working in conjunction with a dis- 
play committee appointed from the 
membership of the Association of 
National Advertisers by its president, 
Paul West, on its research on the dis- 
play advertising problems of the 
post-war world. 

- 
Young Lithogs Meet 

The first fall meeting of the Young 

Lithographers Association of New 


York was held October 10 at the Ad- 





vertising Club and featured a round 
table discussion on the subject “What 
Can the Young Lithographers’ Asso- 
sociation Do For Its Members?” Such 
subjects as getting ready to sell, how 
to encourage and absorb into the in- 
dustry returning veterans, how to 
cooperate most effectively with other 
branches of the graphic arts, were 
discussed. Under the leadership of 
Sidney P. Voice, Consolidated Litho- 
graphing Corp., president of the as- 
sociation, and several discussion lead- 
ers, many ideas for the future pro- 


grams of the group were developed. 
° 


Ellison Heads Ink Assn. 
John Ellison, Roberts. 
Inc., Newark, N. J., was elected presi- 
dent of the National Association of 
Printing Ink Makers at its annual 
meeting September 25-27 at Atlantic 
City, N. J. He succeeds R. M. Hillas, 
Fred’k. H. Levey Co., New York. 
William C, Dyer, Acme Printing Ink 
Co., Chicago, was elected vice-presi- 
dent, and A. Wallace Chauncey, In- 
ternational Printing Ink, was re-elect- 
David H. Sloane con 


of Lewis 


ed treasurer. 


tinues as executive secretary. 
© 


New LNA Secretary 





Edward D. Morris (above) who has been 
named secretary of Lithographers National 
Associati n (ML-Sept., page 97) succeed- 
ing W. Floyd Maxwell who became executive 
director, is taking over a considerable portion 
of the direct detailed responsibility of run- 
ning the association office at 420 Lexington 
Ave., New York, LNA announces. During 
the past two years Mr. Morris has handled 
a large proportion of the analysis of current 
regulations and orders. An ann-"n-ement is 
expected to be made soon by LNA concern- 
ing replacements for Thomas Flavell, whe 
joined Kohl & Madden Printing Ink Co., and 
George Benton, former Chicago LNA man- 
ager who recently joined the Meyercord Co. 
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THEY FINISHED THEIR JOB—LET’S FINISH OURS! 


Our hearts go out to them—for the 
blazing gallantry they've shown—for 
the stirring sacrifices they've made. 
How richly each deserves a hero's 
homecoming —a nation’s thanks! 


Recalling the job they've done, 
BUY 


highlights the job that still re- 


help bring home more loaded trans- 
ports; help pay for our armies of occu- 
pation, too; help provide mustering- 
out pay and loans for veterans; help 
meet the cost of care and rehabilitation 
for the wounded as well. 


Think of those who made our 


mains for us to do: supporting VICTORY Victory a reality—and we will 


the Victory Loan. 
Our Victory Bond dollars will 


BONDS 


not fail to make our Victory Loan 


a success! 





This Space Contributed to the Victory Loan Drive by International Paper Company 
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HE Sheet Metal Coating and 

Litho Co.. with George A. ( Buck) 
Frank as president. has been estab- 
lished in Baltimore and is expected 
to be in operation in metal decorat- 
ing work in the near future, it was 
announced late in September. The new 
corporation has obtained a one story 
building at 1801 Bayard St.. Balti- 
more 30, with 15,000 square feet of 
floor space, and situated on a rail- 
road siding. 

The company will engage in coat- 
ing, spot coating. lithographing and 
lacquering metal sheets acting as a 
jobber, but will not engage in fabri- 
cation of finished products. Much of 
the equipment being installed is new. 

Mr. Frank. 


known in the 


who has been well- 


metal decorating in- 
dustry for many years, was elected 
president and general manager of the 
corporation, and the other principals 
were not announced. 

Mr. Frank 
Cork & Seal Co., Baltimore, for the 


new enterprise. At Crown he was 


recently left Crown 


general supervisor of all lithograph- 
ing and decorating of all of the 
Crown plants and those of its sub- 
both 


ure and container plants in the U. S. 


sidiaries. which includes clos- 


Misuraca Speaks at Chicago 

William \. Misuraca. director of 
lithography, of National Can Corpor- 
ation addressed the Chicago Lithog- 
raphers Club at the Bismarck Hotel. 
Chicago. on September 27. on the 
Metal The 


talk was high-lighted by references 


subject Decorating.” 
to what the metal decorating indus- 
try has contributed in the develop- 
ment of offset lithography. 

The 


plays in the metal decorating indus- 


part that protective coating 


try was explained, as well as _ the 
part that lithography contributes in 
producing the type of metal pack- 
ages which serve such important pur- 
poses in the packaging field. Under 
the heading of “Lithography.” cam- 


era methods that are generally used 
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Frank Heads New Baltimore Metal Litho Firm 





and Canada. He had been with Crown 
eight years, and prior to that had 
Can Co. for 
litho- 


been with Continental 


21 years. He entered metal 
graphing in 1916 when he joined the 
old Passaic Metalware Co. When this 
company was later taken over by 
Continental Can. he staved with the 
latter company and served in various 
capacities, 

During his years in Baltimore he 
has been active in the affairs of the 
Litho Club of Baltimore. 

In telling of the new Sheet Metal 
Coating and Litho Co.. Mr. Frank ex- 
tended a welcome to all of his friends 
in the industry to visit the new plant 


when it is in operation. 


were discussed, as well as plate mak- 
ing using various metals like zine. 
aluminum. steel. were also discussed. 
Samples of work produced on metal 
by the Caspers Tin Plate Company 
were on exhibit. The speaker was 
introduced by Mr. Robert Singleyv of 
Caspers. 
e 

Plan Huge Can Plant 

Continental Can Co, has announced 
plans for one of the can manufac- 
turing industry's largest plants to be 
built on a recently acquired site at 
Weirton. W. Va.. near to one of the 
main suppliers of tin plate. The new 
plant will manufacture general line 
cans and will employ 1000 to 1,500 
persons. The huge plant will replace 


four other smaller Continental plants. 





which will be one of the sources ot 
equipment for the new enterprise. 
Two of the plants to be closed are at 
Wheeling. W. Va. whose employees 
will be absorbed by the new opera- 
tion, Continental spokesmen hoped. 
The company has also started con- 
struction of a $745,000 addition to 
its Tampa, Fla. plant. and is also en- 
larging other plants. 
. 
Metal Decorators to Meet 
\ meeting of the National Asso- 
ciation of Metal Decorators is planned 
for the of October in 


Pittsburgh, it was announced early 


latter part 
this month. The theme of the meeting 
will be aluminum as a decorating and 
fabricating metal, and the program 
will include a tour through an alum- 
inum manufacturing plant. Earl 
Gray. Casper Tin Plate Co., 4100 West 
12nd St.. Chicago 32. Ill, is presi- 


dent of the association, Exact dates 


and other details were to be = an- 
nounced during October. 

eo 
GPO Closes Phila. Office 


The U. S. 
Office announced that it would close 
its Philadelphia Office in the City 
Center Building and recall the staff to 


Government Printing 


Washington on October 1, according 
to A. E. Giegengack, Public Printer. 
The small group of Philadelphia em- 
ployees is headed by James A. Hearn, 
Jr. This action to close the Philadel- 
phia Office is necessitated by the re- 
duced volume of commercial printing 
procurement in the Philadelphia area 
and by changes in the War and Navy 
Departments’ printing and distribu- 
lion programs. 

Discontinuance of the Philadelphia 
Office will not mean that contracting 
for Government printing in that area 
will stop but only that printing orders 
to be placed under present contracts 
or on bid will be supervised from the 
Government Printing Office in Wash- 
ington, it was said. 

° 
Conn. Group Plans Party 

A Ladies Night and Hallowe'en 
Party has been announced by the Con- 
Valley Club 
House Craftsmen for Saturday Oc- 
tober 27. The event is planned for 
the Highland Hotel. Springfield. 


necticut of Printing 
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ANNOUNCEMENT 





From time to time gossip has reached us that 


KOHL & MADDEN PRINTING INK CO. 


will consolidate or sell the business to another 


corporation. 


Here and now we deny any such intention to dis- 
pose of, or that a consolidation has been con- 
templated either in the past or in the future. 


It is definitely our intention to carry on serving 
the Lithographic and Printing Industry in the 
future as we have in the past—THIRTY-FIVE 
YEARS. 


KOHL & MADDEN PRINTING INK CO. 


George M. Madden. President 


Chicago, Ill. Buffalo, N.Y. New York, N.Y. 
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Lithoman a Jap Victim 


Edward J. Wilson, Manila lithog- 
rapher, probably has the uncoveted 
distinction of being the only lithog- 
rapher to have been interned in the 
notorious Japanese prisons of the 
Philippines, and then set free, story- 
book-like, by U. S. paratroopers who 
swooped down at dawn on the day he 
expected to be executed. Mr. Wilson 
a former Philadelphia resident, was 
a guest at the Litho Club of Philadel- 
phia, September 24, and told his 
story in an interview following the 
meeting. 

He was secretary-treasurer and gen- 
eral manager of the lithographing 
firm of Carmelo & Bauermann. Inc.. 
in Manila, P. I., when the Japs took 
that capital at the end of 1941. He 
was interned at Santa Tomas on Janu- 
ary 4, 1942, while his litho plant 
equipped with six offset presses, and 
other equipment, was taken over by 
the Japs to produce their island cur- 
rency and propaganda material. Mr. 
Wilson recalls that he weighed 186 
pounds when he was thrown into the 
prison, and after more than three 
years of confinement, malnutrition 
and being kicked around, he weighed 
100 pounds. Now, after being free 
since February 23, 1945, when the 
rescuers came, he has regained 50 
pounds. 

He remembers that the prisoners 
at Los Banos, where he was later 
moved, knew that the Americans were 
getting close, as they could hear lots 
of heavy shooting. The Japs knew it 
too, and were selecting larger num- 
bers from the roll call each morning 
at dawn, to be driven away for execu- 
tion. He says he will never forget 
that dawn, which he expected to be 
his last, when suddenly the Americans 
with their Filippino guerrilas, arrived 
shooting, and took over the camp be- 
fore the Japs knew what was happen- 
ing. 

Mr. Wilson came back to the U. S. 
on a hospital ship, as he was in bad 
physical condition, having suffered 
several of the tropical diseases in ad- 
dition to being half starved. and sick 
from having his friends executed, 

He went to Manila in 1936, after 


having been associated with Ketter- 
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linus Litho Co., and some other Phila- 
delphia firms. His brother, S. J. 
Wilson, was chairman of the Manila 
firm. After the U. S. recaptured the 
Philippine capital, the Office of War 
Information operated his plant which 
is still intact because the Japs did 
not have time to destroy it. The OWI 
has now moved out, and Mr. Wilson 
expects to return soon to help place 
it in commercial operation again. 
a 


Changes at Zabel Bros. 





Louis Poplar 


Louis Poplar, who has been super- 
intendent of photography, platemak- 
ing and art at Zabel Brothers, Inc., 
Philadelphia lithographers and print- 
ers, has recently become superin- 
tendent of the offset department, the 
company announced. Mr. Poplar has 
been with Zabel’s for 21 years, and 
is a member of the Litho Club of 
Philadel phia. 

William Zabel, 3rd, has just re- 
turned to the company after serving 
Mr. Zabel 


is now production planning manager 


in the army as a major. 


of the company. 
. 


Sgt. Hensel Returns 


Master Sergeant Charles Hensel, 
formerly of Graphic Arts, Inc., Phila- 
delphia, has recently been discharged 
from the army after serving four and 
He had been active 
operations 
spending considerable time at Fort 


one-half years. 
in army lithographic 
Belvoir, Va., before going overseas 
in a lithographing unit. He is joining 
United Lutheran Publishing Co., that 


city. 


Phila. Club Hears Wood 


William H. Wood, research di- 
rector of Harris-Seybold-Potter Co., 
Cleveland, was the speaker at the 
September 24 meeting of the Litho 
Club of Philadelphia as the club 
resumed its programs for the fall 
season. The meeting was held at the 
Poor Richard Club and was attended 
by nearly 120 lithographers and 
guests. Mr. Wood discussed new 
developments in lithography such as 
faster drying oils for varnishes which 
will set inks in four color work be- 
tween the units of high speed four 
color presses, new electrical method 
of dispersion in ink making which 
will mean better inks of stronger 
colors, improved plate alloys, new 
plate emulsions which will delineate 
25,000 lines per inch, new methods 
of color prints and transparencies, 
new principles of obtaining absolute 
uniformity of coating plates, plastics 
for improved light transmission and 
strength, special cameras for contact 
screens, and coated lenses for more 
faithful halftone reproduction. 

Topping off his talk, Mr. Wood 
showed two reels of color movies of 
Rocky Mountain and California scen- 
ery, and also scenes taken at the 1940 
LNA convention at Del Monte, Calif. 

Present officers of the club were 
nominated for re-election and they 
are as follows: president, William J. 
Stevens, Edward Stern & Co.; vice 
president, Elmer Strange, Alpha 
Litho Co.; treasurer, John Knellwolf, 
United Lutheran Publication Society ; 
and secretary, Joseph Winterburg, 
Phillips & Jacobs, Inc. Election of 
officers and of six diretcors is sched- 
uled for the next meeting October 22. 

* 


Phila. Group Changes Name 
The Typothetae of Philadelphia 


voted September 5 to change its name 
to Printing Industries of Philadel- 
phia, Inc. Present officers, headed 
by Benjamin F. James, president, 
continue, The old name was adopted 
in 1888. Raymond Blattenberger, 
vice-president of Edward Stern & Co., 
has been elected as the first director 
to represent Philadelphia on the 
board of the new Printing Industry of 
America organization. 
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{ Quarter Century of FAUTH 


In 1920... 
remembering Ben Franklin's autobiography, describing how. as a boy. 
“he paid too much for his whistle,” we decided folding machines wer: 
and we brought down the price of folders. 





costing you too much... 


In 1932-33... 
we didn’t advertise asking you to buy a folder, but used the space 
to express our FAITH in AMERICA .... those dark days of American 
business .. . and that Faith proved justified. 


In 1944... 

we advertised— Wars will end. They always have. America will rebuild 
itself and this “One World” through world commerce. America ha- 
the factories, the ships, the planes, the “know-how,” the VISION and the 
FAITH. Three jobs will grow where one grew before. Factories will 
build three times as much (and better) goods and gadgets. Printers 
will print three times as many (and better) selling booklets for thi- 
goods-starved world needs and wants America’s best. 


In 1945... 


Peace has dawned ... the “Giver” of every good and perfect gift ha- 
blessed America with total victory. In thankfulness, we pledge our 
total effort, to better serve The Graphie Arts Industry .. . you, to whom 
we are forever indebted and may “Peace” also have her victories. 


RUSSELL ERNEST BAUM 


615 Chestnut St. Philadelphia 6, Pa. 
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MODERN LITHOGRAPHY, 254 W. 31st St., New York 1, N. Y. 
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Copifyer in New Quarters, Expands Operations 


"tt pti YER LITHOGRAPH 
CORPORATION. Cleveland. 


Cordav & Gi 


has purchased the 


muildine in that city for its new home. 


Allen H. Frost. president of the com- 
pany. has announced. and expected to 


move in the latter part ot 


Septem 


her, A pre duction increase of several 
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RENTED 


OUT 


STORAGE 


FLOOR 


hundred per cent in six years make- 


necessary the move to larger and 
more conveniently arranged quarters. 
Vir. Frost said. 

(Operations were pre viously scattet 


ed over several floors in two buildings 


at 1101 Power Avenue. The new 
home. shown here. is a modern, two- 
story. buildine containing 51.000 


=quare feet and i= located at 177] 
Kast 24th Street. 

“The future of offset lithography 
is as certain as the future of America. ” 
Mr. Frost declared. “Acceptance o| 
the process is based on what it accom 
plishes. No greater tribute could be 
paid to our industry than that paid it 
by the war efforts extensive demand 
for its product. Ours has been a vital 
contribution to victory, In peace, we 
will be called upon to do an equally 
outstanding job. Copifyer intends to 
he prepared.” 

Copifyer’s production has increased 
several hundred per cent in the past 
six years, he declared. 

Officers of the company, in addi- 
tion to Mr. Frost, are James S. Van 
Nostrand, vice-president: Carl P. 


Knab. 


Stone. 


vice - president; William C. 
Frank A. Myers. 


treasurer, and Andrew Balika, super- 


secretary : 
intendent. The company is serving 
customers from New York to Chicago. 

A “house warming” celebration was 
planned in the new building for Sep- 
tember 28. The building and the gen 
eral plan of its two floors are shown 


here. 


Cost of Living Up 


Another two and one-halt per cent 
the 


wage scale in New York is now due 


increase in lithographic basic 
hecause of another rise of five points 
in the cost of living index. The in- 


dex. issued by the Bureau of Labor 


Statistics on September 16. showed 
that the cost of living in New York 
reached 130.6 on July 15. 
vamated Lithographer- of 
this 


The Amal 
America 


contract calls fon increase in 


wages with each five points increase 


on the index, and the last increase 


came when the index reached 125. 












Lithogs Aid War Fund 

Lithography is well represented in 
the membership of the Chicago com- 
mittee which is soliciting contribu- 
tions from the Graphic Arts industry 
to that city’s annual Community and 
War Fund. Included are the follow- 
ing: 

Herbert P. Zimmerman, R. R. Don- 
nelley & Sons Co.; A. J. Weinsheimer, 
Magill-Weinsheimer Co.; Theodore 
Regensteiner, Regensteiner Corp.; 
George A. Poole, Poole Bros.; An- 
drew McNally, Rand, McNally & Co.; 


Fairbanks. Edwards & Deutsch Lith- 


ographing Co.; Carl E. Dunnagan, 
Inland Press, Inc.; Harold C. Buell, 
American Bank Note Co.; I. S. Berlin. 
Berlin Printing & Lithographing Co.; 
and George W. Benton, Meyercord 
Co. 
* 

Offers Tech. Copy Aid 

A new technical copy and art ser- 
vice for lithographers, which has 
stemmed from the vast production of 
technical instructional material dur- 
ing the war, is now offered by the 


Edward Gartner, Manz Corp.; C. T. Bindustrial advertising department of 


‘ad 






™ hands of time. 





QUALITY 
UNCHANGED 
BY TIME 


Great truths are not changed by the moving 
In days like these, weigh care- 
fully the good and fine against the almost good 






... CAREW quality papers against the sub- @yy 
: ee 
stitute. 
For nearly a century CAREW has adhered to 
the principles of quality. 
Printers, Lithographers and Engravers who rec- 
ommend and use CAREW PAPERS know they 
carry prestige and good will. Years of satisfac- 
tory service have proved that these papers are 
unchanged by time. 
You can obtain samples of these fine papers from 
your Paper Merchant. 
CAREW BONDS ’ 
—“- O_p HAMPSHIRE BOND ExTRA 100% RAG 
TITAN BonpD 100% RAG EMPIRE BOND 100% RAG .. 
y/ TREASURY BOND 75% RAG ANGLO-SAXON BOND 75% RAG i, 
, LENOX BOND 50% RAG DARTFORD BOND 25% RAG ih 
MERIT BOND 25% RAG RESEARCH BOND 25% RAG 
| CAREW LEDGERS 
VULCAN LINEN LEDGER 100% RAG 
\ DEPENDENCE LEDGER 75% RAG LENOX LEDGER 50% RAG 
Court LINEN LEDGER 25% RAG APPRAISAL LEDGER 25% RAG 
. CAREW MANUFACTURING 
COMPAN Y 5 
SS ; 
4 / SOUTH HADLEY FALLS, MASSACHUSETTS 
v7 Makers of the Famous CS 
Be Ol) Hampshire Bond 
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Associated Electronics Co., New 
York. The firm has a staff of more 
than 100 engineers, draftsmen, and 
commercial artists experienced in the 
preparation of industrial catalogs, in- 
structional media, sales brochures, 
technical manuals, foreign language 
translations, and similar material, 
and in the new art techniques em- 
ployed in this material to convey it 
to non-technical readers, according to 
an AEC spokesman. 

The company will have an exhibit 
at the Philadelphia convention of the 
National Association of Photo-Lithog- 
raphers. The firm’s headquarters are 
at 132 Nassau Street. New York 17. 

+ 


Chicago Plans Party, Quiz 
A Victory Party and a Quiz Night 
are on the schedule for November 
for the Chicago Club of Printing 
House Craftsmen. The Victory Party 
will be Saturday, November 10, at the 
Furniture Club, and the Quiz Session 
will be Tuesday, November 20. Ques- 
tions for this session are being sent to 


Gradie Oakes, 522 South Clinton St. 


Advertising to be High 


Seventy-three per cent of the na- 
tional advertisers plan to spend more 
for advertising next year than they 
spent in 1940, while 65 per cent will 
spend more than they did in 1944, ac- 
cording to a survey of members of 
the Association of National Advertis- 


ers, 
. 


Mass. Firm Expands 
Springfield Offset & Printing Co., 


a recently organized company in 
Springfield, Mass., has recently pur- 
chased the business and equipment of 
Rothchild Press, that city. Equip- 
ment and personnel of the latter com- 
pany are being transferred to the new 


owner’s quarters. 
7 


Want 8'2 x 11” Catalogs 


A recent poll of retailers on their 
preference for wholesalers’ and man- 
ufacturers’ price lists and catalogs in- 
dicated that they prefer such material 
to be 814 x 11” rather than any other 
size, according to Modern Stationer. 
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They picked a Better Apple in the Garden of Science 


IT STARTED when the Pomology De- 
parfhent of a State College of Agricul- 
ture found that the color of McIntosh 
apple leaves and the quality of the fruit 
depends in part on the amount of nitro- 
gen in the soil. The problem was to set 
up color standards which would enable 
apple growers to determine whether their 
trees were receiving sufficient nitrogen 
fertilizer to produce the finest fruit. 

A series of carefully selected leaves 
was measured on the Recording Spec- 
trophotometer at our Interchemical Re- 
search Laboratories. This remarkable in- 


strument recorded accurate curves for 


seven leaf colors. From these curves, 
technicians of International Printing 
Ink formulated inks which duplicated 
the leaf colors. Handy color guides will 
indicate soil conditions for each tree in 
an orchard. By comparing the leaves of 
his trees with these ink colors, the apple 
grower can discover the nitrogen needs 


of his trees. 


COLOR CONTROLS 


This is but one of the many examples 
of the way I.P.I., through its extensive 
research facilities and its wide back- 


ground of experience, is equipped to 


measure color accurately and set up 
color uniformity controls. In both off- 
set and letterpress these color standards 
are proving extremely useful in the print- 
ing of packages, labels, direct mail cata- 
logs, publication and commercial 


printing. 


If you would like a copy of the Apple 
Leaf Laboratory report, write to: Inter- 
national Printing Ink, 
Division of Inter- 
chemical Corporation, 
350 Fifth Avenue, 
New York 1, N. Y. 
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They pick 


IPI Oftset 





Halftone Blacks are unlike any 


other offset blacks ever made. They are the 


result of a long study of vehicles, solvents 


and formulations which 


pigments in new 
produce superior results in offset lithography. 

The printing ink industry has searched for 
years for a black which would produce a 
deep color and lithograph sharply. IPI Offset 
Blacks meet this demand and in addition 
have these superior qualities and char- 


acteristics 


Every IPI Offset Halftone Black is an aged, 


ink, manufactured under an exacting, con- 
trolled procedure 

IPI Offset Halftone Blacks employ new 
ingredients. 

IPI Offset Halftone Black inks have good 


drying properties. 








IPI Offset Halttone Blacks lithograph 
sharply and cleanly. (Compare them with the 
best black you are now using.) 

A Redshade (OA-11), Greenshade (OA- 
12), a Dull Black (OA-13) and a Publication 
Black (OA-14) are included in this line 

All IPI Offset Halfttone Blacks follow the 
fountain and have been thoroughly pre- 
tested on commercial offset presses normally 


used in the trade. 


IPI OFFSET PROCESS INKS 


The IPI Offset Process inks used in printing 
this insert will be found generally satisfac- 
tory for four-color offset lithography. The 
pigments used will provide the widest gamut 
of colors for mixtures on the basis of spec- 


trophotometric readings. They are the near- 


for Offset Colors and Blacks 


est to the ideal subtractive primaries within 
the limitations of the offset lithographic@ro- 
cess. Over a wide range of subjects the 
Standard IPI Offset Process Inks will pro- 
duce the best average reproduction of four 
color offset work. Reproductions from Koda- 
chrome color photographs can be faithfully 
lithographed with these process inks. 

Special cases will require adjustments of 
these standards, and IPI representatives are 
in a position to advise the lithoygrapher in 
these cases and to match special progressive 
proots. 

Send for your copy of the IPI Offset Color 
IPI Offset 


Address: International Print 


Guide and the Process colors 
mixture chart 
ing Ink, Division of Interchemical Corpora 


tion, 350 Fifth Avenue, New York 1, N. Y 
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Cincinnati Litho Club Hears Butler on Litho Inks 


HE Cincinnati Litho Club opened 
its fall season with a large at- 
tendance on September 18 and heard 
a talk by Robert J. Butler. of Fuchs 
& Lang Mfg. Co.. Div. of General 
It was the first 


open meeting held by the club since 


Printing Ink Corp. 


it was organized last December. and 
S5 attended. The meeting was at 
the Cincinnati Club. The club now 
plans to hold three more open meet- 
ings during the coming season. the 
first of which will be in November. 


Phe date and place of this meeting 


is to be announced locally. A closed 
meeting was planned for October 9. 
Mr. Butler discussed lithographic 
inks in the reconversion period, and 
told of many of the developments in 
pigments, vehicles and ink manufac- 
turing methods. Guests at the Septem- 
ber meeting included Harry Brink- 
man. of Cincinnati Lithographing Co.. 
and president of the National Asso- 
ciation of Photo-Lithographers; and 
Charles Klein and Sidney Miller of 


Progress Litho Co. 


WPB Drops All Controls on Paper Sizes, Weights 


ONTROL over the weight. size. 
C packaging. color and other war- 
time limitations on the production of 
paper was removed by the War Pro 
duction Board. effective Septembe: 
30. when it revoked Order L-120 to 
gether with its sixteen schedules cov- 
ering practically all types of paper 
and converted papel products ex 
cept wrapping paper. 

The order came into being in 
period when world supplies of paper 
were suddenly curtailed because war 
shut off European shipments while 
the requirements of our own and 


mounting. Order L-120 at once re- 


governments were rapidly 
duced the number of sizes. weights, 
colors. finishes and grades of paper 
to a level of simplicity and economy 
of consumption. This level. while be- 
low the normal requirements of com- 
imerce and industry and_ civilian 
needs. nevertheless provided a_suf- 
heient range of products to support 
a wartime economy and a variety ade- 
quate for the wartime requirements 
of government and military needs. It 
had the effect in the lithographing 
industry. of placing light weight 
papers in the presses. 

As the supplv of raw materials for 
the manufacture of paper tightened. 
idditional restrictions were incorpo- 
rated in L-120 increasing the prob- 
lems of the paper products indus- 
tmes. While every appeal for par- 
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tial relaxation was carefully consid 
ered, the WPB Paper Division held 
constantly to the view that each of 
the thousands of items and _ the 
numerous schedules under L-120 car- 
ried a more or less proportionate 
share of the total responsibility and 
each was a fixed part of the whole 

Numerous industry advisory com- 
mittees were consulted relative to 
the method and timing of the revoca 
tion of the order. In nearly all in- 
stances WPB encountered divergent 
opinions, although a major portion 
of industry favored early and com- 
plete revocation of the order, fol 
lowing a short period of advance 
notice. The complete order was there- 
fore held in force until improvement 
in the woodpulp supply had taken 
place. 

The revocation of L-120 does not 
mean that the supply of paper now 
balances world demand but is a step 
toward the natural operation of pro 
duction and consumption of paper 
by the elimination of governmental! 
regulations as to what shall be pro 
duced and consumed. WPB said. 

. 
Moore in New Plant 

Moore Laboratories, Detroit. has 
just announced occupation of a new 
plant at 70 West Montcalm Street, De- 
troit 1. The company, makers of 
halftone and 
inder the trade name International 


mezzograph screens 





Screens, has been marketing its prod 
uct for a number of years. Since 
1935, when the process by which In 
ternational Screens are manufac 
tured was perfected, more than 4.500 
of these screens have been sold for 
use in this country, Canada and for- 
eign countries, the company states. 

More recently, a complete line of 
chemical products has also been sup- 
plied to the trade for use in lithog 
raphy, photo engraving. photograpliy 
and rotogravure. 

In announcing removal to large: 
quarters, F. A. Grady, president of 
Moore Laboratories. points to this 
post-war period as a time when set 
vice will be more important than ever 
before. With the company’s new and 
more modern plant in operation, he 
-ays it is now more adequately 
equipped to completely serve the gra 
phic arts industry. 

. 
Launch Paper Campaign 

Advertising in trade publication- 
is “too vital a link in the postwar 
distribution chain to waste on mere 
reminder advertising” according to 
Reinhold-Gould. Inc.. New York fine 
paper merchants. which this month is 
launching a new informative adver 
tising campaign on mill brand papers 
through graphic arts trade publica 
tions. ©. V. Morris of Reinhold 
Gould, states that the campaign will 
provide additional support for paper 
mill advertising programs during 
this time when re-identification of 
brand names will be the “number one 
job” of the industry. The advertise 
ments are directed to both “trainees” 
and “old hands” in printing and lith 
ography. he said. The insertions fol 
low the “tell all” technique, carrying 
information on various types of paper 
direct to the lithographers or print 
ers who buy and use it. Ecusta light 
weight flax papers are the subject of 
the first advertisement. 

e 


Neenah Gets Fourth E 

The E award for war production 
has been received for the fourth time 
by Neenah Paper Co.. Neenah, Wis., 
during September. The Neenah Com 


pany received its first E award in 


September 1943. 
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$300.00 
in War Bonds 


for best examples 
of printing on 


McLAURIN-JONES 


GUARANTEED FLAT 
GUMMED PAPERS 













































pee aaa Five years of gummed paper sample 
worMone CB contests have proven to us that 
gummed paper has many uses that 
even we, who live with it, know 
nothing about. Without these con- 
tests, which bring us samples by 
the hundreds, we would never know 
about some of the unusual uses. 
So, with the fruitful results of the 
past in mind, the sixth MeLaurin- 
Jones Gummed Paper Sample Con- 
test has been announced. 

There will be ten prizes, totaling 
$300.00 in War Bonds. $150.00) in 
bonds will be awarded to the five 
paper merchants’ salesmen who 
send in the best printed samples of 
MeLaurin-Jones Guaranteed Flat 
Gummed Papers. Five additional 
prizes, also totaling 3150.00 in War 
Bonds, go to the letterpress print- 
ers or lithographers responsible for 
producing the prize winning sam- 
ples. First prize in each group, a 
$50.00 War Bond. Other prizes, a 
$25.00 War Bond each. 

Send as entries any good samples 
printed or lithographed on 
MeLaurin-Jones Guaranteed Flat 
Gummed Papers in 1944 or 1945. 
Those judged best from the stand- 
points of craftsmanship or of ideas 
that prompted them, will be chosen 
as winners. Contest closes Novem- 


ber 26th, 1945. 


GET YOUR ENTRY BLANKS NOW 


Ask your McLaurin-Jones merchant or write 





us for Entry Blanks to be submitted with 


your entries. 





McLAURIN-JONES CO. 


cee) McLaurin St., Brookfield, Mass. 
Offices: New York + 


Chicago + Los Angeles 











ONE PHONE CALL... 





.. will keep you supplied with everything 
under the sun to keep your plant 
running smoothly—no complicated follow-up 
from scattered sources—no lost 


press time due to haphazard ordering. 


OVER 300 PITMAN ITEMS 


include: 


CHEMICALS 
for Photography, Platemaking, 


Pressroom 


EQUIPMENT 
Whirlers, Stripping Tables, 





Vacuum Frames, etc. 


/}- SUPPLIES 


4 for all departments 


PITMAN PREPARED 


SOLUTIONS 
Ready-mixed, dependable 


Send for our latest complete price list 





Vanold Ml ITIMAIN Compe, 


LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 
1110 - 13th St. 
NORTH BERGEN, N. J. 





51st Ave. & 33rd St. 
CHICAGO, ILL. 
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Honor Forbes for Military Currency Production 
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CUDAP HON ‘ 
Forves Lithograph Hlanufacturing Company The production of “invasion 
; Cortona, Massariueerts currency’ used by American 
This Citation ts awarded m cecogmtion of an outstanding y troops in many lands, brought 
contribution to The Tar Sffort or the officers and emplorees of the r . : " ‘ 
Forbes Lithograph Manufacturing Company through whose tathlul q this citation to Forbes Litho 
aud unrted efforts military currencees for use be the Armed Forces aud q 
provisional currencies for use m Liberated Counters were produced for q 
the Burran of Engraving and Printing with accuracy and excetience of 
} quality 
} Given under my hand and seal, the fifteenth bay of May, nineteen 
} hundred and forte fie 
H 
, 
i 
‘ 
j 2 
' ia ‘ 
b ™ “ a 
| . i De Gini wat PI 
N September 4+, 1945, A. W. presentation was made at a ceremony 


Hall. Director of the Bureau of 
Engraving & Printing. Washington. 
m 


management of the Forbes Lithograph 


presented the employees and 


Manufacturing Company. Chelsea. 
Mass.. 


the United States Treasury Depart- 


with a special citation from 


ment, in recognition of Forbes’ out- 
standing performance in the produc- 


tion of Allied Military Currency. The 


held on the lawn of the Forbes plant 
in Chelsea, with all of the employees 
present. E. E. Peterson of the Forbes 
Company introduced Mr. Hall. who 
then made the presentation speech and 
read the Citation. W.S. Forbes, pres- 
ident and treasurer of the company. 
accepted the award on behalf of the 
employees and management of the 


company 


Washington Club Hears Kaiser, Plans Election 


ETHODS of strict control and 
M standardization in halftone 
photography were described by Wal- 
ter A. Kaiser, of Edward Stern & 
Co., Philadelphia, as he addressed 
the opening fall meeting of the Wash- 
ington Litho Club at Hotel Continen- 
tal, September 25. About 140 persons 
ittended the meeting to hear the 
former president of the Litho Club 
Philadelphia. Mr. Kaiser pointed 
ut that there are a number of “tools” 
which lithographers can use to im- 
prove quality, but that many think 
these “tools” are too complicated to 
e practical. He then described how 
the gallery at Stern uses the densito- 
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meter and the gray scale, as two ex- 
imples of these “tools.” To use the 
densitometer, which checks copy and 
compares density of tones without 
variation from one day to another. 
he stressed that accompanying con- 
standardized all 


ditions must be 


along the line. These include such 
things as bellows extension. screen 
distance. stop adjustments. exposures, 
etc. He also described the new Luxo- 
meter which controls the volume of 
light in an exposure. (ML. Sept.. 
Pe. 89). 

Mr. Kaiser 
trols as used by Stern, and completed 


his talk by 


discussed other con- 


showing slides of en- 


Trades 
eastern 
Roller & Mfg. Co.. 


Printers’ Supply Salesmen’s Guild of 


larged halftones to illustrate how 
dot structure varies because of varia- 
tions in stops, screen distance, etc, A 
series of 


long questions from the 


floor followed. 


Business of the evening included 
the nomination of officers. Charles 
Storey. Army Air Service, was nom- 
inated by the nominating committee 
for president. and John Leverine, 
Navy Hydrographic Office, was nom- 
inated for this office from the floor. 
For vice president. Paul A. Heideke. 
Planograph Co. was 
John H. Davis. C. B. 
Guthrie Litho Co.. was nominated for 
Miller, Soil 


secretary. 


Washington 


nominated: 


treasurer. and G. B. I. 
Conversation Service for 
Election is to be conducted by mail 
and results will be announced at the 
scheduled for Tues- 


October meeting, 
5 


day, October 23. 

Guests at the September meeting 
included William J. Stevens, of the 
Stern company, president of the Litho 
Club of Philadelphia, and Shih-Yin 
Tseng. chief of Cartographic Sec- 
tion, National Geological Survey of 
China. who has been on loan to the 


U. S. government for a year. 


Sullivan Joins Oxford 
Edward J. Sullivan was appointed 
to the New York sales staff of Oxford 
Paper Co. September 5. He has been 
with Fraser Industries. Inc.. for the 
past ten years and has also been pre- 
viously associated with Price & Pierce. 
Ltd.. and Dennison Mfg. Co. Mr. 
Sullivan has had extensive experience 
in the sale of various grades of paper 
plants 


to converting and printing 


and publishers. 


Rowe Addresses Craftsmen 


“Your Friend The 


was the subject of a talk to be given 


Salesman” 


hy Norman L. Rowe before the New 
York Club ol Printing House Crafts- 
men on October 18th at the Building 


Club. Mr. 


cveneral 


Rowe. Ww ho is 
Ideal 


represented the 


manager of 


which he is president. 
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KNOWN FAR 
AND WIDE 


BY HUNDREDS OF PRESSMEN 


FORITS QUALITY 











BECCARD's 


COMBINED 


INK REGULATOR 


AND 


DRIER 


MANUF URED BY 
t ACT cO- 


Here's what Beccard’s will do to those ink and paper prob 
lems in the pressroom: It’s a neutral drier that will not 
crystalize, makes ink trap when one color is printed over 
another; improves distribution of inks making them lay 
smooth and even on solids; gives ink good lifting properties, 
producing sharp, clear impression when fine screen half- 
tone plates are used; eliminates smudgy, smeary appear 
ance, makes ink set rapidly diminishing offset, eliminates 
ink from piling or caking up on plates, rollers, and rub 
ber blankets. Beccard’s does all this without darkening 
or weakening the color of inks. Let your pressman read this 


HUNDREDS OF LITHO OFFSET PRESSMEN FROM COAST 
TO COAST HAVE PUT THEIR APPROVAL ON BECCARD’S 
AFTER GIVING IT A FAIR TRIAL IN THE PRESSROOM. 





SEND IN A TRIAL ORDER 
WE WILL SHIP 5 OR 10 
POUNDS ON APPROVAL 





Selling Agents 


ROBERTS & PORTER, Inc. 


Lithogr phers’ Suppliers 


402 SOUTH MARKET STREET : CHICAGO, ILL. 
100 LAFAYETTE STREET NEW YORK, N. Y 


ASSOCIATED INK CO. 


West Coast Agents 


237 FIRST STREET SAN FRANCISCO, CALIF 








SPECIALIZING IN QUALITY REPRODUCTION 











WANTED: 


LITHOGRAPHIC PRESSMEN 
Single and Two Color 


COLOR PHOTOGRAPHER 
Half Tone Color Separation 
Wet Plate and Film 


DOT ETCH ARTISTS 


NEGATIVE ENGRAVERS 
and 
ARTISTIC LITHOGRAPHERS 


PLATEMAKER 
Photo-Composed Deep Etch 


Splendid Working Conditions 
In New Modern Plant 


Permanent Positions with 


Assured Postwar Future 


TOP RATES * * * PAID VACATIONS 





ESTABLISHED CONCERN 





LITHOGRAPH CoO., INC. 


1140 East-West Highway 
Silver Spring, Md. 
Washington, D. C. 


Member of 
4malgamated Lithographers of America 
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Newcomb Heads PIA; First Annual Meeting 


AMES F. NEWCOMB, head of his 

own printing company in New 
York, was elected president of the 
Printing Industry of America, at its 
first annual meeting held October 3, 
|. and 5 at Hotel William Penn, Pitts- 
burgh. Mr. Newcomb was formerly 
o-chairman of the Joint Committee 
mn Government Relations of the Com- 
which 


mercial Industry, 


vith the United Typothetae of Amer- 


Printing 


ica and various other groups, formed 
the new PIA recently. Donald L. 
Boyd, Standard Printing & Publish- 
ing Co., Huntington, W. Va., printers 
ind lithographers, was elected vice- 
president: Ralph Thomas. Detroit, 
vas named secretary. and Richard E. 


Chamberlin. Washington, treasurer, 


N. Y. Litho Courses 

Several practical courses in lithog- 
raphy are to begin in October at the 
New York Trade School, Dr. D. J. 
MacDonald, dean of the Lithographic 
October 6. 
Litho- 


Department announced 
The courses are Survey of 
eraphic and Related Processes, Color 
'stimating, and Copy Preparation for 
Offset Lithography. Texts and teach- 
ing materials for these courses have 
been prepared by the Lithographic 
lechnical Foundation, and the in- 
structors are Harry Stubenvoll and 
Harold Mobus, both of Kindred Mac- 
Lean & Co., and Albert Freeman. of 
Visual Art. 

The course in copy preparation is 
i new development. and is planned 
for production personnel, artists, and 
includes 


myers of lithography. It 


preparation of copy for black and 
hite and color, are preparation. 
photographs, typography, reproduc 
lion proofs, and specifications. Mr. 
Freeman, who is the instructor in 
his course, has been in charge of all 


Ko indation 


] 


art and production for 
ast two vears., 


Sederstrom to Speak 
Walter FE. 


retary of the National Association 


Soderstrom, executive 
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Carl E. Dunnegan, Chicago, was 
named president of the closed shop 
labor relations section, and A. R. 
Barnes, Chicago, was named to head 
the open shop section. 

Speakers on the varied program 
included A. E. Giegengack, public 
printer of the U. S., who predicted 
a huge postwar market for American 
books in Europe, and Walter E. Sod- 
erstrom, executive secretary, National 
Association of Photo-Lithographers. 
Mr. Soderstrom’s talk, “Should the 
Letterpress Printer Install Litho- 
eraphic Equipment?” which caused 
considerable interest and a number 
of requests for reprints, is published 
in full in this issue beginning on 


page 32. 


of Photo-Lithographers. is scheduled 
to address a meeting November 9 in 
Springfield, Mass. of Local No. 21. 


Amalgamated Lithographers _ of 


America. 
e 


Miller Joins Bingham Bros. 


At right is Herbert W. 
(Buck) Miller, who 
joined Bingham Bros. 
Co. following his dis- 
charge from the U. S. 
Marine Corps, as re- 
ported here last month. 
He held the rank of 
T/Sgt. 





Surveys Offset Newspapers 

So much interest has been shown 
by small-town publishers in the pro- 
offset 


lithography, according to American 


duction of newspapers by 
Type Founders that the company has 
made an investigation of the subject 
and has just released a report. This 
report takes the form of an 8-page 
tabloid size newspaper called the 
“ATF Offset News,” 


which consist of detailed and illus- 


four pages of 


trated descriptions of newspapers that 
have been for several years produced 


by this process. One paper has suc 


cessfully used offset continuously 
for the last six years. The rest of 
the publication is devoted to full-size 
reproductions of typical pages from 
these newspapers. The “ATF Offset 
News” itself is produced on an ATF 
Chief 22 offset press. 


show how  photo- 


Illustrations 
graphs, line drawings, and type re 
produce. Text describes methods of 


operation in various newspaper 
plants, including one daily, and cov 
ers composition, proofing, make-up. 
handling local and national adver- 
tisements, camera work, plate-mak- 
ing, and printing. 

The purpose, according to ATF, is 
to place before publishers the facts 
in the case, so that they can judge 
for themselves whether the process 
can be adapted to their needs ad- 
vantageously. For those wishing 
more specific information about the 
offset 
coupon is provided on the last page 
of the bulletin. If a publisher is in- 


terested in offset equipment, ATF 


operation of lithography a 


has available everything he will need, 
from darkroom to pressroom, the 
publication states. 

As a further service to publishers, 
all of the sales staffs of ATF’s 23 
branch offices are being thoroughly 
posted, so that they can supply in- 
formation on equipment and methods 
of operation that have proved suc- 


cessful. 


e 

Western Litho to Expand 

Plans for expansion of equipment 
and personnel of Western Lithograph 
Co., Wichita, Kan., were recently an- 
nounced by Frank H. Hollow, presi- 
dent. Mr, Hollow did not say what 
type of equipment would be added. 
Part of the program will include in- 
creased production of process color 
work. The firm is 54 years old. 


. 

Name Collyer Adv. Mgr. 
Robert Collyer, formerly advertis- 
ing manager for Calco Chemical Div. 
ind of the Textile Resin Department 
of American Cyanamid Co., has re- 
cently joined Roxalin Flexible Fin- 
ishes, Inc., Elizabeth, N. J. The com- 
pany manufactures coatings and 
finishes many of which are used in 


metal decorating. 
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MacDonald Joins School 

Dr. D. J. MacDonald, who recent- 
ly retired from the position of full- 
time active educational director of the 
Lithographic Technical Foundation 
and was elevated to the post of chair- 
man of the Board of Consultants of 
that institution, has been retained by 





the New York Trade School to serve 
as Dean of its Lithographic Depart- 
ment, it was announced late in Sep- 
tember. 

Dr. MacDonald, 
identified with Foundation training 


who has_ been 
activities for many years, still heads 
the Board of Consultants which in- 
cludes M. Reed Bass of the David 
Rankin Jr., School 
Trades at St. Louis, George McLaugh- 
lin of the New York Trade School, 
Dr. C. A. Prosser of the William Hood 
Institute at 


of Mechanical 


Dunwoody Industrial 
Minneapolis, G. G. Weaver, super- 
visor of Industrial Teacher Training 
of the New York State Education De- 
partment, L. S. Hawkins, Director of 
Vocational Training for War Produc- 
tion Workers, U. S. Office of Educa- 
tion at Washington, H. H. Holloway, 
principal of New York School of 
Printing, Philip Austin of Wright 
Aikins. 


prominent expert on visual aids. 


Aeronautics and Russell C. 


Heading this group of experts on 
teaching and training methods, Dr. 
MacDonald thus continues to serve 
the Lithographic Technical Founda- 
tion and the lithographic industry, as 
a counsel and consultant on teaching 
and training methods and organiza- 
tion. 

At the same time, he will also con- 
tinue to serve the industry as a mem- 
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ber of the staff of the New York 
Trade School, where he will be 
charged with the administration and 
operation of the lithographic courses 
that will be offered at that institution 
under the sponsorship of the New 
York lithographers education com- 
mittee. These courses will be con- 
ducted with Foundation employee 
training materials, which Dr. Mac- 
Donald spent many months in helping 
to prepare and produce. 

In addition to such courses for the 
New York area, it is anticipated that 
the New York Trade School will also 
offer several courses of special inter- 
est to the lithographic industry na- 
tion-wide. These may include such 
things as the intensive courses on the 
fundamentals of lithography, full- 
time, eight to ten week courses that 
in the past have attracted candidates 
from all over the United States and 
Canada, Another possible course is 
the intensive ten day training for 
lithographic instructors, known as a 
Teacher Training course, which is de- 
signed to train potential instructors 
for organized lithographic schools, 
classes or in-plant training programs 
in the accepted, modern teaching 
methods and practices. 

The Foundation does not operate 
or maintain any schools, but provides 
the teaching and training materials 
that may be used by approved schools 
and classes, The regular skilled craft 
and special subject courses now being 
organized and conducted under Dr. 
MacDonald’s supervision at the New 
York Trade School, are under the 
jurisdiction of two special local New 


York Educational Committees: The 
Committee on Executive Courses of 
which Mr. Charles P. Schmid. of 
Trautman, Bailey and Blampey is 
chairman, and the New York Advis- 
ory Committee on Lithographic Tech- 
nical Education, which is a joint com- 
mittee, drawn from employers and 
employees. 

The New York Trade School, dur- 
ing the first week in October, opened 
part time day classes for apprentices 
on the same basis as for the past two 
years. The time spent by the appren- 
tices in these classes is paid for at 
full rates by their employers and the 
tuition is paid jointly by employers 
and the apprentices. A number of 
special subject and junior executive 
courses will be started in November. 
Complete information is available 
from the N. Y. Trade Schoo}, 312 E 
67th Street. 

. 
Hammer Film Man, Dies 

Jesse F. Claspill, special represen- 
tative for the Hammer Dry Plate & 
Film Company, died September 8, 
after a long illness. He was well 
known in the engraving and lithogra- 
phic industry since the end of the first 
World War. 
1940 he travelled 
United States for Mallinckrodt Chem- 
Since 1940 he has 
been calling on the graphic arts trade 


From that time until 
throughout the 


ical Company. 


for Hammer, with headquarters in 
St. Louis. He is survived by his wid- 
dow, Edna A. Claspill, and a son, 
Corporal James J. Claspill, who is 
with the 648th Engineers Map Unit 
in Germany. 


Presses Replace Weapons on Harris Schedule 


Offset presses have 
replaced war weap- 
ons on the big 
schedule board at 
the Harris-Seybold- 
Potter plant in 
Cleveland. Looking 
over schedule are 
i. oo 8) & oe 
Porter, V. P. in 
charge of sales; 
C. W. Harrold, 
chief engineer; 
R. C. Hanford, pro- 
duction engineer; 
W. F. Knebusch, 
works manager; 
G. S. Dively, V. P. 
and Gen. Mgr.; 
J. C. Dabney, Asst. 
Sales Mgr. 
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From now on lithographic jobs will have to 
stand the test of critical buyers and increasing 
competition. ECLIPSE DEEP-SET BLACK INK 
will help you to meet these requirements. It is 
completely dependable for trouble-free high speed 
work— it assures good blacks, brilliant and strong, 
whether in line or halftone. ECLIPSE DEEP-SET 
BLACK is the product of many years of skillful expert- 
ence, and you can depend on its 100 per cent performance 
at all times. Send for a trial order and test it in your own 
pressroom. 


HIGHEST QUALITY INK FOR THE LITHOGRAPHER 
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35 York St., Gair Bldg., Brooklyn, N. Y. 538 S. Clark St., Chicago, Ill. 
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Blomquist Joins Lawson 


, 





(above), former 


Herbert W. Blomquist, 
Chief of Machinery Section, Printing and 
Publishing Branch of the War Production 
Board, joined the staff of E. P. Lawson Com- 


pany on September Ist. Mr. Blomquist has 
had wide experience in the industry, particu- 
larly in the printing machinery field and will 
serve in an executive capacity in the sale 
of the new Lawson cutting machine that 
will be manufactured, sold, and serviced 
by the Lawson Co. Mr. Blomquist is a native 
of Boston and attended Massachusetts Insti- 
tute of Techn:logy and Brown University. He 
will make his headquarters in the New York 
offices of the Lawson Company. 
e 

Plan United Nations Night 

Keying their talks to the cen- 
tral theme of “Printing for Peace,” 
representatives of three of the world’s 
“small nations” will discuss the im- 
portant place that the printed word 
will have in building a lasting world 
peace at a “United Nations Night” 
dinner meeting of the Printers Sup- 
ply Salesmen’s Guild of New York 
on Thursday evening, October 25, 
at the Hotel McAlpin, New York. The 
three speakers will be Dr. Bangnee 
Alfred Liu of the Chinese News Ser- 
vice; Dr. Jan Albert Goris, Commis- 
sioner of Information for Belgium in 
the Western Hemisphere; and Lloyd 
Clarke of the Australian Government 
News and Information Bureau. The 
meeting will be open to all in the 
local printing industry. Invitations 
are being sent to members of the 
New York Employing Printers Asso- 
York Club of 
Printing House Craftsmen. 

. 


ciation and the New 


Canadians Re-elect 
All officers of the National Coun- 
cil of Employing Printers and Lithog- 
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raphers (Canada) were re-elected 
by that group in its annual meeting 
held at Chateau Frontenac, Quebec. 
September 17 and 18. The officers 
are C. H. Dickinson. Toronto, presi- 
dent; Charles Chapman, Vancouver. 
first vice-president; A. G. Sinel, Mon- 
treal, second vice president; and 
Charles Holmes, Montreal, secretary. 
The annual meeting next year will be 
held in Toronto. 
. 


Open Glessner House 

An official opening for inspection 
hy the industry was planned for ap- 
proximately October 15 at Glessner 
House, the new research home of the 
Lithographic Technical Foundation 
in Chicago. The spacious house, 
located on Prairie Ave. at East 18th 
St., is now the national research head- 
quarters of the Foundation. 


Porter Addresses Book Mfrs. 

Harry A. Porter, Harris-Seybold- 
Potter Co., Cleveland, was one of the 
speakers at the three day meeting of 
the Book Manufacturers’ Institute, 
October 4-6 at New Ocean House. 
Swampscott, Mass. 


Lithographers on Radio 
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On the September 7th broadcast of “Quiz 
of Two Cities,” sponsored by LISTERINE, a 
team from the Forbes Lithograph Mfg. Com- 
pany, representing Boston, won cver a team 
from J. C. Hall Company, representing Provi- 
dence. Above are the Forbes contestants. 
Back row, left to right: Les Smith ‘Quiz 
Master’; Helen Murdock, telephone operator; 
Roy Tcrrence, estimator; Front row, left to 
right: Ruth Payson, secretary to Mr. Forbes; 
and Jim Lanphere, proofreader. 





OWI Man Joins PIA 





James R. Brackett, (above), senior deputy 
director of the Office of War Information, has 
been named general manager of Printing. 
Industry of America, Inc., it was announced 
Oct. 3. Mr. Brackett, a native of Sioux Falls, 
South Dakota, served many years as a financial 
writer for the Associated Press in New York 
and Washington before he joined the Se- 
curities and Exchange Commission as an in- 
formation executive. He was assistant to 
Leon Henderscn during the early days of 
the Temporary National Economic Committee 
(TNEC) and later succeeded Mr. Hender- 
son as Executive Secretary. In 1941, Mr. 
Brackett was named executive assistant to 
the trustees of the Associated Gas and 
Electric Corporation, and, in 1943 joined the 
Office of War Information as Deputy Di- 
rector. 


° 
Watson to PIA Board 

Penn R. Watson, president of Wil- 
liam J. Keller Co., Buffalo lithog- 
raphers, recently was elected by the 
Frontier Master Printers Association 
as the first director to represent that 
group on the board of Printing In- 
dustries of America, new national as- 
sociation. Mr. Watson is a former 
director of UTA, which became a 
part of the PIA, and is also treasure 
of the National Association of Photo- 
Lithographers, 

. 


K & M Scotches Rumors 

Kohl & Madden Printing Ink Co., 
in an announcement issued early in 
October, states that contrary to 
rumors in the trade, the company will 
not consolidate with or be sold to 
any other company. “It is definitely 
our intention to carry on serving the 
lithographic and printing industry 
in the future as we have in the past 
35 years,” George M. Madden, presi- 
dent, said. 
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Harris Issues Report 

Harris -,Seybold - Potter Company 
manufacturers of offset lithographic 
presses, paper cutters, and other re- 
lated products, reports consolidated 
net earnings of $307,750 for the year 





ig (Company 


ended June 30, 1945, These earnings, 


shown in the company’s annual re- 
port which was released in September, 
were equivalent to $1.63 per share 
of common stock after allowance for 
dividends on preference stock. They 
compare with net earnings of $229,- 
601 last year, equivalent to $1.04 per 
share of common stock. 

totaled 
$11,088,477 and profit before taxes 
on income amounted to $1,001,429. 
This compared to shipments of $7,- 


Shipments for the year 


153,532 and profit before taxes of 
$566.895 for the previous year. 

During the fiscal year, regular divi- 
dends of $5.00 per share were paid on 
preference stock and a total of $.75 
on common, 

Concerning product research and 
development, the report states that 
an intensive long-range program is 
under way, which has already result- 
ed in some important improvements 
in the operation and design of peace- 
time products as well as progress in 
the research and development of new 
products for the postwar period, 

Commenting on cancellations and 
reconversion, it is reported that since 
the close of the fiscal year, about two- 


thirds of unfilled war contracts were 
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cancelled. However, it is pointed out 
that, with the exception of the likely 
scarcity of materials, the company 
faces no major reconversion problems 
and expects to continue on a full pro- 
duction basis. 

The report, shown above, is litho- 
graphed in two colors with a four 


color cover. 
. 


Form Macauley Co. 

Donald Macaulay, for 15 years 
sales executive in New York for the 
S. D. Warren Co., Boston, on October 
1 announced his resignation from 
that company to form his own paper 
merchandising organization, Donald 
Macaulay Paper Company, division 
of Lathrop Paper Company, with 
headquarters at 461 Eighth Avenue, 
New York. 

Mr. Macaulay is a graduate of 
Carnegie Institute of Technology, 
and has formerly held the positions 
of sales planning executive with 
Forbes Lithograph Mfg. Co., Boston; 
assistant art director for Dorland-In- 
ternational, advertising agency, in the 
Paris office; and European advertis- 
ing manager for Carnation Milk Co. 

He has been active in graphic arts 
trade affairs and is at present secre- 
tary and treasurer of the Direct Mail 
Advertising Association and chairman 
of the “50 Leaders” 


He is also active in the 


contest of that 
Association. 
work of the New York Advertising 
Clubs’ Veteran’s Guidance Commit- 
tee. of which he is a founder, and in 
the training projects of the Sales Ex- 
ecutives Club. 

Grades of the Warren Company, 
Hammermill Paper Co., American 
Writing Paper Corp., Crane & Co.. 
Crocker-McElwain Co., Esleeck Man- 
ufacturing Co., Falulah Paper Co.. 
Wheelwright Paper Co., Wrenn Paper 
Co., and other manufacturers will be 
merchandised by the new company. 


New Optical Device 

A new optical instrument known as 
the Multi-Scale 
provides the means to measure and 


Monocular, which 


compare small objects has been an- 
nounced by Ray Control Co. The in- 





strument comprises a highly corrected 
sixpower optical system and six se- 
lectable scales, all of which are in- 
corporated in it. The optical arrange- 
ment projects the scale selected in the 
plane of the object to be observed, 
without the scale itself being in con- 
tact with the surface under observa- 
tion, making the Monocular especial- 
ly desirable in the examination of 
abrasive surfaces, The scale desired 
for a particular measurement can be 
brought into the field of view by turn- 
ing the outer rim of the eye cap. The 
circular field of view, having a dia- 
meter of one inch, is automatically in 
focus when the instrument stands on 
its base. The scales appear in the 
field of view as brightly illuminated 
markings, supermiposed upon the sur- 
The instru- 
Full details con- 


face under examination. 
ment is 214” x 21”, 
cerning specifications and standard 
scales may be secured from the Ray 
Control Company, 975 East Green 
Street, Pasadena 1, California. 
* 


Announce Mail Course 
William Markert, College Offset 


Press, Philadelphia, secretary of the 


TT 
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iS AVAILABLE NOW 


without priorities 


wt good way to increase the scope of your 


service and to speed delivery is to in- 
stall a Vari-Typer in your offset plant. 
Now you can for all restrictions onthe 
production and sale of Vari-Typer have 
been lifted. 
With its hundreds of different styles and 
sizes of changeable types, the Vari -Typer 
Composing Machine provides lithographers 
with a quick, versatile means of composing 
a wide variety of work. Vari-Typer master 
copy is clear and sharp,and it photographs 
well. Your customers will like the low 
price of Vari-Typed work,and you can 
cash in on the flood of paperwork which re- 
conversion will bring. 
























Get more facts on Vari-Typer. Simply write 
for more information on your business letter- 
head and it will be sent promptly. Please 
address your request to Dept.M-10. 
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It’s easy to avoid most of your ink troubles by 
using “33” Ink Conditioners—according to 
simple directions Press runs are faster—par- 
ticularly on difficult stocks. ‘33’ saves your 
pressmen’s time . . . and eliminates many of 
the delays and difficulties that put you “in the 
red” on a job and skyrockets actual costs far 
above original estimates. 33” Ink Condi- 





tioners improve the printing qualities of ALL 
inks. 


Specifically: 

“33” increases the affinity of ink 
and paper... It prevents picking 
and tackiness . . . Halftones stay 
“clean” and open ... Colors print 
more brilliantly . . . There’s less 
heating and crystallization .. . 
Ink coverage is increased 15% to 
30% ... Fewer re-runs are neces- 
sary. 





‘Iry “33” Ink Conditioners NOW ... You 
Can't lose. Write for free copy of “To The 
Pressman,” a valuable, helpful leaflet. 
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100% Guarantee 


8 L8. TRIAL ORDER If our Ink Conditioner does not 
satisfy you completely, return the unused portion at 
our expense. 

33” (letterpress) “0-33” (litho and multilith). 
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Philadelphia Direct Mail Club, an- 
nounced that the club is sponsoring 
a course in direct mail advertising 
which began October 1. The course 
consists of seven lessons, given each 
Monday from 6:30 to 8 p.m. for sev- 
at the Bellevue-Stratford 


George 


en weeks 
Hotel. 

Pfeiffer. circulation manager of 
Harper & Bros., and Don Molitor. 
promotion manager of Edward Stern 


& Co. 


Lecturers include 


Issue Photo History 


“History of Photography” by Joseph 
Maria Eder. Translated from the 
German Edition by Edward Epstean. 
Published by Columbia University 
Press, New York, 1945. 860 pages, 
$10.00. 


Reviewed By Herbert P. Paschel 


ea those who would like to 
supplement their working knowl- 
edge of photography with an under- 
standing of the historical growth of 
the art, the translation by Epstean of 
Eder’s classic work, “Geschichte det 
will both 


valuable and interesting. A massive 


Photographie,” prove 
volume, it traces the growth of pho- 
tography from the time when the 
ancients ‘first observed the influence 
of light in producing chemical and 
physical changes in matter, step by 
step through the centuries to the 
present era (up to 1932). 

This work includes a detailed ac- 
count on the history of the camera 
obscura, the life of Daguerre and 
Dauguerreotypy, photographic optics. 


motion pictures, the chromate pro- 


cesses, three color photography, 
photolithography and many other 


aspects of photography and _photo- 
mechanics. 

For many lithographers it will be 
a surprise to learn, for instance, that 
the theory of color photography was 
promulgated long before the neces- 
sary materials were invented or avail- 
able. When the appearance of color 
sensitive negative materials made it 
possible to produce color separa- 
tion negatives there was no suitable 
color print method with which to 
prove the theory. So the photograph- 
ers turned to lithography for the 
means of making superimposed color 
prints from their separation nega- 
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tives. Thus, on the record, color re- 
production by photomechanical 


means — principally lithography — 


preceded the purely photographic 
processes and yet. the technical pro- 
gress of the photographic color 
methods has far surpassed that of the 
photomechanical field. 

The author of the original work 
is not merely an investigator and 
recorder of photographic history but 
is actually one of the most prolific 
photographic scientists of our time. 
teacher, inventor and 


writer he lived through the period of 


As scientist, 


photography’s greatest growth and 
activity and personally made _ in- 


numerable major contributions to 
photographic progress. 

In the opinion of this reviewer it 
is regrettable that translator and pub- 
lisher decided to omit the illustra- 
tions appearing in the German work. 
In Epstean’s own words these illus- 


trations “have only an ornamental 





value and are of little practical use 
to the student.” On the contrary, it 
is only by means of examples of the 
results obtained. by illustrations of 
the equipment they devised and with 
which they labored that we can truly 
evaluate the ingenuity and greatness 
of photography’s pioneers. 

Despite this omission. the present 
edition is an excellent record of the 
past. For the interested layman it 
makes good reading—for the ama- 
teur and professional photographer 
it is an indispensable reference for 
technical data. 

* 
Issues Adv. Booklet 
War to The New 


Challenge to Business and Advertis- 


“From Peace, 
ing.” has just been issued by the War 
Advertising Council, as a guide to 
the job advertising can do in the re- 
Copies of the 
booklet are available from the Coun- 


cil at 11 West 42nd St... New York 18. 


conversion period. 





Bryant Laboratory 

It has just been announced by Mr. 
Allan B. Milham, President of the 
Bryant Paper Company, that a mod- 
ern and complete Research Labora- 
tory will be built on Alcott Street 
across from the Bryant Division in 
Mr. Milham said 


in making the announcement: “This 


Kalamazoo, Mich. 


beautiful new laboratory is being 
built by Bryant to house the research 
work for Time Inc. and its subsidi- 
aries. It will be devoted to the fu- 
ture progress of the graphic arts in- 
dustry, in which paper plays such an 
important part.” 

“In this laboratory papers will be 
created not primarily to have superi- 
or appearance, but because they pos- 
sess the necessary qualities for the 
use to which they will be put.” 


Consultant. 


D. Robert Erickson, 
who is responsible for this new pro- 
ject and who will direct the research 
therein states, “Here papers will be 
created and developed as one of the 
essential parts of a finished product 

. . a finished product produced by 
the combined efforts of the paper- 
maker, the inkmaker, the artist, the 
platemaker. the press manufacturer, 
and the pressman. By considering the 
end use of paper and the association 
of paper with the other phases of the 
graphic arts industry we feel real 
steps forward can be made in paper 
manufacturing.” 

Construction has already started 
on this new project and it is to be 
ready for occupancy in January of 


next year. 


79 






















BUNN LABEL TYING MACHINES 


Will tie labels 
of all shapes 


and sizes in- 





cluding die 









cuts. Machine 





makes a cross 






tie on square 






or oblong labels 





in 1.2 seconds. 







Does the work 







of two or three 





hand tyers. 








Crossties package 


in 1.2 seconds. 


B. H. BUNN COMPANY 


7607 VINCENNES AVE. CHICAGO 20, ILL. 
















‘ your eye 
\. is peeled for a good 
| % grain— 
/ \ 
/ \ 


! you need look ‘, 
/ no further. We » 
Z are specialists in he 
! giving lithographers * 
j the kind of grain they \ 
! want—on zinc or aluminum. \ 


THE PHOTO-LITHO 


PLATE GRAINING CO. 


1207-15 S$. Highland Ave. « Baltimore, Md. 














= = Neutralizer 
ae Makes Presses 


Deliver Light Paper 


LIKE THIS 
+. 





LIGHTEN THE BURDEN 
OF PRINTING LIGHTWEIGHT PAPERS 


Chapman Static Neutralizer, absolutely safe, simple — no 
moving parts—eliminates static under any weather conditions, 
at any time of year, in any climate. Fully guaranteed. 


Presses can be speeded up 

Feeding is aided: Sheets will not crumple 
or miss 

Sheets are delivered without clinging to 
strippers and guides 

Sheets will not stick to the pile, and are 
readily jogged 

Reduces fire risk on gravure presses 

No pressroom complete without it. 


For all flat bed and rotary presses 
Letterpress — Offset — Gravure 


x IN WORLDWIDE USE FOR FORTY YEARS 





CHAPMAN ELECTRIC NEUTRALIZER CO. 


BOX 268, PORTLAND 6, MAINE 








BARTELS LITHOGRAPHIC COATINGS are 
especially compounded for easy application 
on Metal Decorating Paper Coating or 
Tube Coating equipment. Specify these 
outstanding Coatings and produce a finer 
package or display at no additional cost. 


DISTRIBUTOR 

GORDON BARTELS COMPANY 
ROCKFORD, ILL. 
MANUFACTURER 


ROCKFORD VARNISH COMPANY 
ROCKFORD, ILL. 
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New LTF Publications 

The following booklets have been 
Litho- 
yraphic Technical Foundation, 131 
East 39th St.. New York 16, N. Y.: 


Shop Manual No. 13, Lithographic 
Inks Drying - Conditioning - Mixing, 
one of the series of 25 Shop Manuals. 
This manual presents an up-to-date 
condensation of information relating 
to lithographic inks of practical use 
to the lithographic pressman and ap- 
prentice. Examination of the lists of 
Lithographic Ink Pigments and Their 
Characteristics and of Conditioner In- 
yredients and Their Properties reveals 
that the newer materials in general 
use have been included and the older, 
little-used pigments and conditioners 


published recently by the 


have been omitted. 

Of particular interest to the experi- 
enced pressman is the new information 
on the various factors influencing the 
drying of lithographic inks, including 
the reasons for many troubles never 
before fully understood. This new 
information of help to the pressman 
is the result of Foundation research 
work first published in its Research 
Bulletin, “The Drying of Lithographic 
Ink.” This includes some definite in- 
formation on the influence of tempera- 
ture, moisture, and with coated papers 
the importance of proper alkalinity of 
the coating as drying is affected. A 
graphic chart showing the drying of 
ack ink on different papers reveals 
that the roughness of paper surface 
is not necessarily an indication of its 
absorbency, and that the wire side of 
the paper does not dry as quickly as 
the felt though 
sorbent. 

Halftone 
graphic Offset is 
series of fourteen 
and special 
scheduled for distribution 
year by the Foundation. This is the 
eighth of the skilled craft texts to 
issue to date. Containing 64 
f information and illustration, it is 
prepared by Theodore S. Hiller and 
is broken down into thirteen separate 
information convenient 
and other 
covers copy for lithographic 
reproduction purposes, purpose of the 
relation of the lens 
the formation, rela- 
screen distance to dot forma- 
tion, care of the halftone screen and 
the flash exposure in halftone 
reproduction, highlight negatives, de- 
elopment, stop-bath, fixing and wash- 
ng, Kodagraph Contact screen, wet 
sensitive materials, defective 
ialftone negatives with cause and 
emedies, formulae for the wet plate 
Kodagraph Contact screen 
formulae. Together with Line Pho- 
tography for Offset Lithography (al- 
ready in distribution) and Color Sepa- 


side, even more ab- 
Photography for Litho- 
title of a new 
skilled 
edi- 
this 


the 
text in the 
subject 


craft seven 


tions 


pages 


sheets for 


teaching study. Among 


tie 
details it 


14 
lalftone screen, 


iperture to dot 


tion of 


»Y) 
Cells, 


plate, 


process, 
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ration Photography for Offset Lithog- 
raphy (to issue within the month) this 
text forms a series of three, providing 
full coverage of camera work for the 
lithographic process. 

Tone and Color Correcting for Offset 
Lithography Dot Etching, is the 
ninth in this series and was written 
by Edward Olownia. Its 64 pages 
discuss the various phases of this 
classification of the litho artist’s work, 
covering the technique, tools, chemi- 
cals and equipment in common usage. 
Combined with Tone and Color Cor- 
recting for Offset Lithography—Hand 
Retouching and Tone and Color Cor- 
recting for Offset Lithography 
Opaquing (both of which will 
shortly) it offers a complete series of 
three distinct texts and the basis for 
three separate courses affording full 
coverage of the litho artist’s craft. 

Graining of Lithographic Plates, 
Shop Manual No. 10, is another in the 
series of 26 Shop Manuals. Like the 
ten which have preceded it, this handy- 
pocket-size book offers a compact, 
easy-to-read refresher and guide on 
the subject for journeymen and a read- 
ing reference for apprentices, It deals 
with the reasons for graining, func- 
tions of the grain, factors influencing 
the character of the grain and grain- 
ing room control. 


issue 


Other Shop Manuals now completed 
and which will be mailed to members 
of the Foundation during the next 
month are: Guides, Grippers and In- 
sertion Devices, Shop Manual No. 9, 
Offset Plates, Shop Manual No. 11, 
Lithographic Inks, Shop Manual No. 
13 and Offset Press Cylinders, Shop 
Manual No. 15. 

° 


New Lockwood Directory 
The 1946 Lockwood's 
Directory of the Paper and Allied 


edition of 


Trades. is scheduled to be published 
in November. 


WATER SUPPLY 


(Continued from Page 51) 








this out and it is passed on for what 
it is worth. 

The most startling thing that hap- 
pens with water. as described, is this: 
let us assume that you are using a 
the 


Foundation 


standard fountain solution, say 
Lithographic Technical 
formula. We know from experience 
that 4 oz. of this formula in a gallon 
of water is mighty strong and nor- 
mally keeps any plate sharp and 
clean. I have seen this same formula 
put into a water of high bicarbonate 


























so Little 


Business records last long- 
er and withstand hard use 
better when entrusted to L. L. 
Brown record papers—the 
Nation’s standard for service, 
value and economy since 
1849. Yet these superior pa- 
pers add only negligibly (if 
at all) to accounting costs. For 
efficient accounting records, 
ask your printer for the fol- 


lowing 


L L ‘ B OW AY 
LEDGER PAPERS 


*L.L. BROWN'’S LINEN LEDGER 


00 New White Linen & Cotton Fibre 


* ADVANCE LINEN LEDGER 


New White Cotton Fibres 


FORWARD LINEN LEDGER 


100 New Cotton Fibres 


L. L. BROWN’S FIN 


BS New Cotton Fibres 


GREYLOCK LINEN LEDGER 


New Cotton Fibre 


ESCORT LEDGER & MACHINE POSTING 


New Cotton Fibre 


* Permanent Papers 


L. L. BROWN PAPER CO. 


ADAMS MASS. 








Here is a paper to satisty 





the experts —— in color, in 





\ texture, in printing surface. 
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i) For three decades we \ 
D ‘ee specialized — . Suitable for offset, gravure, 
! platemaking. We produce \ or letterpress reproduction, 
/ the finest color process, black . Ecusta paper has quality, 
! and white, halftone, and line , dignity and distinction. 


/ negatives for machine transfer, or \ 





1 photo composed plates. Bring ‘ 
e . = . > ' 
! your platemaking problems to us. \ ECUSTA PAPER CORPORATION 
PISGAH FOREST + NORTH CAROLINA 


We do not operate presses. 
Mail Fine Flax Writing ... Bible Papers 


} 
Fine Flax Air £ aon “ 

- Pp R O G R E Ss S A V E * ‘. lead ‘Mihaly Tissue... Thin Paper Specialties 

' FINE ART CO. : 


4 1027 N. 7th St., Milwaukee 3, Marquette 2333 
#82 W. Washington St., Chicago, Randolph 5004 


FAMED for DEPENDABILITY 
| KIMBLE 


CUSTOM-BUILT MOTORS 
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and sticker jobs, discriminating printers have for years made ae slash ; ‘. = . 
the use of TROJAN “Super-Flat” Gummed Papers “standard FINE CUSTOM-BUILT MOTORS 
practice.” TROJAN “Super-Flats” are famed the country =, FOR THE GRAPHIC ARTS 


ever for their superior printing surface and freedom from curl 
. qualities that make label and sticker nex surprisingly 
~~ of headaches. - . + 


INDUSTRY SINCE 1904 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfe. Ce 


2005 WEST HASTINGS STREET 
CHICAGO 8, ILLINOIS 


THE GUMMED PRODUCTS COMPANY Bir sicegoingecnentem 


OFFICES e@ TROY, OHIO @ MILLS TYPE FOUNDERS 
DISTRIBUTORS. IN PRINCIPAL CITIES ‘ 
“When you think of grommed products, think of CUMMED PRODUCTS! 
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content and the four ounces only 
brought the acidity up to 6.6 pH, or 
four times as strong as pure water. 
You should normally operate in a 
range of 500 to 1400 times as strong 
for clean sharp work. The pressman 
knows he is using the maximum 
amount but doesn’t know that he has 
lost this acidity to the water he used. 
He blames the platemaker for giving 
him a scummy plate and once again 
everyone gets on the merry-go-round 
ind hard feelings are the result. 

To illustrate I once added 34 
sunces of a standard fountain solu- 
tion to one gallon of high bicarbon- 
ite water before I had an acidity of 
1.0 pH, or 500 times stronger than 


pure water. Need more be said? * * 





or “No” should depend on a real 
analysis of the potential market, the 
selection of appropriate size, kind and 
quantity of equipment; the availa- 
bility of competent litho craftsmen; 
the ability of the printer to provide 
adequate funds for investment and 
working capital; a building up of 
economic hourly cost and production 
standards based on local costs; a con- 
sideration of the budget of business 
necessary to carry over the first year: 
plus the willingness of the printer to 
endure the hard knocks which always 
come when starting out in a new in- 


dustry. *%* 


MOBILE LITHO UNITS 


(Continued from Page 49) 








INSTALL LITHO? 


(Continued from Page 43) 





will save you much grief and consid- 
erable expense. 

Yes and No 

“Should the Letterpress Printer in- 

-tall Lithographic Equipment?” 


There’s no general answer. The “Yes” 


shrinkage. but because of the fact 
that it would not withstand high proc- 
essing temperatures. Water temper- 
atures were so high in the daytime 
that I actually processed graphic 
film in developer and hypo at 96° F. 
and washed it in water at 105° F. Be- 
cause of the failure of Commercial 


Ortho film, many of the men experi- 


mented with the use of graphic film 
for continuous tone reproduction. 

Some of the units found it ab- 
solutely impossible to operate their 
cameras in the afternoon. Perhaps 
one of the worst bugbears in the 
tropics is mold. Filters were also 
attacked. but generally more by mois- 
ture than by fungus. 

Sometimes the dirt and grit kicked 
up by passing vehicles would be so 
had that it would etch the ink rollers 
or wear the image off the plate. It 
sounds fantastic, but I’ve actually seen 
it. Bugs and insects would just 
about drive the boys crazy at night, 
hut they were willing to contend with 
them for a little ventilation. 

The rusting of iron parts was also 
a serious problem. 

One of the cleverest stunts I saw 
in the field was one unit’s solution 
to this problem. 300-Line contact 
screen negatives at the proper scale 
were made from the original photo- 
vraphs. thereby gaining excellent 
control over contrast. Contact prints 
were made from the screen negatives 


and the screen prints were then used 


Thank You... GRAPHIC ARTS INDUSTRY. 
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615 Chestnut St. 


Thank you... for the half million dollars of unfilled orders for the - - - 
\ll-buckle, Baum Folder-Paster-Cutter-Scorer-Perforator . . . 
“bindery” in one simple automatic machine, that folds, pastes, trims 
and folds again for mailing in one operation, delivering 6.000 bound, 
trimmed booklets an hour. . 

In September—deliveries reached the pre-war volume . . 

a year of precision-built, life-time, profit-creating Automatic Baums. 

Our aim is to reach, at the earliest possible date, a THREE MILLION 

DOLLAR VOLUME, enabling us to triple pre-war jobs for returning G.1.’s 

. . God Bless Them. 

PRE-WAR prices still hold: 

NOW .. . to get earliest 1946 delivery. 


RUSSELL ERNEST BAUM 


Philadelphia 6, Pa. 


.a million dollars 


greatest values in machine history——order 


a complete 
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SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S LARGEST 









WE SPECIALIZE IN ZINC and 
SMALL PLATES ALUMINUM PLATES 
ALSO REGRAINING MULTILITH UNGRAINED - GRAINED-REGRAINED 









Telephone: 
EVergreen 3 
4260 
4261 






ig 
Lait hhogray hic Plate GTretrrnire 
i tenis ol Ame rica Inc. 


37-43 Box Street-Brooklyn,N LY 


MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 
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lor laying the mosaic. This was pho- 


tographed for reproduction with the 
300-line contact screen, and believe 


it or not, there was no moire. 

The most far reaching develop- 
ment perhaps has been the manufac- 
ture of high wet strength paper. Fol- 
lowing is an official report on this 
paper: 

“1. Map, ¢ 
Tank Destroyer Center, Scale: 
1/52.000. was tested for a period of 


one week to determine its service- 


‘amp Hood. Quadrangle. 


ability. 
2. The following tests were given: 
a. Dropped in water at least 20 
times. 
b. Continually folded and beat on. 
ce. Washed in soapy water and 
wrung out. 
d. Dipped in gasoline. 
e. Walked and stepped on. 
f. Mud. grease and paint applied 
to map. 
oe. Flexed while wet. 


h. Ran over by tank. 


w 


The map, in my opinion, is 
made of very good material. Most of 
above tests did not noticeably affect 
it. but a few were noted as below. 

(a) Paint was hard to get off. It 
caused map to dim out in spots. 
However, | think that it would take 
quite a bit of paint to make the map 
unserviceable. 

(b) Map will tear when wet. al- 
hough it was very hard to do so. 

(c) A section was taken from the 
map and burned. Map burns easily.” 
High wet strength paper has ful- 
filled every one of our expectations. 
It is unquestionably one of the great- 
est advancements in map printing out 
of this war. 

The Army Map Service also en- 
couraged the development of the 
magenta contact screen and recom- 
mended its adoption. We investi- 
vated plastic plates and recommended 
their use in the field. We also in- 
vestigated the Bassist Glue Reversal 
process and recommended it in lieu 
of deep etch. Another extremely im- 
portant development has been the 
Cronak process, a means of complete- 
ly eliminating oxidation on zinc. (ML 
Sept., Page 57). The process has been 


in use in the Pacific for almost a 
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vear and the results have been phe- 
nomenal. One thing is certain. Cro- 
nak has eliminated the bugaboo of 
oxidation of zinc plates in the tropics. 

\ recent development promises to 
solve another serious problem in the 
field. This is the production of even 
screen tints. Another significant de- 
velopment of the Army Map Service 
is the use of Ansco Color Paper for 
the color proving of maps. 

As you can see, most of these de- 
velopments have great post-war pos- 
sibilities in commercial lithography. 

High wet strength paper will find 
uses in the industry. 

The magenta contact screen has al- 
ready gained wide favor among com- 
mercial lithographers. Some found 
that its use eliminates as much as 50 
per cent of the hand work on some 
process color jobs. Its main feature 
seems to be that the highlights and 
shadows can be controlled without 
affecting the middletones much. 

The Bassist Glue Reversal Process 
has enjoyed some popularity in in- 
dustry and will probably enjoy more 
as a result of the experience our boys 
have gained with 

Cronak is definitely the answer to 
the elimination of oxidation on zinc. 
I dare say there are places in the 
United States where in the summer 
time. at least. the conditions are as 
had as they are in the tropics. Here 
the Cronak process should prove a 
ereat boon to zine lithography. 

The method of producing even 
screen tints should be popular with 
many photographers who have strug- 
eled with this problem for years. 

Color proving with Ansco Color 
Paper should find many commercial 
applications. It may be possible to 
use it for the production of color 
proofs from four color process nega- 
tives to replace the expensive inter- 
mediate proving on a proof press. 
With some experience. a lithographic 
artist will be able to tell how his col- 
or correction is coming along in much 
less time than if he had to wait for 
a press proof. 

Vinylite. of course. is one step 
closer to that universal film base we 
all dream about. 

There is little doubt about the fu- 
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Manufacturing Company 
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concern in the U. S. special- 


izing in the manufacture of rag con- 
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MESSAGE _ 


Goerg American 


Now that peace has finally come to the world, we, like many 
other manufacturers, are occupied with plans of replenishing 
our war-depleted stock of lenses suitable for professional and 
amateur photography. 

Because of the great many types and such a large number of focal 
lengths of each type, which will doubtless be in demand, the 
build-up of our stock will naturally take time. 

Fortunately we are not facing any reconversion problems, because 
during the war years we were exclusively engaged in producing 
photo-lenses for our Government. 

In the near future there will be announcements in the various 
photographic magazines regarding our progress in making avail- 
able again through photo-supply stores 


“GOERZ AMERICAN” 
PRECISION PHOTO LENSES 


We wish to take this occasion to thank those, who have wanted 
to buy our lenses during the past war years, for their interest 
shown in our product. 

Every effort will be made to enable them to obtain our lenses 
soon in the photographic market. 


The C. P.- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 
317 East 34th St., New York 16, N. Y. 
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EFFECTIVE 


For 141 years Johnson Inks, by 
their high quality, have helped 
heighten the effectiveness 
and lessen the difficulties of 


innumerable printing jobs. 
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GOOD INKS SINCE 1804 
10th and Lombard Streets, Philadelphia, Pa. 


New York + Chicago + Boston « St. Louis + Cleveland « Detroit 


Baltimore + Kansas City + Pittsburgh + Atlanta «+ Dallas 
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WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 
VICTORY 


For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 
meet the most difficult reproduction problems of 
war production. 


DEFENDER LITHO TRANSPARENT — ORTHO — water 


proof base—for snomical product of line negatives in 
lithography and ose Bay agp reering use 
DEFENDER LITHO FILM —_— ORTHO — safety base — high 
resolving pow f eff halftone and line work. 
DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 
r egati ves 
DEFENDER, LITHO PLATES—ORTHO—f ontrast 
negatives in absolute register 
yea agg od LITHO DEVELOPER 7-D—i; enient ready- 
DEFENDER PHOTO-WRIT—for high quality photo-copying 
Nine grades to meet every requirement 








DEFENDER DIVISION 
PHOTO PRODUCTS DEPARTMENT 
E. |. du PONT de NEMOURS & COMPANY, 
ROCHESTER 3, N. Y. 


(Inc.) 








at c NEW ADDRESS 


OORE LABORATORIES, serving the Graphic 

Arts industry of the nation since 1935, has just 
completed removal of its equipment to a larger and 
more up-to-date plant. 

With the acquisition of considerably more floor 
space than was available at our old address, we are 
now more modernly and completely equipped than 
ever before to adequately meet the needs of old 
and new customers. 

In addition to producing halftone and mezzograph 
screens of highest quality at lower cost, Moore 
Laboratories also supplies a complete line of chemi- 
cal products for lithography, photo engraving, photog- 
raphy and rotogravure. 


For information on any or all of these 
products, write to our new address — 





MOORE LABORATORIES 


70 West Montcalm Street e Detroit 1, 


INTERNATIONAL SCREEN 
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Mich. 
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ture application of these develop- 
ments. But there's one thing we 
mustn’t forget. The fly boys and 
helpers we sent off to war will be com- 
ing back full fledged lithographers. 
They have gained invaluable experi- 
ence through long hours of work on 
the accomplishment of a mission 
many of us were skeptical about and 
some thought was impossible. They 
will have their own ideas about im- 
provements in the industry and the 
application of some of these new de- 
velopments. If we use their knowledge 
judiciously, we'll progress. for the 
transfusion of their young blood in- 
to our industry will stimulate not 
only lithography. but all the Graphic 


(ris .%*% 


THROUGH THE GLASS 


(Continued from Page 53) 








of the outstanding architectural gems 
of the world, and the showplace of 
India. But we know a lithographer 
who once slept all night in it. He is 
Paul M. Hinkhouse, of Hinkhouse, Inc., 
New York. It was after World War 1 
and he was on a ship going through the 
Indian Ocean. The ship was wrecked 
and he reached the shores of India. 
Then, traveling across that land he 
decided on a little sight-seeing, and 
visited the famous Taj Mahal temple. 
After climbing to the top of one of the 
minarets, he became ill, and stayed 
there to rest while the others in the 
party went down again. He slept there 
all night, and next morning had to hail 
an astonished guard to come and let 
him out. Mr. Hinkhouse spent several 
years in China, Egypt, and Siam, 
teaching in several missionary col- 
lege Ss. 
ml 
Maybe in future issues we'll come 


up with a little dope on some other 
lithographers you know. 
ml 

Adventures of Capt. Casimir F. 
Stelmach “outshine Marco Polo,” de- 
clared the Chicago Daily News, in a 
recent account of the war services of 
a former junior salesman of the 
Meyercord Co.. Chicago. On a B-29 
raid over Kyushu the plane of which 
he was flight engineer was shot down 
by the Japs, but with the 12-man 
crew, he managed to parachute safe- 
ly to land north of Shanghai. For 
three months Stelmach and five of the 
crew wandered over 800 miles. as- 
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sisted by Chinese guerrillas, and 
the Chinese army. The latter 
eventually had a runway constructed 
for the American plane that arrived to 
carry the lost aviators back to Chung- 
king. Capt. Stelmach was awarded 
the Air Medal for his exploits. He 
is now stationed at Bolling Field. near 
Washington, D. C., 


recting flight engineer training. 


where he is di- 


ml 


Space salesmen for LIFE, they tell us, are 
indirectly selling lithography during the cur- 
rent space shortage in large magazines. They 
are trying to get advertisers to take 12 
page contracts instead of 13 and suggesting 
that they use the budget and plates planned 
for the 13th for displays through conversion 
of the plates by photo-litho. It's fine, except 
that by the time lithographers have capacity 
for such business, the magazines will be 
wanting it too‘ y& 





WPB LITHOGRAPHERS 
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Oliver S. Bruce. Baker-Jones-Haus 
auer, Inc., Buffalo. 

W. S. Forbes, Forbes Lithograph 
\ife. Co.. Boston. 

J. C. Hall, Hall Brothers, Ince.. 
Kansas City. 

Alfred R. Knop. Knop & Brauer. 
Inc.. Milwaukee. 

Thos. B. Sheridan, American Bank 
Stationery Co.. Baltimore. 

Joseph M. Siegel, The Trade Bin- 
dery. Inc.. New York. 

Frank J. Smith. John P. Smith Co.. 
Rochester. 

Schell Furry. National Typesetting 
Corp.. St. Louis. 

J. Homer Winkler, Ace Electro- 
type Co.. Cleveland. 

L.. H. Jackson, Stecher-Traung Lith- 
ograph Corp., San Francisco. 

Elmer G. Voight, Western Printing 
& Litho Co.. Racine, Wis. 

In addition to serving on the ad- 
visory committee, some of these men 
were assigned special duties. Mr. 
Mower, for instance, served as direc- 
tor of the Containers Division of WPB 
during 1945 after having served a 
considerable period as assistant and 
deputy director. Mr. Frost was chair- 
man of two three-man task commit- 
tees, one for the commercial printing 


industry. and the other for the de- 



















































velopment of an educational program 
to reduce waste of paper in commer- 
cial printing. Serving on these com- 
mittees were Messrs. Baring. Mower. 
Voight and Wood. 

All of the lithographers who served 
in WPB as well as in other wartime 
capacities. many of them without 
compensation other than expenses, 
have accomplished what seemed to 
be the impossible job of maintaining 
order throughout the chaos of war- 
born scarcities of the materials on 
which lithography depended for its 
life. The government officials in 
WPB have high praise for these 
business men who laid themselves 
open to all the risks of being away 
from their own businesses during the 
crisis, to the hardships of travel and 
hotel conditions, and, many times to 
the biting criticism of their col- 
leagues in the industry. Lithogra- 
phers may well review the record, in 
the light of what might have hap- 
pened to their industry in such a 
crisis. and be grateful to these men. 

A token of appreciation for the 
work these men have done has been 
sent to each one of them in the form 
of a certificate, one of which is re- 


produced with this article. ** 


LITHO ON WINGS 


(Continued from Page 45) 








of flying is taking among business 
men is the fact that Howard Aviation 
had already sold 62 planes prior to 
September 10. One of these planes 
was sold to Harry Brinkman, presi- 
dent of Cincinnati Lithographing Co.., 
and head of the National Association 
of Photo-Lithographers, who will 
also use it in his business. Mr. Brink- 
man is now taking pilot training. 
When asked if all of these business 
executives would fly their own planes, 
Mr. Howard explained that many 
companies buy a plane with the 
thought that they will hire an army 
or navy flyer who is coming back 
from the service. These young men 
can function as part time salesmen 
or in some other capacity at the plant. 
and will act as pilots for other sales- 
men or executives when needed. It is 
the same idea as a company purchas- 
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MAKERS OF 


THE FINEST QUALITY COLOR PLATES 


FOR 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 


400 PIKE STREET 








CINCINNATI 2, OHIO 




















Why Not Broaden Your Knowledge 
of Pholomechanics 


By Getting the New and Revised (7th) Edition of 
Cramer's Process Manual 


PROCESS PHOTOGRAPHY 


and 


PLATE MAKING 


By 
J. S. MERTLE, F.R.P.S.. A.P.S.A 


Latest information on all Photomechanical 
Processes. Data furnished in the language of the 


worker—easily understood by the practical man 
Price One Dollar in U. S. and Canada ko 
(Elsewhere $1.50) C 


ef 


G. CRAMER DRY PLATE COMPANY 
St. Louis 4, Mo. 


Shenandoah and Lemp Avenues 
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NVM INNANA AUHVVLONAJUUO TOAD VEAL US 


SCOALA TAO 


A. E. HANDSCHY’S 


HANGO BLANKLO 


BLANKET WASH 
remarkable products 


Two designed to help you 
obtain the longest life and best performance possible 
from your press blankets. 


They are especially of value today in view of the 
difficulties encountered at present, by decreasing idle 
press-time, due to blanket trouble from various 
causes. 

BLANKLO—For correcting ordinary low spots and 

deep indentations. 

BLANKET WASH—For correcting tacky blankets 
and eliminating many wash-ups necessary because 
of lint. 

Both of these products have proven their merits 
wherever given a trial. 


Order your trial quantity of: 


BLANKLO 
HANCO pianxer wasH today! 


A. E. HANDSCHY COMPANY 


Manufacturers of Fine Letterpress and Lithographic Inks and Supplies 
538 SOUTH CLARK STREET CHICAGO 5, ILL. 
Wabash 6388-89 


YHOU VHT LOTMA TALULA POORER UAT 
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UNITED BRAND 





Distributed by 
Leading Merchants 
from Coast to Coast 


and in 8 


UNITED MFG. CO., Springfield, Mass. 


@ D’ARTAGNAN COVER* 
e PORTHOS COVER* 
@ ATHOS COVER 


*Available in 1002 20x26 coated weight to groups | and 2 


Covers That PRINT 


@ GUARDSMAN COVER 
®@ NUGGET COVER 
@ CLOTH-LINED COVER 


5# 20x26 coated weight without restrictions. 
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ing a truck and hiring someone to 
drive it. 

It will mean that any company can 
cover three times the amount of ter- 
ritory with the same number of sales- 
men, or cover the same territory three 
times as often, according to Mr. How- 
ard. As a 


that taking the prospective 


business getter, he has 
found 
customer and his wife or daughter 
on a trip in the air is a more effective 
vesture than taking them to a night 
club or offering any of the other more 
common forms of entertainment. ® * 


SENEFELDER 


(Continued from Page 29) 








in research. He experimented con- 
tantly with methods and techniques. 
and in the end he developed an en- 
tirely new process: chemical print- 
ing. 

He had been engaged to do a 
prayer book on stone, in a style of 
writing in which he was least pro- 
ficient. Characteristically, he began 
to cast about for ways to make the 
job easier. To avoid having to write 
n reverse, he conceived the idea of 
writing out the characters on paper. 
in a special ink, and reversing them 
by imprinting the paper on a clean 
stone. After a 


concocted an ink of linseed oil. soap. 


number of trials he 
ind lampblack which made this pro- 
cedure feasible. but he found that 
ifter imprinting the paper upon the 
stones he was forced to strengthen 
eoine over them 


He then 


the characters by 
with his regular stone ink. 
set about finding a way to lessen the 
idhesion between the ink and _ the 
paper, reasoning that if more of the 
ink left the paper and adhered to the 
stones during the transfer. the need 
for tracing over the characters after- 
After 


literally thousands of experiments he 


ward would be eliminated. 
succeeded: his method involved us- 
ng ink of a new formulation upon 
paper which had heen coated with 
rum arabic. 

Senefelder was now close to lithog- 
raphy. In making the transfers from 
paper to stone, it was his practice 
to soften the paper by dipping it into 


water: and he noticed that if there 
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happened to be a few drops of oil 
in the water, the oil would distribute 
itself evenly over those portions of 
the paper which were covered with 
his greasy ink but would not adhere 
to uninked portions of the surface. 
“This Senefelder 


later, “led me to investigate the be- 


fact,” wrote 


havior of paper printed with common 
A sheet of an old book 


was drawn through thin gum solu- 


printing-ink. 


tion, then laid on a stone and touched 
carefully everywhere with a sponge 
that had been dipped into a thin oil 
color. The printed letters took the 
color well everywhere and the paper 
itself remained white. Now I laid an- 
other.clean white sheet on this, put 
both through the press, and obtained 
a very good transfer. ... So I came 
to find that I could print without a 
stone, from the paper alone; and this 
process, depending solely upon chem- 
ical action. was totally, fundamental- 
other pro- 


ly different from all 


cesses of printing.” 


Lithography Born 
But the paper was too fragile for 
printing. It was only 
Senefelder should at 


tempt to find a stronger material, and 


large-scale 


natural that 


experiments led to his trying Solen- 


hofer limestone. “I took a cleanly 
polished stone.” Senefelder contin- 
ued. “inscribed it with a piece of 


soap. poured thin gum solution ove1 
it and passed over all with a sponge 
All the places 


marked with the fat became black at 


dipped in oil color. 


once, the rest remained white. I could 


make as many impressions as | 


pleased: simply wetting the stone 
after each impression and_ treating 
it again with the sponge produced 
the same result each time... .” 
And this was true lithography. 
Senefelder had strayed a long way 
from his initial objective, but he had 
achieved something vastly more im- 
portant. He had laid the foundation 
for an industry whose product in the 
United States alone is estimated to 
have a current value of $300.000.000 
annually. 

But Senefelder did not stop with 
laying this foundation. He was a re- 
search man, first and last. In the 36 


vears which intervened between his 








invention of lithography in 1798 and 
his death in 1834 he engaged in many 
ventures, but his real interest, to 
which he always returned, was litho- 
graphic research. Nor were his exper- 
iments haphazard; he studied assidu- 
ously to augment the knowledge of 
chemistry he had acquired as a stu- 
dent at the Munich Lyceum, and the 
combination of common sense, practi- 
cal skill, and scientific theory which 
he brought to bear upon the prob- 
lems of lithographic printing yielded 
results which, for those days, were 
really remarkable. He was the Edi- 
son of lithography. 

It is often said that lithography 
sprang into being full-grown. In the 
sense that the underlying principles 
of the process are the same today 
as they were in Senefelder’s time, this 
is true; but in procedures and equip- 
ment modern lithography is of course 
as different from the stone-printing 
of Senefelder’s day as the modern 
research laboratories available to the 
Lithographic Technical Foundation 
are different from Senefelder’s kil- 


chen. 


Research Continues 

Such basic improvements as pho- 
tographic methods of plate-making. 
deep-etch plates. and offset presses are 
all developments of the twentieth 
century. The first of these reduced 
platemaking costs at the same time 
that it increased fidelity of reproduc- 
tion. The second opened the door to 
economical handling of long runs. 
The third brought higher press speeds 
and finer halftones. These and othe 
improvements—all of them the  re- 
sult of modern research—are respon- 
sible for the steady growth of the 
industry. 

Nor is the end of the road in sight. 
Research continues, and it will bring 
new improvements. Lithographers 
have not overlooked the fact that the 
branch of the graphic arts which has 
so greatly outdistanced the others in 
rate of growth was also. until recent- 
which main- 


ly. the only branch 


tained its own foundation for co- 
operative research. Their support of 
the foundation’s expanded research 
program is a happy augury for the 


future.’w*& 
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All this... 
and Safety, too 


Witt JUSTRITE 





The cans that give maximum protection against the 
hazards of fire and explosion ...and at a minimum 
cost. Approved for safety by the Associated Factory 
Mutual Fire Insurance Companies and by Underwriters’ 
Lahoratories, Inc. 

, Justrite Oily Waste Can 


The safety approved container for 
dangerous oily waste and other flam- 


mable material. Top closes automat- 

ically. Available in 4 sizes to meet 

every shop need. Equipped with or 

without foot lever opener. Efficient 
. Economical Sate 


Safety Gasoline Can 


For the safe handling and storing 
of flammable liquids. Sizes from 1 
relieves excessive 





pt. to 5 gal. Cover serves as vapor escape valve— 
inside pressure. Cap seals tight when released. Non-spill “Pouring 
Lip’’ on nozzle reduces splashing, spilling or evaporation. Small 


sizes with “Trigger” handles. Large sizes with “Swing” handles. 
Easy to fill, pour and carry 


isk your Printing Supplier for complete specifications. 


JUSTRITE MANUFACTURING COMPANY 


2063 N. Southport Ave., Dept. M-7, Chicago 14, Ill. 








The LITHOGRAPHER'S 
MANUAL 


This book is crammed full of valuable information 
regarding offset presses, litho inks, platemaking, 
cameras, lamps, paper, type, color, chemicals, re- 
search developments, sales training and promotion, 
trade associations, as well as miscellaneous produc- 
tion, sales equipment and maintenance data. You 
can't afford to be without this book. (9x 12”, hard- 


bound. ) 


PRICE $5.25 Postpaid 
Order from Modern Lithography 








MODERN LITHOGRAPHY 
254 W. 31st ST. NEW YORK 1, N. Y. 


Some Me... occ copies of THE LITHOGRAPHER’S 
MANUAL. Enclosed is check (or money order) to 
cover 


Foreign and Canada $6.00. 


Name 


Company 
Address 


| 

! 

| 
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I 

| 

SS a 
copies at $5.25 each (including postage). | 
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CRUSADER 


OFFSET BLACK 
No. 403 


Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 
much research and experiment, Crusader 
Offset Black No. 403 will produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
more, when the job is finished there is no 
chance of scratching or rubbing when handling 
or folding. 





Write today regarding a trial order. 


BENSING BROS. & DEENEY 


401 N. Broad St. Philadelphia 8, Pa. 
538 S. Wells St., Chicago, Ill. 














TICK-E-BA 


PAT'O APPLIED 











A new covering for 


water dampeners 


* Requires no sewing 
* Will not shrink 
* Will not stretch 


* Will not twist 


Write for information and samples 


ADHESIVE ROLLER COVERING CO. 


3303 Richmond St., Philadelphia 34, Pa. 
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All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals seeking 
employment, where the rate is five cents 
per word, $1.00 minimum. Address all replies 
to Classified Advertisements with Box Num- 
ber, care of Modern Lithography, 254 W. 
31st St., New York 1. Closing date: Ist of 
month. 


Position Wanted: 


CAMERA AND platemaker, 17 
years experience, desires change. Abil- 
ities include all branches of the trade 
including press. Capable of starting 
and operating a small shop. Will go 
anywhere. Address Box No. 243, c/o 


MODERN LITHOGRAPHY. 


DOT ETCHER and general litho- 
graphic artist skilled in all processes 
used in reproducing quality color work. 
Am working foreman. Also responsi- 
ble for passing colors in pressroom. 
Am about to make a change and desire 
a position in a similar capacity. Ad- 
dress Box No. 223, c/o MODERN 
LITHOGRAPHY. 


ART DIRECTOR and Salesman, 36 
years old, married, two children, 18 
years’ experience including art, lay 
out and sales in lithographic field, de- 
sires position with lithographic firm 
located in Philadelphia, Baltimore, 
Washington or Eastern Pennsylvania. 
Address Box No. 224, c/o MODERN 
LITHOGRAPHY. 


PARTNERSHIP DESIRED by sol- 
diey with 12 years litho experience 
doing a superior type of color work; 
capable of managing an offset plant. 
Would like to become a partner in a 
small litho shop or in a printing plant 
that wants to go into offset lithogra- 
phy. Would also consider going into 
business with someone who can supply 
the necessary work to keep a litho 
plant busy. Will be released from the 
Army very soon. Address Box No. 
225, c/o MODERN LITHOGRAPHY. 


MAN, 36, WITH 12 years’ litho- 
graphic experience in press and plate 
departments, seeks supervisory posi- 
tion in trade, or combination, shop in 
western or mid-western city (prefer- 
ably under 100,000 population). Appli- 
cant has thorough understanding of 
personnel problems and efficient pro- 
duction methods—from shop experi- 
ence as well as college training. Ad- 
dress Box No. 226, ¢/o MODERN 
LITHOGRAPHY. 


OFFSET PRINTING—Webendorfer 
& Harris—former serviceman desires 
connection as working foreman, all 
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departments—copy to finished product. 
Medium-sized shop, complete charge. 
Will go anywhere. Address Box No. 
227, c’o MODERN LITHOGRAPHY. 


I AM LOOKING for a position to 
take charge of an offset plant in the 
Middle West, U. S. A. Not an office 
man, but one who thoroughly under- 
stands this modern offset lithography 
from a practical standpoint. Have 
had the experience as an executive and 
possess a fair share of an important 
item known as common sense. Any 
offer will be considered and kept con- 
fidential. Address Box No. 239, ¢/o 
MODERN LITHOGRAPHY. 


Help Wanted: 
DEAN CUNNINGHAM, or anyone 
knowing his address, please get in 


touch with Robert Wilmans, 1013 Elm 
Street, Dallas 2, Texas. 


LITHOGRAPH LAYOUT man 
experienced on color and black and 
white. Ideal working conditions in 
newly renovated plant. Post-war op- 
portunity. Nelson Associates, 3114 
Grand River, Detroit 8, Michigan. 


MECHANICAL SUPERINTEN- 
DENT—Connecticut plant has an open- 
ing for an aggressive, thoroughly 
trained man. Must be competent in 
all mechanical phases of offset print- 
ing, letter press printing and factory 
management. Address Box No. 228, 
c/o MODERN LITHOGRAPHY. 


SALESMAN, OFFSET—Small pro- 
gressive plant, New York City, re- 
quires producer with a _ following; 
commission and liberal drawing ac- 
count. Address Box No. 229, c/o 
MODERN LITHOGRAPHY. 


CAMERA MAN and platemaker 
or could use combination man. Fine 
chance for competent man. Perma- 
nent job with old established firm in 
progressive Florida city. Give age 
and experience and what class of work 
you are most competent to do. The 
H. & W. B. Drew Co., 30 West Bay 
Street, Jacksonville, Florida. 


PRESSMAN CAPABLE of. high 
quality color work. Also cameraman 
and layout man. Excellent opportuni- 
ties. Commercial Photo Offset Co.. 
220 E. Washington St., Syracuse 2, 
New York. 


SALES AND service representatives 
experienced in offset presses and com- 
plete litho equipment. Good oppor- 
tunity for the right man to work for 







































































large dealer. Write, giving age, expe- 
rience, ete. Address Box No. 230, ¢/o 
MODERN LITHOGRAPHY. 


OFFSET PRESSMAN—experienced 
on Harris presses. Give details of ex- 
perience and references. Permanent 
position with old established firm. Op- 
portunity for competent man to locate 
in Florida. The H. & W. B. Drew Co., 
30 West Bay St., Jacksonville, Florida. 


PROCESS ARTIST—experienced at 
dot etching and retouching continuous 
tone negatives. Address Box No. 231, 
c/ 0 MODERN LITHOGRAPHY, stat- 


ing experience. 


OFFSET PRESSMAN with camera 
and plate making experience for com- 
bination spot in Northern Ohio plant. 
Good opportunity for someone, Ad- 
dress Box No. 2382, c/o MODERN 
LITHOGRAPHY. 


POSITIONS OPEN immediately for 
the following—1 dot etch artist, 1 
black and white artist, 1 opaquer, 1 
platemaker on photo composing ma- 
chine, 2 litho pressmen experienced 
on metal lithography. Permanent po- 
sitions with reliable company in the 
Eastern Pennsylvania territory. Write, 
stating age, marital status, experience 
and salary expected. Address Box 
No. 233, c'o MODERN LITHOGRA- 
PHY. 


COLOR CAMERAMAN — for sales 
representative with manufacturer. 
Good future. Give details of experi- 
ence, territory preferred and salary 
expected. Address Box No. 234, c/o 
MODERN LITHOGRAPHY. 


PRODUCTION MANAGER — for 
lithograph plant having its own com- 
mercial art department, studio and 
field photographic department, as well 
as composing room for typography. 
Plant produces about $350,000 annu- 
ally. Must have a general working 
knowledge of above operations but 
primarily must have a basic litho- 
graphic background. A capacity for 
detail is the main requisite. He must 
be systematic and can work with de- 
partment heads and does not “bog 
down” under pressure. For the man 
that can qualify, this position offers 
an ideal future. A letterpress man 
will be considered if he has the quali- 
fications of a good production man. 
Address Box No. 235, c/o MODERN 
LITHOGRAPHY. 


PRACTICAL GRAPHIC arts pho- 
tographer with genera] knowledge of 
photomechanics. Prefer man with ex- 
perience in demonstrating and selling 
sensitized materials to all branches of 
the trade. Good opportunity to repre- 
sent well-known American firm. State 
full particulars and enclose recent pho- 


(Continued on Page 93) 
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| When Quality Counts Most—Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 


Here is a summary of useful information that will help you choose the 
right panchromatic plate for any job. 





(Order co”) | CHARACTERISTICS USES 


“Direct” process half- 
PP-50 Highest contrast; thin|tone negatives when 


film emulsion. sharp solid dots are re- 

Halftone Pan (H.D. 75) quired. hie abil 

PP. 40 Slightly lower in con-|‘Direct’’ process half- 

. trast than above but/tone negatives and a 

Rapid Process (increased speed universal standard in 
Pan. | (H.D. 135) use for years 

* | “‘Indirect’’ continuous 

PP-20 | Medium speed and con- tone negatives and posi- 

Special Rapid |trast. tives in lithography and 
Pan (H.D. 700) photogravure. 


a” . “Indirect” cont nuous 
PP-10 Fast; soft-working long’ tone negatives and posi- 

Soft Gradation | delicate gradation scale | tives and all color sep- 
Pan (H.D. 1200) aration work. 











* Also furnished in ‘‘MATTE”’ surface. In ordering “MATTE” add 
“M" to code SOLE U. S. DISTRIBUTORS 


Complete Stocks Prompt Service 


| 


Eastern Depot 
27 Pearl Street 
NEW YORK, N. Y. 












Wid-W est Depot 
316 W. Washington St. 








CHICAGO, ILLINOIS 









































THE RATHBUN & BIRD CO., Inc. 


IN BUSINESS SINCE 1898 


MACHINISTS 


For LI THOGRAPHERS—PRINTERS 


PLANTS MOVED REPAIR SERVICE 
MACHINES RECONDITIONED 


85 GRAND STREET NEW YORK, N. Y 
Telephone: CAnal 6-4145-4146 











We Cover the West Coast 
FOR PLATEMAKING 
EQUIPMENT 
FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 

















LITHOGRAPH PRESSMEN 
PLATE MAKERS 


Union shop —- Good working con- 
ditions —- Top rates —- Permanent 
positions 


A real opportunity in one of the 
Nation’s leading Lithographing 


establishments 


The Reynolds & Reynolds Company 


DAYTON, OHIO 











CONTACT 
PRINTCRAFT 


IF YOU WANT TO BUY, 
SELL, TRADE OR BORROW 
Our organization maintains a clearing house 
for your individual surplus machines. List 
them with us and we will sell them for you. 


All Negotiations Confidential 


Printcraft Representatives 
277 Broadway, New York 7, N. Y. ° REctor 2-1395 








COMPLETE LITHO OFFSET SERVICE 


525-527 BROADWAY, NEW YORK i2, N. Y 


COLOR PROCESS «+ DEEP 
ETCH « ALBUMEN « PRESS 
PLATES * NEGATIVES AND 
POSITIVES « CRAYON COLOR 
PLATES * PROVING * BLOW UP 
GROUP MULTIPLE NEGATIVES 


MODERN LITHOGRAPHY 























CLASSIFIED ADVTS. 
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tograph of self with application. Ad- 
dress Box No. 236, c/o MODERN 
LITHOGRAPHY. 


EXPERIENCED ARTIST with 
original ideas for fancy labels to cre- 
ate color sketches with precise letter- 
ing—some dot etching. Have most 
modern air-conditioned plant in the 
Middle West. Address Box No. 240, 
c/o MODERN LITHOGRAPHY. 


Wanted: 


PROOF PRESS WANTED. Offset. 
Size 30 x 36. Address Neely Printing 
Co., 871 N. Franklin St., Chicago 10, 
Illinois. 


WILL BUY HALF-INTEREST in 
offset plant equipped for color work, 
having both single and two-color off- 
set presses. Address Box No. 237, 
c/o MODERN LITHOGRAPHY. 


LITHO DARK ROOM camera 20 x 
24 Robertson preferred with 18 x 19” 
lens and 133 line screen. Also 17 x 22 
Webendorfer or Harris offset press and 
layout equipment. Address Box No. 
238, c/o MODERN LITHOGRAPHY. 


WILL PAY CASH FOR WEB per- 
fecting offset press that will print at 
east a 12-page tabloid paper. Must 
lo good work. Will come and inspect. 
Write full details. Daily World, Oper- 
lousas, Louisiana. 


ONE BILLING machine and two 
Davidson duplicators. E. D. Richard- 
son & Sons Mfg. Co., Cawker City, 
Kansas. 


TRADE WORK WANTED: We do 
quality four-color process work and 
proof-ups up to size 1714 x 22%. Na- 
tional Photo-Offset Corp., 636 First 
Avenue, New York 16, N. Y. 


38 X 52 POTTER Offset with Dexter 
Feeder and extension pile delivery; 65” 
Premier or Miehle 2 rev. Cyl]. Printing 
Press. Address Box No. 241, c/o 
MODERN LITHOGRAPHY. 

LENS, 24” or larger—29” circular 
screen, 120, 133 or 150; photo compos- 
ng unit; proving press. Address Box 
No. 242, c/o MODERN LITHOGRA- 
PHY. 


For Sale: 


LEVY SERIES. A Special Process 
camera. Lens-Goerz Artar F12S, Focus 
30. 15 foot camera stand and copy 
oard. No lights. Box No. 244, e¢/o 
MODERN LITHOGRAPHY. 
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Goodyear Tire & Rubber Co........Aug. 
a ee ee 5 
Gummed Products Co... 82 
Hamilton & Sons. W. C..... Sept. 
Hammermill Paper Co... 3 
Handschy, A. E., Co............ 88 
Harris-Seybold- Potte r Co.. 42 & ith ( ‘over 
Haynes Lithograph Co., Inc.. 70 
ee eer 13 
Hunt Co., Philip Sita 76 
Ideal Roller & Mig. Co............. Sept. 
International Paper Co..... 60 
International Press C le -aner & Mfg. 

re ee a ee eee Sept. 







International Printing Ink... Bet. 66 & 67 


Johnson Co., Charles Eneu.......... 86 
ee 90) 
dene BROCWAC Cis 6:0:5:k0.0:0:06:06:00:0 82 
Kohl & Madden Printing Ink Co... 62 
Lanston Monotype Machine Co.. 9 
ee ee ee ae ere 16 
Litho Chemical & Supply Co..... 36 
Litho Equipment & Supply Co.......Sept. 
Lithographic Plate Graining Co., of 
DURE TIES. 65 tink onsseeesciaes 84 
Macbeth Are Lamp Co........ Sept. 
Mallinckrodt Chemical Works. . 72 
Mark & Son. John G......... 92 
McLaurin-Jones Co. ........ 68 
Mead Corp., The.......... ll 
ee ee er ere 38 
Miehle Printing Press & Mfg. Co...Sept. 
Miller Printing Machinery Co.......Sept 
Monad Chemical Corp...... Sept. 
Moore Laboratories .... 86 
Natl. Assn. of Photo-Lithographers. .50H 
National Carbon Company........ Sept. 
Neenah Paper Co........... Sept. 
Nekoosa-Edwards Paper Co...... 56 
Norman-Willets Co. ........ 21 
Northwest Paper Co., The.... 7 
Oxford Paper Co... 8 
Paper Sales Corp... . 74 
Parsons Paper Co............. Sept. 
se Deere 
Photo Litho Plate Graining Co., The. 80 
eS = eee 68 
Printeraft Representatives 2 
Progressive Fine Art Co... 82 
Rathbun & Bird Co............ Be 92 
Reinhold-Gould, Inc. ............. . 44 
Reliable Lithographic Plate Co... ...Sept. 
Reynolds & Reynolds.......... 6 we 
Rising Paper Co............ .. Sept. 
Roosen, H. D., Co........ . Sept. 
Roberts & Porter, Ine.. ; 19 
Rotogravure Engineering Co...... 50 
Rutherford Machinery Co., Div. 

General Printing Ink Corp........Sept. 
Senefelder Co., Inc......... ...2nd Cover 
Siebold, J. H.. & G. B., Inc......... Sept. 
sunciaae &@ Carrom Co............s00 
Sinclair & Valentine Co....... .22 & 58 
OTE WE Bia ook sisis6 saosin eccac Sept. 
Stevenson Photo Color Separation Co. 88 
Strathmore Paper Co........... 48 
United Mfg. Co... 88 
Vulcan Proofing Co... Sept. 
Warren, S. D., Co.... . Sept. 
W hiting Pape 2 ee 72 
Whiting-Plover Pape r Co. 17 
Zarwell, H. D.... Sept. 


(The Advertisers’ Index has been carefully checked but 


no responsibility can be assumed for any omission.) 














































































“Wake up quick, Cuthbert! De war’s ober!” 


Dream's End! 


ITH the war over, the salesman’s dream is ended 

. not too far ahead is the end of the road of 

easy selling . . . of fat juicy orders at top prices coming in 

over the transom . . . the end of the sellers’ market . . . 

salesmen will again soon mount their fiery steeds and away 

to the road .. . the days of soft orders are fast drawing to 
a close .. . seling is about to be revived. . . . 


And as an adjunct to your revived selling plans, may we 
point out the important and valuable part which business 
paper advertising has played in the past . . . if you would 
resume sales efforts in the field of Lithography, may we 
suggest early consideration of advertising in 


MODERN LITHOGRAPHY 
254 WEST 31st STREET NEW YORK 1 


Member, Audit Bureau of Circulations 











TALE ENDS 


HE talk on letterpress printers 
installing litho equipment, which 
Walter Soderstrom gave at the PIA 
meeting caused considerable com- 








ment. It answers questions being 

asked by a great many printers and 

returning service men. Here are an- 

swers all in one package. (Page 32.) 
* 

Those 300 Harris presses built for 
mobile litho units don’t seem to be 
very well fitted for use in a comme: 
cial plant, we are told. They are un 
surpassed for compactness, lightness. 
and other requirements for use in the 
field for which they were designed. 
But they have an exceptionally low 
center of gravity, a low feeder, and 
other features which make them un- 
suitable for commercial operation. 
Besides many of them are overseas 
and may never set foot in the good 
old U. S. A. again. 

* 

That elevator strike in New York 
last month certainly tied up lith- 
ographers who are listed among the 
cliff dwellers in this town. Unlike 
their colleagues in other places who 
have plants in sensible places like 
eround floors, New York lithogra- 
phers are like as not located on the 
seventh. eléventh or twenty-eighth 
floor. When the elevators would not 
run for love nor money for a solid 
week, it meant that nothing could 
move in or out of these plants except 
what could be carried by hand up 
and down those endless flights of 
stairs. Or, in some instances, what 
could be hoisted up on a rope through 
an outside window or stairway well 
In addition, many employees were 
not equal to the climb and were ab- 
sent. In our own case it meant that 
our complete mailing of Septembe: 
issues, about a ton and a half of maga 
zines, lay in the mail bags on the 
eleventh floor, until they could be 
taken to the post office via an elevator. 
We're sorry your September issue 
was so late. But in order to get amy 
copies to our office, our vice-presi- 
dent in charge of stairways had to 
travel over 48 flights of stairs! 


MODERN LITHOGRAPHY 











SAM'L BINGHAM’S SON MFG. CO. 
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PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 





RUBBER OFFSET 
NON-MELTABLE PY ©) L L E rR S COMPOSITION 
FABRIC-COVERED VARNISH & LACQUER 
ROTOGRAVURE GRAINING 





OFFSET ROLLERS 


LITHO-PRINT (Rubber or Synthetic) for Durability and 
Printing Qualities. 


SAMSON (Vulcanized Oil), Lower Priced but with 
Equally Good Printing Qualities. 





Ask for Our Quotations 


FACTORIES 


ATLANTA 3 DES MOINES 2 KALAMAZOO 12 OKLAHOMA CITY 6 
CHICAGO 5 DETROIT 10 KANSAS CITY 6 PITTSBURGH 3 
CLEVELAND 14 HOUSTON 6 MINNEAPOLIS 15 ST. LOUIS 2 

DALLAS 1 INDIANAPOLIS 2 NASHVILLE 3 SPRINGFIELD, O. 


Roller Makers since 1847 























One Wlomertt Please 


WHILE THE OPERATOR 


CHANGES 


On Sunday, August 5,a great 

many people were pessimistic 
about the Japanese war. Even 
bets that it 


year longer were common, 


money would last a 


On Monday, August 6, the first atom- 

i¢ bomb hit Nippon. On Wednesday, 
Russia declared war on Japan. On 
Thursday, the second atomic bomb was 
dropped. On Friday, peace negotiations 
commenced. On Tuesday, August 14, eight 
days after the start of that historic week 


the Japs surrendered unconditionally. 


The Era of the War was ended: the Era 


of Peace had commenced. 


Manufacturers of capital goods, like 
Harris-Sey bold-Potter Company, had 


been manufacturing the materials of war. 


ERAS.. 


The improved designs of their 
normal products which had been 
perfected in experimental and pilot 
been allowed to 


models had not 


interfere with war production. 


Today, as the new era commences, 
we have clearance for making Harris 
offset and typographical presses, 
Seybold cutters and trimmers, paper 


drills and knife grinders. 


This advertisement goes to the pub- 
lisher September Ist. We are moving fast 
on the change-over. We have some im- 
portant announcements to make as soon 
as we shift gears from war production 


to peace. 


HARRIS - SEYBOLD - PoTtTER COMPANY. 


General Sales Offices. Cleveland 5, Ohio. 


HARRIS « SEYBOLD 


MARRIS PRESSES...SEYBOLD CUTTERS...RELATED MACHINES, EQUIPMENT AND SUPPLIES 





